L

H

THE SALES HOUSE

OBLLIM YC/I0BMA
3a Bb3/1araHe Ha U31bYBAHETO Ha TbProBCKku C'b06LLI,EHM$| B
TeneBn3noHHU Nporpamu, NnpoaasaH"
ot ,,CEM/IC XAYC”“ 00/,

.  NPEOMET

Yn. 1. (1) Hacroswmte O6WM ycnoBuA pernameHTUpaT
OTHOLLEHUATa BbB BPb3Ka C Bb3/laraHeTO HA M3nb4yBaHE Ha
TbProBcKM cbobLeHua B nporpamute Discovery Channel, TLC,
ID Ha DISCOVERY COMMUNICATIONS EUROPE LIMITED w
[pPYrM Nporpamu, no oTHoleHue Ha kowuto ,CEMIC XAYC”
004, EMK 204554910 vma npaBo Aa npogasBa PeKknamHo
Bpeme 33 M3NbYBaHE HA TbProBCKM cbobLieHus (no-gony
obLwo ,nporpamn®).

(2) HacrosawmTte O6wM ycnoBus ce npuemaTr oT
,CEMIC XAYC“ 00/, EVK 204554910 (no-gony ,,Ceiinc Xayc®).
OTHoweHuATa mexay Cennc Xayc M HerosuTe KAMEHTU -
peknamoaaTenu, peknamHu u megus areHuum (no-gony obuo
SKAnent” mnn ,KnueHtn“) ce yperkpat Bb3 OCHOBa Ha
WHOMBUAYaANEH [0roBOp M HacToAwmte O6wm ycnosua. B
Cc/y4all Ha HecbOTBETCTBME MeXay HactoawmTte O6wm
YC/IOBUA U NpenBUAEHOTO B MHAMBUAYANHUA AOrOBOpP, MMA
CUNa YrOBOPEHOTO B OrOBOPA.

(3) B cnyyait ye Kbm patata Ha Bb3NaraHe Ha
M3NBbYBAHETO HA  KOHKpPETeH  peKknameH  maTtepwuan
WHAMBUAYANEH MWUCMEH [O0roOBOP He e noAanucaH Mexay
Ceiinc Xayc u KnueHTa, ¢ Bb3faraHeTo 3a Nyb/MKyBaHe Ha
CbOTBETHUA peKNameH maTepuan KnueHTbT (peknamoparen
WAW areHumna) ce cbraacaABa M npuema Hactoswmte O6wm
YC/IOBUA WM ce 33aAb/KaBa Aa M cnassa. [loTBbpaeHaTta oOT
[BeTe CTPaHU 3aABKa 3a peKnama - Meams naaH uMma cunata Ha
CKNIOYEH WHAMBUAYANEH OOroBOP Mexay cTpaHute (Ceinc
Xayc n KnueHr).

Yn. 2. (1) Hacrtoawmute O6WM ycnoBus morat ga b6vaar
nameHaHn ot Cennc Xayc egHocTpaHHo. M3meHeHuATa wm
AonbaHeHuATa Ha ObwuTe ycnoBmA ce NnybaMKyBaT Ha caiTa
Ha Ceiinc Xayc: www.saleshouse.bg

(2) EgHOCTpaHHUTE M3MEHEeHUA U AOMbJHEHWA Ha
O6wute ycnosua no an. 1 umat feictesne M 06BbP3BAT
CTpaHWTe NO 3aBapeHN AOrOBOPHM OTHOLLEHMUSA, KOraTo:
1. Celinc Xayc ysegomu KnueHTta 3a npomeHute B Obwute
ycnosua uypes3 nybAMKyBaHeTO MM Ha cailta u/unam upes
yBegomneHve Ao KnueHTa no eneKkTpoHHa nowa wuau uypes
Apyr aapec 3a KopecnoHaeHumMA Ha KnneHTa; n
2. KnveHTbT B 7-4HEBEH CPOK OT Nyb/AMKyBaHETO WAn
CbOTBETHO OT YyBEAOMJ/IEHMETO He W3NpaTm MNUCMEHO
Hecbriacme C HanpaBeHUTe NPOMEHMW.

Yn. 3. (1) TbproBckM cbobLLEHNS NO CMUCH/IA HA HacToALWMUTE
06wy ycnosua ca ayamno-BM3yasHU TbProBCKM CbobLLeHMA NO
CMUCbAa Ha 3aKoHa 3a paguoTo U TenesmsusTa (3PT) n morat
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GENERAL TERMS
For assigning of the broadcasting of commercial
communications on the television channels
sold by Sales House OOD

l. SUBJECT

Art 1. (1) The present General Terms regulate the relations on
the broadcasting of commercial communications on the
channels Discovery Channel, TLC, ID of DISCOVERY
COMMUNICATIONS EUROPE LIMITED as well as other
channels in respect of which Sales House OOD, UIC 204554910
is entitled to sell advertising time for broadcasting of
commercial communications (hereinafter commonly referred
to as “channels”).

(2) The present General Terms are adopted by Sales
House OOD, UIC 204554910 (hereinafter referred to as “Sales
House”). The relations between Sales House and its clients —
advertisers, advertising and media agencies (hereinafter
commonly referred to as “Client” or “Clients”) are regulated
on the basis of an individual contract and the present General
Terms. In the event of discrepancies between the present
General Terms and the provisions of the individual contract,
the clauses of the contract shall prevail.

(3) In the event that at the date of assigning of the
broadcasting of a particular advertising material an individual
written contract between Sales House and the Client has not
been signed, by assigning of the broadcasting of the respective
advertising material the Client (an advertiser or an agency)
shall acknowledge and accept the present General Terms and
shall undertake the obligation to comply with them. An
advertising order — media plan, which has been approved by
both parties shall have the force of an individual contract
concluded between the parties (Sales House and Client).

Art. 2. (1) Sales House in entitled to unilaterally amend and/or
supplement the present General Terms. The amendments and
supplements of the General Terms are published on Sales
House's website: www.saleshouse.bg

(2) The unilateral amendments of the General Terms
specified in para. 1 have an effect and are binding for the
parties to the existing agreements in case that:
1. Sales House informs the Client about the amendments in
the General Terms by publishing them on its website and/or
by notification to the Client sent to Client’s e-mail or to
another Client’s address for correspondence; and
2. The Client within a period of 7 days of the publishing or
notification does not sent a written disagreement with the
amendments.

Art. 3. (1) Commercial communications within the meaning of
the present General Terms shall be audio-visual commercial
communications within the meaning of the Radio and
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[la BK/IIOYBAT peK/aMu, CNOHCOPCTBO (CMOHCOPCKM 3aCTaBKM),
TeNIeBU3MOHEH Nasap, NO3ULMOHMPAHE HA NPOAYKTU, KaKTO U
Apyrv peknamHu popmu, HesabpaHeHU OT 3aKoHa.

(2) Tbproeckm cbobLLEHMSA CE M3MBYBAT MO Bb3/araHe
Ha  KnueHTa, cbrnacHo  ycnosusATa,  MOCOYEHU B
WHOMBMAYANHUA [0roBOP WM Hactoswmte O6wM ycnoswus,
cpelly 3annaliaHe Ha Bb3HarpaxgeHue, onpeaeneHo
cbobpasHo Tapudarta/ute Ha Celinc Xayc, aeicreawa/v Kbm
AaTaTa Ha cbrnacyBaHe Ha meams MNJaHa 33 CbOTBETHATa
KamnaHus.

(3) KnueHTsT NpesocTasa Ha Celinc Xayc peknamHuTe
mMmaTepuann 3a U3NbYBaAHE B rOTOB BMA, M3rOTBEHW criopes
M3WCKBaHUATA Ha WHOMBUAYaNHWUA [OrOBOpP, HaCTOALLMUTE
O6wn ycnoBma M TEXHUYECKUTE W3UCKBAHMUA, MOCOYEHU OT
Celinc Xayc 3a cboTBeTHaTa/UTe nporpama/u.

(4) HeTteH 6roarkeT No cmucbAa Ha HacToAwmMTe O6Lwm
YCNOBUA U UHAMBUAYANHUTE JOTOBOPU € cymaTa, ePeKTUBHO
M3pasxoaBaHa (3annaTeHa) OT K/AMEHTa 33 M3ibyBaHe Ha
TbProBCKM CbOBLLEHMSA B NPOrpamuTe, cies HauncassaHe Ha
OTCTBLMNKMUTE U Npean HauucnasaHe Ha A/C.

Il.  BBb3NATAHE, NO3ULNMOHUPAHE U U3/TBYBAHE

Yn. 4. Ceiinc Xayc npegnara Bb3MOXKHOCT 33 U3bYBAHE Ha
TbProBCKM CbOOLLEHUA B OTAENHWUTE MPOrPamu, KakTo U B
MakeTu OT NPOrpamm.

Yn. 5. (1) Ceitnc Xayc npoaaBa peknaMHO Bpeme Ha NpUHLMNa
Ha 06BBP3aHOCT Ha LeHaTa cbc 100 npoLueHTa rapaHTUpaHu
PEUTUHT TOYKW 3a cnegHuTe uenesn rpynu: 18-49, W25-54,
M18-49. MapaHTMpPaHETO Ha PEeNTUHI TOYKM e Ha Basa obly
KpaeH 6poli 3aABEeHU PEUTUHT TOUKM Ha KaMMaHUA 33 eAnH U
Cbll, NPOAYKT, yCaAyra UAM MapKa B NporpamuTe, B KOUTO €
3aABeHa peK/sama, Npu KOETOo Te Ce KOMMEeHCUPaT B3aMMHO.

(2) An. 1 Ha TO3M YneH He ce Npwuaara 3a NporpamuTe,
KOWUTO He Ca BK/IIOYEHWN B NUINMbAMETPUYHUTE CUCTEMMN.

(3) TapaHumATa Ha pPENTUHI TOYKM € B cuna camo
korato Ceisc Xayc U3BbpLUBA AETANHOTO NAaHMpPAHE NO AHM,
YacoBM NOACU M NPOrpamu.

(4)KomneHcaumm 3a He[OCTUrHATU PEUTUHT TOUKM Ce
NPaBAT 4pe3 KOMMEHCAaTOPHM W3MbYBAHMA B PaMKUTE Ha
peknamHaTa KamnaHuA Ha eAnH U CbL, NPOAYKT, yCayra uam
MapKa. KpasaT Ha KamnaHuaATa ce cbobuasa Ha Celinc Xayc Kbm
MOMEHTA Ha 3aABABAHETO 1, B C/ly4al Ye e NoAaAeHa Ha vYacTu
M KOrato M3nmM3a M3BbH KaneHgapeH mecel. B cnyyain Ha
Hef0CTaBEHU PEUTUHT TOUYKM (MO CMUCBAA Ha an. 1 Ha To3u
YNeH) cnep Kpas Ha KamnaHuATa:

1. KnneHTsT Wwe 6bae KOMMNEeHCUPaH 3a NporpamuTe, B KOUTO
He ca 6MAM [JOCTaBEeHW CbOTBETHUTE PEWTUHI TOYKM Ypes
KOMMNEHCATOPHM M31bYBaHMA NO peda Ha un. 5, an. 1;

2. TpexBbpnAHETO Ha HeJOoCTaBeHW PEeNTUHI TOYKM 33
KaMnaHWA Ha Apyr NPOAYyKT, ycayra UaM mapKa Ha CblumA
KNneHT e Bb3MOXKHO, KOrato A0 Kpas Ha roguHata He ce
npeaBuKaa peknama Ha MpoAyKTa, ycayrata uav mapkaTa,
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Television Act (RTA) and they shall include advertisements,
sponsorship  (sponsors  tags), teleshopping, product
placement, as well as other advertising forms that are not
contrary to the applicable law.

(2) Commercial communications shall be broadcast
upon assignment by the Client in accordance with the terms
set by the individual contract and the present General Terms,
and against payment of a remuneration specified in the Sales
House’s Rate card/s effective at the date on which the media
plan of the relevant campaign has been agreed upon.

(3) The Client shall submit to Sales House the
advertising materials ready for broadcasting and prepared in
accordance with the requirements of the individual contract,
the present General Terms and the technical requirements
specified by Sales House for the respective channels/s.

(4) Net budget within the meaning of the present
General Terms and the individual contracts shall be the
amount effectively spent (paid) by the client for broadcasting
of commercial communications on the channels after applying
the discounts and before charging VAT.

Il ASSIGNING, POSITIONING AND BROADCASTING

Art. 4. Sales House offers broadcasting of commercial
communications on a separate channel, as well as on bundles
of channels.

Art. 5. (1) Sales House sells advertising time on the principle of
price commitment with 100 percent guaranteed rating points
for the following target groups: 18-49, W25-54, M18-49. The
guarantee of rating points is based on the total final number
of ordered rating points of a campaign of one and the same
product, service or trade mark on the channels, whereas these
shall be mutually compensated.

(2) Para. 1 of this article does not be applied to
channels which are not included in people-metric systems.

(3) The guarantee for rating points shall only apply
when Says House runs the detailed day, time zones and
channels planning.

(4) Any deficiency in rating points shall be
compensated by compensation broadcasts within the
advertising campaign of one and the same product, service or
trademark. The end of the campaign shall be reported to Sales
House at the time of its assignment, in case it is submitted in
parts and when expended beyond a calendar month. If any
rating points remain undelivered (within the meaning of para.
1 of the present article) after the end of the campaign:

1. The Client shall be compensated for the channels on which
the respective rating points have not been delivered in
accordance with art. 5, para. 1, by compensation broadcasts;

2. Undelivered rating points could possibly be transferred to a
campaign of a different product, service or trademark of the
same Client only when until the end of the year no other
advertisement of the product, service or trademark which is
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noanexady, Ha KOMneHcupaHe. KomneHcaTopHuTe
n3NbYBaAHUA ce No3numnoHnpart ot Ceinc Xayc.

3. B cnyyair, ye KnmeHTHT HAMA A2 MMa KamnaHUKW 0 Kpasa Ha
rofMHaTa, HeOCTaBEHUTE PEUTUHI TOYKM MoraT ga 6baar
M3MON3BaHM B PaMKUTe Ha MbPBOTO Tpumeceune OT
cnepBallaTa KaneHaapHa roguHa.

(5) B cnyyait 4ye nporpamute [OCTaBAT MoBeYe
aKTyaNHW PEeNTUHT TOYKM OT Te3U, KOMTO Ca rapaHTMpaHu no
TapudaTta Ha Ceiinc Xayc 3a CbOTBETHATA Nporpama, KnmeHTsT
He Ab/KM 3aniallaHe Ha [OMbJAHUTENIHO aKyMy/aupaHuTe
PEUTUHT TOYKM.

(6) NMonutukata 3a npogaxkbu Ha Ceinc Xayc e
HepasgaesiHa 4acT oT HacToAwwmTe OB6LWM yCNoBUS.

3anaBaABaHe

Yn. 6. 3a 3aaBABaHe Ha M3NbYBAHE Ha peKknama KnmeHTsT ce
3a4b/XKaBa Aa U3nossea obpaseu/popmynnp 3a 3anBABaHe Ha
Ceinc Xayc.

Meausa nnaH

Yn.7. (1) TobproBckuTe CbObLLEHUA M3nbYBaT B
nporpamaTa/nporpamute  Ha  Ceitnc  Xayc  cnopeg
npeaBapuTenHo ogobpeH OT CTpaHuTe meamsa naaH. Meaua
NAaHbT onpegensa: 4yacoeua/Te NOAC/M Ha M3NbYBaHE Ha
TbProBCKOTO CboblLeHMe/s, C NOCOYEHO HaMMeHOBaHME Ha
KamnaHuaTa/umMte, NPOABANKUTENHOCT (BKA. HayanHa u
KpaliHa AaTta), nocnenoBaTeiHoCT, 6pol M3NbUYBAHMA, LLEHN U
NPUAOKUMM OTCTBMNKM, aKO MMA TaKMBa M APYrM YCI0BMA Ha
nsnbyBaHe. CbrnacyBaHWUTe MeXAy CTPaHUTE MeauA NNaHoBe
ca Hepa3fenHa 4yacT oT MHAMBUAYANHUA [OTOBOP.

(2) NpeanoxeHve 3a megus NaaH ce WU3roTes OT
KAWeHTa (peknamogaTten uam areHums) no obpasel, Ha Ceiinc
Xayc 1 ce npwunara npu 3aABABAHETO Ha peKlama Wau ce
usrotea oT Cennc Xayc Bb3 OCHOBAa Ha WHAMBWUAYA/NHWA
porosop. MoTebpKAABAaHETO HAa MeAMA MAaHa OT CTpaHa Ha
Ceinc Xayc ce m3BbplBa OT cayxuten Ha Cennc Xayc no
€/1eKTPOHEH NMbT Ha eNeKTPOHHATA NOLLLA 33 KOPECNOHAEHUMA.

(3) 3asBsABaHETO Ha M31bYBAHETO HA KOHKPETHO
TbProBCKO CbOBLLLEHMNE Ce M3BBPLLBA OT K/IMEHTA C M3NpaLlaHe
Ha MeAMeH NnaH B CPOKOBeTe, nocoveHu B lNpunoxexue 1.
Mpu HecnassaHe Ha TO3WM CPOK Ce npwuaara AoMNbJAHUTENHATa
TAKCa 3a EeKCnpecHo 3asABfABaHe HA Cxema, onpeaenieHa
cbrnacHo MNonuTmKaTta 3a npogaxkbu Ha Ceinc Xayc.

(4) B cnyyant ye Cennc Xayc HAMa Bb3MOXKHOCT Aa
peanusmnpa 3aaBKaTa TaKa, KAKTO € HanpaBeHa OT K/IMEHTa
(peknamogaten wam areHumsa), Ceinnc Xayc wmsnpawa Ha
peknamoaaTtena WUAW areHUMATa CBOETO NpeasioXeHue, 3a
of06peHue. JInncata Ha MMCMeH OTrOBOP B CPOK A0 e41H A€eH
OT NoJly4aBaHe Ha NPEeA/IOKEHMETO Ce CYMTa 33 MbYAINBO
cbrnacue c npeanoxeHmeto Ha Ceinc Xayc.

(5) M3npauiaHeTo Ha npeanoXKeHneTo,
CbrnacyBaHeTo M MOTBbPKAABAHETO HA MeaMA NnaHa ce

ce
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to be compensated is planned. The compensation broadcasts
are positioned by Sales House.

3. In case the Client has no campaigns till the end of the year,
the undelivered rating points can be used in the first quarter
of the next calendar year.

(5) If the channels provide a greater number of actual
rating points than those guaranteed in the Sales House's
current Rate card for the respective channel, the Client shall
not owe payment of the extra accumulated rating points.

(6) The Sales Policy of Sales House shall be an integral
part of the present General Terms.

Ordering

Art. 6 For ordering of the broadcasting of an advertisement,
the Client shall use Sales House’s ordering sample/form.

Media plan

Art. 7. (1) Commercial communications are broadcast on Sales
House’s channel/s in accordance with a media plan
coordinated by the parties in advance. The media plan shall
specify the time zone/s for broadcasting of the commercial
communication/s, the name/s of the campaign/s, the duration
(incl. the start and end date), the order, the number of
broadcasts, the prices and the discounts, if any, as well as any
other broadcasting conditions. The media plans agreed by
both parties shall be an integral part of the individual contract.

(2) An offer for a media plan is prepared by the client
(an advertiser or an agency) according to Sales House’s sample
and attached when the advertisement is ordered, or it is
prepared by Sales House on the grounds of the individual
contract. The confirmation of the media plan by Sales House is
made by a Sales House’s employee via electronic means on the
e-mail for correspondence.

(3) The order for broadcasting of a particular
commercial communication is placed by the client by sending
a media plan within the terms specified in Appendix 1. In case
of failure to comply with this term an additional fee for express
ordering of a scheme is charged in accordance with Sales
House's Sales Policy.

(4) In case Sales House is unable to execute the order
as it has been placed by the client (an advertiser or an agency),
Sales House shall send its proposal to the advertiser or the
agency for approval. The lack of written response within one
day as of receiving the proposal shall be considered a silent
approval and consent with Sales House’s proposal.

(5) Sending the proposal, coordination and approval
of the media plan shall be done electronically, as electronic
documents on e-mail, in accordance with Art. 12 below.
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M3BBPLUBAT MO €/IEKTPOHEH MbT, KATO EIEKTPOHEH JOKYMEHT,
Mo eNIeKTPOHHA MOoLLa, CbracHo Y. 12 no-gony.

(6) KnneHTbT MOXKe Aa HanpaBuM UCKaHe 33 OTMAHA Ha
M31bYBAHUA  HAW-KbCHO B  CPOKOBETE, MOCOYEHU B
MpunoxeHue 1 npegn AataTa Ha U3NbYBaAHE, onpefesieHa B
cbrnacyBaHua meama nnax. Mpu HecnasBaHe Ha TO3W CPOK ce
npunara JONb/AHUTENHATA TaKca 3a eKCcnpecHa OTMsAHa Ha
cxema, onpegeneHa cbrnacHo MNoauTMKaTta 3a NpoaaxKbu Ha
Ceinc Xayc.

Yn. 8. MpomeHn B MegUAHNA NNaH, Ab/KALLM Ce Ha NPOMEHMU
B NpOrpamHaTa CXemMa Ha nporpamute, moraT fga 6baaT
npaBeHu no BcAKo Bpeme oT Ceinnc Xayc. Mpu Bb3MOXKHOCT
NPOMEHUTE Ce CbINacyBaT C peknamoaaTena unn areHumaTa.

Yn. 9. (1) PeknamHute 6J10K0BE, KOUTO Ce CBHP3BAT C AALEHO
npefaBaHe, ca TO3W MpeauM CAamMOTO MpefaBaHe M BCUYUKM,
KOMTO ro NPeKbCBarT.

(2) PeknamogaTenaT UM areHUMATa MOXKe Aa Nocoum
B 3afBKaTa )enaH peknameH 610K u/man nosmuma 8 610K,
KaTo B TO3M CAyyalh 3anialla CbOTBETHATA HaALEHKa,
onpegeneHa cbrnacHo MonuTuKata 3a npogarkébu Ha Ceinnc
Xayc.

Yn. 10. Ceinnc Xayc No3nUMOHMPA 33 U3TbYBAHE TbProBCKUTE
CbOOLLEeHNA B MpoOrpamuTe, Criopes, CbracyBaHWA MexKay
CTpaHUTE MeaMAa nNAaH W [JOKONKOTO  cbobuieHueTo
CbOTBETCTBA HA TEXHMYECKUTE N3ncKBaHUA Ha Celnc Xayc v Ha
[OeMCTBaLLOTO 3aKOHO4ATe/NCTBO.

PeknamHu maTtepuanu

Yn. 11. (1) PeknamuHuTe MmaTepuanuM ce nNpeLoCTaBsAT oOT
KAneHTa (peknamogaten wunum areHuma) Ha Ceinc Xayc B
cpoKoBeTe, noco4yeHu B MpunoxeHune N2 1 kaTo rotos ayamo-
BM3yaseH 3anuc noa popmata Ha Galn No eNnekTPoHeH MbT
BbB POPMAT U C KAYecTBO, KOETO OTFrOBapA Ha TEXHUYECKUTE
W3UCKBaHWA, onucaHu B [lpunoxeHne 2 3a BCAKA OT
nporpamure.

(2) ®ainbT e o03arnaBeH C MMETO Ha KAuna u
BpemeTpaeHeTto My. [oToBMAT ¢alln ce KayeBa OT
KAneHTa/areHuMs Ha noco4yeHo ot Ceinc xayc HapodHo ftp
CbpBbP KaTo yBegomsasa Celsic Xayc 3a ToBa MO €/1eKTPOHHA
nowa. Mmeto Ha ¢ana cnepBa fa cbBnNaja C MMETO,
nogafeHo B Meama naaHa. B cayyai Ha 3amAHa ¢ HOB Kaun,
TOW OTHOBO ce KayBa Ha ftp cbpBbp, 03arnaBeH c HOBO UMe U
OTHOBO Ce MycKa YBeAOMEHME MO eNeKTPOHHa nouwa.
KnneHTbT wu3McKkBa noTtebpaeHne ot Ceilnc Xayc 3a
3amAHaTa. Mpn nuncata Ha Takosa Ceinc Xayc He Hocu
OTrOBOPHOCT 3a AOMNYCHATU FPELLKMN.

(3) Celinc Xayc He HOCM OTFrOBOPHOCT 33 HETOYHO
M3MbAHEHME NPU U3bYBAHE HA TbProBCKM CbOOLLEHMSA, aKO
He e NoAaZieH TOYHMA KAUM, He ca CNa3eHW U3UCKBaHMATA Mo
an. 2 uaM nocoyeHaTa MHPOpPMaLMA € HeBApPHA, HETOYHa,
Hemb/AHa U/Man e Hanuue aybavpaHe Ha HaMMEHOBAHMSA C
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(6) The client is entitled to cancel the broadcastings
within the terms specified in Appendix 1 before the date of
broadcasting specified in the coordinated media plan. Failure
to comply with this term shall be subject to additional fee for
express cancellation of a scheme, charged in accordance with
Sales House’s Sales Policy.

Art. 8. Sales House shall be entitled to change the media plan
at any time if this is due to any changes in the channels’
programming schedule. If possible, the changes shall be
coordinated with the advertiser or the agency.

Art. 9. (1) Commercial breaks associated with a particular
program are those preceding the program and those
interrupting the program.

(2) The advertiser or the agency can indicate in their
orders preferred advertisement block and/or a position in a
block, in which case an additional fee shall be due in
accordance with Sales House’s Sales Policy.

Art. 10. Sales House positions the commercial
communications for broadcasting on the channels in
accordance with the media plan coordinated between the
parties, provided that the communications comply with Sales
House's technical requirements and the applicable legislation.

Advertising materials

Art. 11. The advertising materials are submitted by the client
(an advertiser or an agency) to Sales House within the terms
specified in Appendix 1 in electronic format, in the form of
completed audio-visual records as a file, in a format and
quality that comply with the technical requirements specified
in Appendix 2 for each channel.

(2) The file is named with the name of the spot and
its duration. The file ready for broadcasting is uploaded by the
client/agency to a designated ftp server specified by Sales
House, and Sales House is notified by e-mail about the
uploading. The name of the file should match the name
indicated in the media plan. In case of substitution with a new
spot, the latter is also uploaded on ftp server with a new name,
and a notification is sent again via e-mail. The client requires
Sale House’s confirmation of the replacement. Sales House is
not liable for any mistakes that may occur in case of lack of
such confirmation.

(3) Sales House shall not be liable for improper
performance in broadcasting of commercial communications
in case that a wrong spot has been submitted, or the
requirements in para. 2 have not been met, or the information
provided is untrue, inaccurate or incomplete, and/or in case
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npeaxoaoHn 3aABKU, WU VI306LLI,O nunncea Noco4yeHo
HanmeHOoBaHWE Ha Kanna, nan B gpyrn ﬂO,CI,O6HM Cny4vaun.

EneKTpoHHa KopecnoHaeHuus

Yn. 12. (1) Npn ckNOYBAHETO Ha MHAMBWAYANEH A0roBop
CTpaHWUTe onpeaensT enekTpoHHa nowa (e-mail) 3a
KOPECMOHAEHUMA W JNLE 3@ KOHTAKT BbB Bpb3Ka C
U3MNbJHEHMETO Ha A0roBopa.

(2) CtpaHuTe ce cbrnacaeart, Ye BCUYKM LeNCTBMA NO
npuemaHe, M3nNpallaHe M CbXpPaHEHWEe Ha 3aABKWM, MeauA
nnaHoBe, cepTdUKaTU U Apyra UHGOPMALMA U LOKYMEHTH 33
M3NbyBaHE Ha TbProBCKMTE CbOOLLEHMA M CBBbp3aHaTa C TAX
KOPECNOHAEHUMA U YBEAOMIEHWUA,  BKJIOYUTENHO WU
u3npaliaHe Ha WU3MEHEHWA U AOMbJIHEHME HA HacToAluUTe
Obwwn ycnosua, Tapudm wu daktypu, morat ga 6baar
M3BBPLIBAHM NO ENEeKTPOHEH MbT KaTO  E/IeKTPOHHMU
[OKYMEHTM MO CMUCHAA Ha 3aKOHa 33 eN1eKTPOHHUA LOKYMEHT
N enekTpoHHUTe ypoctoBeputenHu ycayru (3ELEYY), upes
NOCOYEHUTE B UHAMBUAYAJHUA OOTOBOP €1EKTPOHHM MOLUM.
CTpaHUTe ce cbrnacaeaT, 4e ako MNUCMOTO/eNleKTPOHHOTO
U3AB/IEHME e NPOU3NA3N0 OT eNEeKTPOHHATA NOLWA Ha AnLe 3a
KOHTaKT Ha HAKOA OT CTPaHWUTE, TO MUCMOTO CbC CUTYPHOCT
CbAbp)Ka  BA/IMOAHO  M3MPATEHO  BO/MEU3ABAEHME  OT
CbOTBETHATA CTPaHa No A0rosopa.

(3) EnekTpoHHOTO 13ABNEHUE CE CYMTA 3@ MOYYEHO C

nocTbnBaHeTo My B MNocodYeHaTa  OT  ajgpecaTta
nHdopmaLMoHHa cucTema (e-mail 3a KopecnoHaeHUMSA).
(4) nMoTebpkaaBaHe Ha  MO/yYaBaHETO  Ha

€/1eKTPOHHO U3AB/IEHME HEe e HEobXOAMMO, 33 Aa Ce CMATA, Ye
e NnoJiy4eHOo OT aJpecaTa, OCBEH aKO CTPaHWTE ca YroBOPUAK
W3PUYHO APYro B UHAMBUAYAHUA AOrOBOP.

(5) OTHOCHO BpemeTo M MACTOTO Ha Mojy4YaBaHe U
u3npawaHe Ha eNIeKTPOHHOTO W3AB/JEeHMEe ce npuaaraT
pasnopenbute Ha 3EAEVY.

Yn. 13. Celinc Xayc nybanKyBa Ha CBOSi MHTEPHET cauT
obpasuuTe/popmynspute 3a AOKYMEHTM Mo Te3au O6wwm
yCnosuA.

CepTtudukKar. Peknamauumm

Yn. 14. (1) Celhinc Xayc wu3npawa Ha areHuusaTa uam
peknamogaTena cepTMdPMKaT 3a U31bYBAHETO HA KOHKPETHaTa
KamnaHus B nporpamata/ute. CepTMoUKATLT ce U3NpaLLa no
€/1eKTPOHEH MbT, MO e/IeKTPOHHA MNoLLa B CPOK A0 15 paboTHu
OHW cnef, KpasA Ha KamnaHuAaTa.

(2) B cnyuait ye areHUMATa AU PeKNAMOAATENAT He
ca CbrnacHMW ¢ u3gageHna ceptuduKkat, Te OTNPaBAT
Bb3paxkeHne fo Ceinc Xayc B cpoK Ao 7 paboTHW AHWM OT
nsgaBaHeTo Ha cepTudmKaTa. B cayyalh ye B mocoveHma CPoK
He MOCTbMAT MUCMEHW BbB3PAXKEHWA OT areHuuMATa Wuan
peknamopaTens, cepTuduKaTbT ce cumTa 3a u3Laao npuet bes
Bb3PaKeHUA.
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that there is a repetition of names with previous orders, or if
the specified name of the spot is missing, as well as in other
similar cases.

Electronic correspondence

Art. 12 (1) Upon signing of an individual contract, the parties
specify e-mail addresses for correspondence as well as contact
person in relation to the execution of the contract.

(2) The parties agree that receiving, sending and
storing of orders, media plans, certificates and any other
information and documents for broadcasting of commercial
communications, as well as the related correspondence and
notifications, including also sending of amendments and
supplements to the present General Terms, rate cards and
invoices, can be done electronically as electronic documents
within the meaning of the Electronic Document and Electronic
Trust Services Act (EDETSA) via the e-mails specified in the
individual contract. The parties agree that if a letter/electronic
statement is sent from the e-mail of a party’s contact person,
such letter always contains a validly sent statement of the
respective party to the contract.

(3) The electronic statement is considered received
upon its reception into the information system (e-mail for
correspondence) specified by the addressee.

(4) A confirmation of the receipt of the electronic
statement is not be required for it to be deemed received by
the addressee unless the parties have explicitly agreed
otherwise in the individual contract.

(5) The provisions of EDETSA apply with regard to the
time and the place of receiving and sending the electronic
statement, the provisions of EDETSA shall apply.

Art. 13. Sales House shall publish on its website the
samples/forms of the documents provided under these
General Terms.

Certificate. Claims

Art. 14. (1) Sales House sends the agency or the advertiser a
certificate of broadcasting the particular campaign on the
channel/s. The certificate is sent electronically, by e-mail,
within 15 working days after the end of the campaign.

(2) If the agency or advertiser disagree with the issued
certificate, they shall send statement of objection to Sales
House within 7 working days after the issue of the certificate.
In the absence of written objections from the agency or
advertiser within the specified term, the certificate shall be
deemed to be fully accepted without any objections.
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(3) Npwu npeteHumn Ha KnueHTta, crnop wau
HecbrnacMe OTHOCHO M3/bYBAHETO HA TbProBCKO CbObLLEHME,
CTpaHUTe paspelsasaT cnopa Ha 6asa fJaHHUTe oT TpaduK
cucTemata Ha Ceinnc Xayc.

Bb3naraHe

Yn. 15. (1) Bcekn peknamogaTen nma npaBoTo Aa M3No0/3Ba
NoCpefHNYeCcTBOTO HA  areHuuA,  BKAKOYUTENIHO  Npwu
CK/IIOYBAHETO M U3MbIHEHMETO Ha MHAUBWUAYANIEH A0TOBOP U
BbB BPb3Ka C NJ1aHUPAHETO, Bb3/1araHETO, NO3ULMOHMPAHETO
M U3TbYBAHETO Ha TbPrOBCKMTE CbODLLEHNA B NPOrPamuTe U C
TAXHOTO 3ansaLaHe Ha Cennc Xayc.

(2) Ceitnc Xayc He AbaXM
Bb3HarpaxaeHue Ha areHuuuTe.

(3) B cnyvali ye cTpaHu No MHAMBMAYANHUA AOTOBOP
ca peknamojaTen U areHuma, peknamoaaTensaT U areHumATa
ca CONNAAPHO OTFOBOPHM 3a MNJIaLLL@HUATA NO AOrOBOPA.

3annauwlaHe waun

.  U3UCKBAHUA KbM CbABPHKAHUETO HA

TbPFOBCKMUTE CbOBLLEHNA. OTTOBOPHOCT

Yn. 16. (1) Peknamopatenatr W areHuMAata noemart
334b/KEHMETO U rapaHTUpaT No OTHOLIEHWE Ha TbProBCKUTE
CbObLEHNA U ApYrn peknamHu dopmu (06Wo ,peKkNamHu
MmaTepuann”), KOUTO Bb3/araT 3a U3NbYBaHE, Ye:

1. Ca u3paboTeHn B CbOTBETCTBME CbC 3aKOHa 3a PagmoTo u
TenesusuaTta (3PT), 3aKOHA 33 aBTOPCKOTO MPABO U CPOAHUTE
My npasa (3AMCM), 3akoHa 33 Mapkute U reorpapckute
03HayeHus (3MF0), 3aKoHa 3a 3aWMTA Ha KOHKYpeHLMATa
(33K), 3aKkoHa 3a 3almTa Ha noTpebuTenumte (33M1), 3aKoHa 3a
3apaBeTo (33), 3aKoHa 3a TIOTIOHA, TIOTIOHEBUTE U CBBP3aHUTE
¢ Tax usgenma (3TTCU), 3aKoH 3a 3alLmTa OT AUCKPUMMHALMA
(334mcKp.), 3akoHa 3a xa3apTa (3X) M 0CTaHANOTO NPUNOHKMUMO
3aKOHOAATE/ICTBO, PEeryfauyoHHM NpaBwuaa, TbAKYBaTeNHU
aKTOBE W CaMOpEerynaLmMoHHN N KOPerynaumoHHU HOPMU;

2. MpeactaBAT CTOKM W/ManM  ycayrm U/MAM  Mapku  Ha
peknamoaaTtena MAM MapKKW, 3a KOUTO PeKNaMoaaTenATt e
NOJIYYUN U3KNOYMUTENHO NPABO Ha Mon3BaHe (Bb3 OCHOBA Ha
[0roBOp 3a U3KNHUUTENHA NNLEH3MA, BNUCAH B [bprKaBHUA
perucTep Ha MapkutTe Kbm [laTEHTHOTO BeAOMCTBO) B
cboTBeTcTBUE cbe 3MIO;

3. MmaT 33aKOHOBO, [AOrOBOPHO WM OTCTbMEHO MO Apyr
NlerafieH Ha4YuH NPaBo A3 PEKNAMMPAT NPOAYKTA, yCyraTa unm
MapKaTa;

4. AmaT 3aKOHOBO, AOrOBOPHO WAW OTCTbMEHO MO Apyr
NeraneH HauyvMH NpaBO 43 W3MoA3BaT 3a TeNeBU3MOHHO
U31bYBaAHE BK/OYEHUTE B pPEKNaMHUTE MATepUanm MapkM,
peKNaMHU [OeBU3N M MNOCNAHWUA, CNOTaHW, MY3UKaHMU,
NUTEPATYPHU U APYrU 3alUTEHU MPOM3BEAEHUA U 3aMnuUcy,
KaKTO U iMLaTa, peknammpallm npoayKTa;

5. Ca ypeanam nsuano B3aMMOOTHOLLEHUATA CU, BKAOYUTENHO
Nno M3NON3BAHETO U WMYLLECTBEHUTE, C aBTOpPUTE Ha
peKNaMHUTE MaTepuanm U C BCUYKM OpPYrM HOCUTENN Ha
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(3) In the event of the Client’s claim, dispute or
disagreement in relation to the broadcasting of a commercial
communication, the parties shall settle the dispute on the
basis of the data of Sales House's traffic system.

Assigning

Art. 15. (1) Each advertiser is entitled to use an agency,
including for the conclusion and executing of an individual
contract, as well as in relation to the planning, assigning,
positioning and  broadcasting of the commercial
communications on the channels and their payment to Sales
House.

(2) Sales House shall not owe any payment or
remuneration to the agencies.

(3) If an advertiser and an agency are parties to an
individual contract, the advertiser and the agency shall be
jointly and severally liable for the payments under the
contract.

. THE REQUIREMENTS TO THE CONTENT OF THE
COMMERCIAL COMMUNICATIONS. RESPONSIBILITY

Art. 16. (1) With respect to the commercial communications
and other advertising forms (commonly “advertising
materials”), whose broadcasting is assigned, the advertiser
and the agency undertake the obligation and guarantee that:
1. The advertising materials are produced in accordance with
Radio and Television Act (RTA), Copyright and Related Rights
Act (CRRA), Marks and Geographical Indications Act (MGIA),
Competition Protection Act (CPA), Consumer Protection Act
(CPA), Health Act (HA), Tobacco, Tobacco and Related
Products Act (TTRPA), Discrimination Protection Act (DPA),
Gambling Act (GA) and the other applicable legislation,
regulation rules, interpretation acts, as well as self-regulation
and co-regulation norms.

2. The advertising materials show goods, and/or services,
and/or trademarks of the advertiser or trademarks of which
the advertiser has obtained an exclusive license (on the basis
of an exclusive license contract entered into the State Register
of Trademarks of the Patent Office) in accordance with MGIA.

3. They have a legal, contractual or granted in any other legal
way right to advertise the product, service or trademark.

4. They have a legal, contractual or granted in any other legal
way right to use for television broadcasting the trademarks,
advertising slogans and messages, musical, literary or other
protected works, records and subject matters of protection,
included in the advertising materials, as well as the persons
advertising the product.

5. They have fully settled their relations, including those
concerning the usage and economic rights, with the authors of
the advertising materials, as well as with all other holders of
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aBTOPCKM M CPOAHM NpaBa, YUMTO NPOU3BELEHUA, 3anNUCh U
M3MbAHEHMA Ca BKIIOYEHW B TAX, B CbOTBETCTBME C
usmckBaHuATa Ha 3AMCM 1 0oCTaHanoTo NPUNOKMMO
6b/IrapcKko 3aKOHOAATENCTBO;

6. Ca Nony4mnmn ot HOCUTENUTE Ha aBTOPCKMU M CPOAHM Ha TAX
npasa WM OT CbOTBETHUTE YMbJHOMOLEHU OT TAX
opraHu3aumMu 3a KOJIEKTUBHO yMpaB/ieHWe Ha NpaBa, BCUYKM
Heobxo4MMM paspeLleHns 33 U3MOA3BAHETO HA Cb3JaAeHUTe
OT TAX 0BEKTU Ha aBTOPCKO M CPOAHU NPaBa 33 BK/IOYBAHETO
WM B PEKNAMHUA MaTepuas, BKAOUYUTEIHO 3a npepaboTka u
CMHXPOHM3ALUMA M 33 U3NDbYBAHE B NPOrpamuTe 33 BCUYKM
HauyMHM Ha TAXHOTO W3/bYBaHe, NpeAaBaHe, nNpenpeaasaHe,
BK/IIOUYUTE/IHO B €/1IEKTPOHHWN CbOBLLUTENHN MPEXKU HA TPETU
MU M B WHTEPHET W ca 3aniaTuan npenBapuTenHo 3a
N3MON3BaHETO B CbOTBETHUTE NPOrpPamm;

7. 3nbyBaHeTO Ha peKkNamMmHUTe MaTepuann B NporpamuTte He
HapylaBa npasaTa Ha TPETM JiMLa, BKAIOYUTENHO aBTOPCKM
WY CPOAHM HA aBTOPCKUTE NPaBa U He Mopakaa KakBUTO U Aa
61N10 OCHOBaHWUA 33 NpPeTeHLMU 33 0besWeTeHNa UAn apyru
naawaHus;

8. PeknaMHOTO CboblLLeHMe e Ha 6bArapcKu esuK;

9. PeknamHuTe Matepuanu ca M3paboTeHu B CbOTBETCTBUE C

,,KpMTepMMTe 3@ OUueHKa Ha CbAbpKaHUE, KOETo €
H66ﬂaFOﬂpMﬂTHO UAN Cb3aaBa ONACHOCT OT yBpeXXdaHe Ha
¢M3M‘-IECKOTO, NCNXmn4eckoTo, HPaBCTBEHOTO M/MHM

COUMANHOTO passuTMe Ha geuata” no 3PT (,Kputepuure”),
npuetn ot CbBeTa 3a eNekTpoHHu meamun (CEM) cbrnacysaHo
¢ [lbprkaBHa areHUMA 3a 3aKpWia Ha A4EeTeTo;

10. PeknamHuUTe maTepuanu ca u3paboTeHU B CbOTBETCTBUE C
HaumoHanHuTe eTMYHM npaBwuia 33 peksama M TbpProBcKa
KOMYHWKauua, paspaboteHn ot CapyxeHue ,HauumoHaneH
cbBeT 3a  camoperynauma”  (HCC)  /http://www.nss-
bg.org/kodeks.php/

11. PeknamHuTe MaTepmanu 3a XPaHU U HAMUTKK, CbAbPKALLU
XPaHUTENIHN CbCTaBKM M BellecTBa C XpaHUTENeH WU
dur3nonormyeH edekr, nNo-cneumasHo CbobpMKaAWM MA3HUHM,
TPAHCMACTHU  KUCE/NIMHW, CON/HAaTpUii U  3axap, YMITO
npekomepeH TMpuUemM B XPaHUTE/IHUA peXuMm He e
npenopbynUTENEH, B KOUTO KaTO U3NMbIHUTENN YYacTBaT Aeua,
OTrOBapPAT Ha BCUYKU MPUIOKMMN HOPMATUBHU U3NCKBAHUSA,
npuveTM eTUYHM npasBuaa 32 peklama W TbproBcKa
KOMYHWKaumMa M 806pu  NPakTMKM B UHAYCTpUATA.
PeknamogaTenat v areHumAaTa rapaHTMpaT, Ye B TbProBCKM
CbObLLEHWA 33 reHETUYHO MOAMbULMPAHM XPaHW, He y4acTBaT
Aeua;

12. PeKnamHute matepuanu Tpabea Aa oTroBapaT Ha EanHHMA
CTaHAAPT 3a perynauma Ha HUBATa Ha 3BYKa B peK/samara,
cbrnacHo npuetoto O6LLO cnopasyMeHUe 3a peryiMpaHeTo Ha
3BYKa OT peknamwute ot 6 ¢espyapu 2013 r., (cbobpaseHun ¢
Mpenopbkata R128 Ha EBponelickna  cbto3  no
pagmopasnpbCcKBaHe OTHOCHO HOPMaN3UPAHETO Ha 3BYKa Ha
nporpamute M AOMNYyCTUMUTE MaKcMManHu Huea (European
Broadcasting Union, Loudness Recommendation EBU R128),
mexay CapyxeHue ,Acoumaumsa Ha Gbarapckute paguo m
TenesusnoHHM onepatopu - ABPO”, CapyeHue ,bbarapcka
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copyright and/or related rights whose works, records and
performances are included in the advertising materials in
accordance with provisions of the CRRA and the other
applicable Bulgarian legislation.

6. They have obtained from the copyright holders and related
rights holders or from the respective authorized collective
management organizations all necessary permissions for using
of the subject matters of copyright and related rights created
by them for including them in the advertising material,
including their adaptation and synchronization, as well as for
broadcasting on the channels for all means of their
broadcasting, transmission, re-transmission, including in
electronic communication systems of third parties and on the
Internet, and that they have paid in advance for the usage in
the relevant channels.

7. The broadcasting of the advertising materials on the
channels shall not violate any third parties’ rights, including
copyright and related rights, and shall not cause any claims for
compensations or other payments.

8. The commercial communication is in Bulgarian language.

9. The advertising materials are produced in accordance with
“Criteria for the assessment of content, which has adverse
effect on or creates risk of causing harm to the physical,
mental, moral and/or social development of children” under
RTA (“Criteria”), adopted by the Council of Electronic Media in
coordination with the State Agency for Child Protection.

10. The advertising materials are produced in accordance with
the National ethics policy for advertising and commercial
communication, developed by National Council for Self-
Regulation (NCS)/ http://www.nss-bg.org/kodeks.php/

11. The advertising materials for foods and beverages,
containing nutritional components and substances with
nutritional or physiological effect, in particular containing fat,
trans-fat acids, salt/sodium and sugar, whose excessive
dietary intake/consumption/ is not recommended, in which
children take part, comply with all applicable legal
requirements and ethical rules for advertisement and
commercial communication and good industry practices. The
advertiser and the agency shall ensure that children do not
participate in commercial communications for genetically
modified foods.

12. The advertising materials are in compliance with Unified
standard on the regulation of the sound level in commercials,
adopted in accordance with the executed General agreement
on the regulation of the sound level in commercials as of
06.02.2013 (and in correspondence with Recommendation
R128 of the European Broadcasting Union for Loudness
normalisation and permitted maximum level of audio signals),
between the Association of Bulgarian broadcasters — ABBRO,
the Bulgarian Association of Communications Agencies and
the Bulgarian Association of Advertisers.
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acoumaumsa Ha peknamogatenute” n CapyxeHue ,bbarapcka
acoumauma Ha KOMYHUKALMOHHUTE areHumnn”.

13. M31bUBaHETO Ha peKnaMHU MaTepuanu B NporpammuTe He
HapyllaBa npasaTa, 4ecTTa, AOCTOMHCTBOTO M/uan A06poTo
MMe Ha TPeTU AMua WM He nopaxAa KakBuMTO M aa 6uno
OCHOBaHMA 33 MpeTeHUMWM 33 obesleTeHua uaM Apyru
nnalaHus;

14. Hanuue ca BCUYKM U3NCKYEMU pPaspeLLIeHns, PerucTpaumm,
cbrnacus, ogobpeHus, TMLEH3UU U ApYru NOJO06HN, KOUTO ca
unn  6uxa 6GuaM HeobxoaAMMM 33 peKkNaMUpaHeTo Ha
npoAyKkTa/ycnyrata/aeiHocTTa, npeameT Ha 3asBKaTa 3a
peknama.

(2) KnueHTBT HOCM WM3UANO OTFOBOPHOCT 3a
[OCTOBEPHOCTTAa M KOPEKTHOCTTa Ha AaHHWUTe U dakTute,
MOCOYEHU B PEKNAMHWUTE MaTepuanu, BK/OYUTESIHO U 33
3abnyKaaBalla U HepaspeLleHa CpaBHUTENHA peKnama.

(3) B cnyyaid, Ye HAKOA OT NpeAXoAHUTE AeKAapaLmm
M rapaHUMM ce OKaKaT HEWUCTUHCKM WAW HEBEPHU Wau
KNAMEHTBT He U3NBAHW HAKOe OT 3aAb/IKEHMATa CU Mo Tesun
Obwwn ycnosua u cnpsmo Celinc Xayc 6baat npeasseHu
NnpeTeHUMn OT TPeTM /MLUA BbB BPb3KA C M3NbYBaAHE HA
peKknameH maTepuan UAu Ha TeNeBU3UOHHUAT onepaTop uau
Ha Celinc Xayc 6bAaT HaNOXKEHU UMYLLECTBEHU CaHKUUWM OT
AbprKaBHU opraHun unun Ceinc Xayc NnpeTbpnu KakBUTO U Aa e
pasxoAau, pasHOCKU u/vnu Bpeam, KnneHTsT (peknamogatenart
W areHUMATa) ce 3aAbiKasaT He3abaBHO cnen MoKaHa Aa
obesweTtat Celnc Xayc 3a HaANOKEHUTE UMYLLECTBEHU
CaHKUMK, NpeasBeHu MpeTeHuun, NpPeTbprneHn 3arybu u
Pa3HOCKM, BK/IOUYUTENTHO " CbaebHN pasHOCKH,
a/,BOKATCKU/IOPUCKOHCYNTCKU Bb3HArpaXKaeHusa u apyru, 6es
3HayeHue Aanu KANeHTbT e CTpaHa UK He No Te3u NpeTeHLMm
WM NPOM3BOACTBA NO HafaraHe Ha UMYLLECTBEHW CaHKLMK.

(4) B cnyyalh, uye Ceinc Xayc npeueHu, ue
CbAbPKAHMETO Ha NPefoCTaBeH PeKnaMeH matepuasn fBHO
NPOTMBOPEYM Ha NPEAXOAHUTE 3afb/IKEHUA, AeKnapauun u
rapaHumu, Ceinc Xayc MMa npaso Aa He Bb3fara 3a usnbysaHe
B Mporpamute peknamHUA MaTepuan [0  HeroBoTo
penaKkTupaHe, KaTo yBegomaBa KnveHTa.

Yn. 17. KnMeHTHT (peknamomatensaT u areHUMATa) e ypexkaat
33 CBOA CMETKa U3UAN0 M B CbOTBETCTBME C MPUIOHKMMOTO
3aKOHOAATE/NCTBO  BCAKAKBM  MpPETeHUMM  Ha  Tpetu
NMUA/KOHTPONHM OpraHn W/MAM HOCUTENUTE Ha npasBa Ha
WHTENeKTyaNHaTa CO6CTBEHOCT MM APYrM NPaBa, BbB BPb3Ka
C M31bYBAHETO Ha  peKNnamHuUTe  maTepuann  Kato
ocsoboxaaBat Celinc Xayc OT BCAKakBa OTrOBOPHOCT MO
TakMBa MpeTeHUWW, HanpaBeHM nNo  cbaebeH wam
N3BbHCBHAEOEH pes.

Yn. 18. Ceinc Xayc ysegomsaBa peknamogartena uUau
areHUMATa 33  3anNo4yBaHeTO Ha  aAMWHWUCTPATUBHO-
HaKasaTe/iHa npoueaypa Uan 3a NpeTeHUUn Ha TpeTu Anua B
KpaTbK CPOK C/ieq, NOoJly4aBaHeTO Ha aKT 33 yCTaHOBABAHE Ha
aAMMHUCTPATUBHO  HapylueHWe WAM  CbOTBETHO  cnepj
nonyyaBaHe Ha NpeTeHumATa. YBeAOMIEHNETO MOXKe Aa bbae
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13. The broadcasting of advertising materials on the channels
shall not violate third parties’ rights, honor, dignity and/or
their reputation and shall not result in any claims for
compensation or other types of payment.

14. All required permissions, registrations, consents,
approvals, licenses, etc. , which are or might become
necessary for the advertising of the advertised
product/service/activity, are obtained.

(2) The client shall be fully responsible for the
credibility and the accuracy of the data and the facts included
in the advertising materials, as well as for misleading and
forbidden comparative advertising.

(3) If any of the preceding declarations or guarantees
turn out to be false or untrue, or if the Client does not fulfil
any of its obligations under these General Terms and any
claims are submitted by third parties against Sales House in
relation to broadcasting of an advertising material, or if any
financial sanctions or fines are imposed by state authorities on
the television broadcaster or on Sales House, or if Sales House
suffers any expenses, costs and/or damages, the Client (the
advertiser and the agency) is obliged immediately upon
invitation, to compensate Sales House for the imposed
financial sanctions, fines, claims, damages and expenses
suffered, including legal expenses, attorney’s/legal adviser’s
fees, etc., irrespective of the fact whether the Client is a party
to these claims or proceedings for imposition of financial
sanctions or fines.

(4) If Sales House decides that the content of an
advertising material is clearly contradictory to the preceding
obligations, declarations and guarantees, Sales House shall be
entitled not to assign the advertising material for broadcasting
on the channels until it is edited, by notifying the Client.

Art.17. The Client (the advertiser and the agency) shall fully
settle and compensate at its own expense and in compliance
with applicable legislation, any and all claims by third
parties/regulatory bodies and/or holders of intellectual
property rights and other rights, in relation to the
broadcasting of the advertising materials and shall hold Sales
House harmless and release the Sales House from any liability
for such claims made in court or out-of-court proceedings.

Art. 18. Sales House notifies the advertiser or the agency of
the initiation of an administrative penal proceeding or of third
parties’ claims within a short term after receiving of an act of
establishment of an administrative violation or, respectively,
after receiving of the claim. The notification may be sent
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M3BBPLLEHO MO €/IEKTPOHEH MbT MO peaa Ha un. 12 ot O6wwTe
ycnosus.

Yn. 19. Peknamopatenat v areHuMAaTa ce 3a4baxKasaT Aa
cbaencTeat Ha Celnc Xayc B aAMUHUCTPATUBHO-HAKa3aTeNHU
M cbaebHM npou3BOACTBA, CBbP3aHM C M3/IbYBAHETO HaA
peknameH maTtepuan, Bb3NIOXKEH OT TAX, BKAOYMTENHO Aa
NpeaoCTaBAT NPU NOUCKBAHE AOKA3aTeNCTBA U JOKYMEHTH, C
KOMTO pasnonarar.

Yn. 20 (1) TbproBckUTE CHODLLEHMA 32 CTOKM U YCAYTU, YUETO
NPOM3BOACTBO MW TbProBMA NoA/exaT Ha JIMLEeH3MOHeH
peXum  CbracHO  3akoHa 32  OrpaHW4YaBaHe  Ha
aAMMHUCTPATUBHOTO peryanpaHe W agMWHUCTPATUBHUA
KOHTPO/1 BbPXY CTOMAHCKaTa AeMHOCT WK 33 YMATO pekaama
Cce W3MUCKBA paspelleHWe, moraT ga 6baaT BKAOYBAHM B
MeAUMHU YCAYyru camo ciep npeacTtaBAHe Ha CbOTBETHMA
JIMLLEH3 UK pa3peLleHune.

(2) ToproBckMTEe CbHOBLLEHUS, YMETO CbAbPMKAHUE
MOXe fJa ce CMeTHe 33 HebnaronpuATHW UAWM Cb3haBalum
ONacHOCT OT yBpeXfAaHe Ha (U3MYECKOTO, NCUXMYECKOTO,
HPABCTBEHOTO W/UAM COLMANHOTO Pa3BUTME Ha [AeuaTa,
BKAIOUMTENIHO CbobpasHo Kputepumte no un. 16, an. 1, 1.9 ot
ObwuTe ycnosus, ce nosnumoHmnpat mexay 23:00 1 6:00 yaca.
PeknamogaTtenat wam areHUMATa HAMAT NpPaBo Aa M3UCKBaT
Nno3MuMOHMpaHe B APYro 4acoBO BpemMe Ha TaKbB TuN
TbProBCKM CbOBLLEHMS.

(3) TbprosckuTe CcbOBLLEHUA, KOUTO NpeacTaBAsBaT
HenpaKa pekaama Ha CMMPTHU HAaNWUTKM NO CMUCH/IA Ha 3aKoHa
32 34paBeTo ce No3uUMOHMPAT mexay 22:00 u 6:00 vaca.
MpAka peknama Ha CNUPTHW HAMNWTKM He Cce Wu3buBa B
nporpamure.

Yn. 21. (1) Celinc Xayc Mma NpaBo 43 He U3NbYM NOTBBPAEHM
OT HeA TbProBCKW CbObLLEHNA CbIACHO 0A0bpeHnna meaneH
nnaH, 6e3 ToBa ga BoAM 4O HeEBNAronpuAaTHM nocaegvum 3a
Ceinc Xayc, ako:

1. HacTbNAT popcMaKopHM 06CTOATENCTBA;

2. NpeLeHu, Ye € U3bYBAHETO Ha TbProOBCKUTE CbOBLLEHUS ce
HapywasaT 3PT, 3AMNCHM, 331, 3MrO, 33K, 33, 3TTCW, 33[uckp.,
3X uan gpyro NpunoXKMMO 3aKOHOAATENCTBO, pPeLleHne Unm
pasnopexgaHe Ha HCC, perynauyoHHW  npasuna,
TbAKYBaTeNHU aKToBE “n camoperynaumoHHn 7
KOperynaumMoHHM HOpMU;

3. He CbOTBETCTBAT Ha HAKOe OT M3WUCKBaHMATa U/MAM He
U3NbAHABAT 3a4b/IKEHMATA, NpeaBUAEHN B HAcToALMUTE
06Lwm ycnosua u/unv nHanBMAyaneH 4orosop;

4. B cnyyait Ha cbaebHM MaM M3BBHCHAEOHM NpeTeHUMn Ha
TPETM NNUA BbBB BPb3KA C HapyllaBaHe Ha AEeWNCTBALLOTO
3aKOHOAATE/ICTBO YPE3 U3/bYBAHE HA PEKNAMHUA MaTepuan
nunu MHULMMpPaHe aAMMHUCTPATUBHO-HAKa3aTeNHN
NPoOu3BOACTBO WAM APYrO NPOU3BOACTBO BbB BpPb3Ka C
W31BbYBAHETO HA PEKNAMHUA MaTepuan, BKAOYUTENIHO U 3a
HapyllaBaHe Ha NpaBaTa Ha TPeTu auLa.
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electronically in accordance with art. 12 of the present
General Terms.

Art. 19. The advertiser and the agency are obliged to assist
Sales House in administrative penal and legal proceedings
related to the broadcasting of advertising materials assigned
by them, including to provide upon request evidence and
documents available to them.

Art. 20. (1) Commercial communications for goods and
services which are produced or traded on a license basis in
accordance with Restriction of Administrative Regulation and
Administrative Control on Economic Activity Act or the
advertising of which requires a permission shall be included in
media services only after the respective license or permission
is presented.

(2) Commercial communications whose content can
be considered to have adverse effect on or to create risk of
causing harm to the physical, mental, moral and/or social
development of children, including according to the Criteria
under art. 16, para. 1, item 9 of the General Terms, shall be
positioned between 11:00 p.m. and 6:00 a.m. The advertiser
or the agency shall not have the right to require such
commercial communications to be positioned in other time
slots.

(3) Commercial communications that represent
indirect advertising of spirit drinks within the meaning of the
Health Act are positioned between 10:00 p.m. and 6.00 a.m.
Direct advertising of spirit drinks is not broadcast on the
channels.

Art. 21. (1) Sales House shall have the right not to broadcast
commercial communications confirmed by it in accordance
with the approved media plan and this shall not cause any
adverse consequences or effects on Sales House if:

1. force majeure circumstances occur;

2. it decides that the broadcasting of the commercial
communications violates RTA, CRRA, MGIA, CPA, HA, TTRPA,
DPA, GA or other applicable legislation, decision or resolution
of NCS, regulation rules, interpreting acts and self-regulation
and co-regulation norms;

3. they do not comply with any requirement and/or obligation
specified in the present General Terms and/or an individual
contract;

4.in the event of claims of third parties submitted to the court
or out-of-court in relation to violation of the applicable
legislation by broadcasting of an advertising material, or in the
event of initiation of an administrative penal proceedings or
any other proceedings in relation to the broadcasting of the
advertising material, including for violation of third party’s
rights.
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5. no npeueHka Ha Celnc Xayc wamM TeneBU3UOHHUAT
onepaTop, KaTo Hanpumep nopaau NPOMeHU B NporpamHaTa
cXemMa WAW  ApYru MPOrpamHu, TEXHUYECKM WAU  ApYru
NPUYMHK, 33 KOWUTO areHuua Wu/Man peknamopatenat ca
yBeAOMEHW NpeaBapuUTENHO NO e/IeKTPOHHA NoLa.

(2) Mo cmucbna Ha HacToAwmTe O6WM ycnoBUA
“®opcmarkopHn obctoaTenctea” ca: 06sBABAaHE Ha PeEKMM
“BOEHHO MONOXEHUE”, pexum “nonorkeHne BOWHA” wan
APYro W3BbHPELHO TOJOMKEHME, KaKTO W MNpuU Kpusu OT
HEeBOEHEH XapaKTep KaTo rpa*KAaHCKM Bb/IHEHUSA, HEAOCTUT Ha
CYPOBWHM, npupoaHu 6eacTBuA, NOWKM METEOPONOrUYHM
YC/I0BUA, TEXHUYECKM MOBpeau MNpU WU3NBYBAHETO WU3BBLH
KOHTpona Ha Ceinc Xayc, noBpean B eNeKTPO3axpaHBAHETO,
B/IE3/IM B CW/1A QKTOBE Ha AbPXKABHU OPraHu M cC/iyvyau Ha
HenpeoaoAMMA cuna No CMUCHAA Ha T3.

(3) B cnyyas no an. 1, 1. 5 cTpaHuTe cbrnacysat HOB
MeaMA NaaH 3a NPONYCHAaTOTO WM31bYBaHE Ha TbProBCKUTE
cbobueHus.

(4) Ceinc Xayc ocurypasa NoAxXo4ALLO TEXHMYECKO
KauyecTBO Ha W3/bYBAHETO HA TbProBCKUTE CbOOLLEHMUA,
CbObpPa3HO KayecTBOTO Ha U31bYBAHETO HA NpoOrpamuTe, HO
He MoOXe fOa rapaHTMpa KayecTBOTO Ha MNPUEMAHETO Ha
cUrHana.

Yn. 22. (1) KoraTto Ceiinc Xayc npeLeHu, 4e CbAbpKaHMETO Ha
NpeaoCcTaBeHO 3a  M3byBaHE TbProBCKO  CbObLLEHWE
npoTMBopeun Ha 4yn. 16, an. 1 u/vam un. 20 ot O6wMTe
YC/IOBUA, TEXHWUYECKUTE Mu3UCKBaHMA Ha Ceilnc Xayc wam
TENEeBU3NOHHUA OMNEePaTop MU APYTN U3UCKBAHMUA, MOCOYEHN
B MHAMBMAyanHuA porosop, Cennc Xayc Mma npaBo Aa He
CTapTMpa W3NbYBAHETO, HE3aBUCMMO OT MNOTBbPAEHUA
MeZMeH NAaH, KaTo yBeaomMsABa He3abaBHO peknamomartens
WK areHumsATa.

(2) B cnyyas no an. 1 TbproscKoTo cbobLLeHMe cneasa
Aa 6bae npepaboTeHO OT peknamogaTens WUau areHuusaTa B
CbOTBETCTBME C WM3WCKBaHMATA Ha Te3n O6WM ycnosus,
WHAMBUAYANIHUA [OrOBOP W CbOTBETHUTE TEXHUYECKUTE
W3UCKBaHWA. AKO PeKNlaMoaaTenAT Uan areHunATa oTKaxe Aa
npepaboTu peknamHua maTtepuan, Ceiinc Xayc Mma npaso 4a
NpeycTaHOBM M3bYBAHETO Ha TbProBCKOTO CbobLieHMe, be3
TOBa A3 Ce CYMTa 32 HEM3Mb/IHEHME.

(3) B cnyyalt 4e U3NBYBAHETO HA TbHProBCKO
cbobuieHne ce npeueHn ot HCC KaTo HapyleHWe Ha
»HaumoHanHute ETnyHum lMpasuna 3a Peknama u Tbproscka
KomyHukauus B Penybavka bbvarapua” v/vnu Toii npenopbya
Ha TeNeBM3MOHHUAT onepaTop Aa NpPeycTaHOBU U3NbYBAHETO
WM NPOMEHU CbAbPKAHMETO Ha TbProBCKOTO CbObLLEHME,
peknamogaTenar, CaMOCTOATE/NIHO  WAW  NOCPEeACTBOM
obcnyKBalaTa ro areHuusa, Moema 33aAb/XKeHUeTo fAa
npesefe TbProBCKOTO CbObLLEHME BB BUA, CbOTBETCTBALL, HA
npenopbkute Ha HCC, KaTo eBeHTyaIHUTe pa3xoam ce noemaT
OT peknamogatena. AKO peknamogaTtenaT OTKaxke fda ce
cbobpasu c peweHneto Ha HCC, Ceinc Xayc Mma npaBo Aa
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5. At the discretion of Sales House or the broadcaster, such as
for example, due to changes in the programming schedule or
due to any other programming, technical or other reasons of
which the advertiser and/or the agency has been notified in
advance by e-mail.

(2) Within the meaning of the present General Terms
“force majeure circumstances” are: war or military regime or
other states of emergency as well as non-military crises such
as civil riots, raw materials shortage, calamities, act of God,
bad meteorological conditions, technical breakdowns of
broadcasting which are beyond the control of Sales House,
electric power breakdowns, effective legal acts of state
authorities, as well as force majeure within the meaning of the
CA.

(3) In the event specified para. 1, item 5, the parties
shall agree on new media plan to compensate the omitted
broadcasting of the commercial communications.

(4) Sales House shall provide broadcasting of the
commercial communications with proper technical quality in
accordance with the broadcasting quality of the channels, but
it cannot guarantee the quality of the received signal.

Art. 22. (1) If Sales House decides that the content of a
submitted commercial communication does not comply with
art. 16, para. 1 and/or art. 20 of the General Terms, the
technical requirements of Sales House or the television
broadcaster, or any other requirements specified in the
individual contract, Sales House shall have the right not to
start the broadcasting despite the confirmed media plan, by
promptly notifying the advertiser or the agency.

(2) In the event specified in para. 1 the commercial
communication should be edited by the advertiser or the
agency in accordance with the requirements of these General
Terms, the individual contract and the respective technical
requirements. Should the advertiser or the agency refuse to
edit the advertising material accordingly, Sales House shall be
entitled to suspend the broadcasting of the commercial
communication and this shall not be considered failure to
meet its obligations.

(3) In cases were the broadcasting of a commercial
communication is found by NCS in violation of the National
ethics policy for advertising and commercial communication
of the Republic of Bulgaria and/or NCS advises the broadcaster
to stop the broadcasting or to change the content of the
commercial communication, the advertiser, solely or through
its serving agency, is obliged to change the commercial
communication in accordance with the recommendations of
NCS whereby the advertiser shall bear the relevant expenses.
If the advertiser refuses to comply with the decision of NCS,
Sales House has the right to cease the broadcasting of the
commercial communication, which is not considered failure to
meet its obligations.
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npeycTaHOBM M3MbYBAHETO HA TbProBCKOTO CboblueHMne, 6e3
TOBA A Ce CYMTa 3a HEM3MbJIHEHME.

(4) Ceiinc Xayc He HOCM OTroBOPHOCT 3a
HebnaronpuaTHM nocnesuumM 33 peknamogartens u/wam
areHuMATa KaTo Hanpumep [AOMbAHUTENHUM PA3HOCKM 3a
npepaboTBaHe Ha KAMMOBE M 3aCTaBKM U/UNUN 3aKbCHEHUE Ha
KamnaHus v ap.n.

KomneHcauuu

Yn. 23. (1) B cnyyair ye Ceinc Xayc nponycHe Aa M3Nbuu
TbProBCKO CbOOLLEHUE WAWM APYr peknameH maTepuan ot
[JOroBOpEeHUA MeXay cTpaHuTe meama nnaH, Ceinc Xayc
KOMMeHcMpa KNMEHTA C U3NbUYBaHE Ha CbLLMA BPOoli peknamHu
matepuanu, o nosuuMoHmpaHe, paBHOCU/IHO Ha
NPONYyCHATOTO, CbrNacyBaHO NPeABapUTENTHO C KAMEHTA.

(2) HeusnbuBaHeTO Ha  HAKO/MKO  TbProBCKM
CcbobLLeHNA uan 3abassaHe B CTapTa Ha M3NBYBAHETO He ce
CYMTaT 33 YaCTMYHO WAM LUANOCTHO HEU3MbJHEHME Ha
goroBopa oT cTpaHa Ha Ceinc Xayc, a ce KOMneHcupaTt no
pena Ha an. 1.

IV. UEHWU U HAYUH HA NNALLAHE

Yn. 24. (1) LleHaTa 3a u3nbyBaHe Ha TbProBCKM CbOOLLEHMSA B
nporpamute Ha Celinc Xayc ce onpenenat ot Tapuda Ha Cennc
Xayc 3a cboTBeTHaTa nporpama u Moantnkata 3a NpoaarKbu
Ha Cennc Xayc, AencTBaluy Kbm AaTaTa Ha U3NbYBaHe.

(2) NMpomsaHata B Tapudata u MoAuTMKata 3a
npofaxbu Ha Ceinc Xayc ce cbobuwasat ot Cennc Xayc Ha
K/MEHTa N0 eNeKTPOHEH MbT Ype3 e/IeKTPOHHA Mol No peaa
Ha un. 12 ot ObwmTe ycnosus unm ce nybanKysa B MHTEPHET
Ha MHTepHeT cTpaHuuaTta Ha Ceinc Xayc. TapuduTte, TexHUTe
M3MEHEHUA U AOMbAHeHUA U MonnTUKaTa 3a NpoaaKbu Ha
Cewnc Xayc n HeMHUTE U3MEHEHUA M AOMbJHEHUA BAM3aT B
CWNa OT No-paHHaTa OT ABeTe AaTW: AaTaTa Ha Nyb6nKyBaHeTo
WM B MHTEPHET UM CbOBLLABAHETO UM Ha KAUEHTA.

(3) Npn npomsaHa B oduumanHua GUKcUpaH BanyTeH
KypC Ha 6barapckua nes KbM €BPOTO UM NPU HAcTbNBaHE Ha
xunepuHbnauma, CcTpaHuTe LWe npuemaT, Ye LeHaTa 3a
n3NbyBaHe e yroBopeHa B eBpOBaTa ¥ PaBHOCTOMHOCT KbM
[AaTaTa Ha NOTBbPKAaBaHe Ha 3aABKaTa — meauma naaH. Bcuukm
Ob/KUMW U HEMNATEeHM CYMW B NIEBA LWe Ce NPeu3yvncnaT u
Kopurmpart cnopef, GMKCMpaHMA Kypc Ha eBPOTO KbM gaTaTa
Ha NoTBbP*KAABaHe Ha 3asaBKaTa (MeauMA nnax).

Yn. 25. (1) B cnyyanTe, Korato cbrnacyBaHeTo Ha MeaumaA naaHa
npeaxoxaa noAnMCBaHE Ha WHAMBUAYyaseH O0rosop,
CTpaHMTe ce CbrnacABat, 4Ye A0 MOAMNUCBAHETO Ha
WHAMBUAYANHUA [OrOBOp LWe ce npwuaara oduumanHaTa
Tapuda Ha Ceinc Xayc 3a CbOTBETHATa NpoOrpama, BaangHa
KbM MOMEHTA Ha n3nbusaHe. C N3NpaLLaHETO Ha MeanA NaaH
KAMEHTBbT AEKNapupa CbracMeTo cu € HactoswmTte O6wm
ycnoBums.
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(4) Sales House is not be responsible for any adverse
effects on the advertiser and/or the agency, such as additional
expenses for edition of spots and tags and/or campaign delay,
etc.

Compensations

Art. 23. (1) In the event that Sales House omits to broadcast a
commercial communication or another advertising material
which is included in the media plan coordinated between the
parties, Sales House shall compensate the client by
broadcasting of the same number of advertising materials
with positioning equivalent to the omitted ones, which shall
be coordinated with the client in advance.

(2) Omission to broadcast several commercial
communications or delay in the start of the broadcasting shall
not be considered a full or a partial failure to perform the
contract by Sales House and shall be compensated as set forth
in para. 1.

IV. PRICES AND PAYMENT METHODS

Art. 24 (1) The price for broadcasting of commercial
communications on the channels is determined on the basis of
Sales House’s Rate card for the respective channel and Sales
House's Sales Policy effective at the time of the broadcasting.

(2) Amendments in Sales House’s Rate card and Sales
Policy are communicated to the clients by Sales House by e-
mail in accordance with art. 12 of the General Terms or they
are published on the Internet, on the Sales House’s Internet
site. The rate cards, their amendments and supplements, as
well as Sales House’s Sales Policy and its amendments and
supplements, become effective on the earliest of the following
dates: the date of their publishing on Internet or the date of
their notification to the client.

(3) In case of change of the official fixed BGN/EUR
exchange rate or in case of hyperinflation, the parties agree
and accept that the price for broadcasting has been agreed in
its EUR equivalent at the date of confirmation of the order -
media plan. All sums that are due and not paid in BGN shall be
recalculated and revised according to the fixed official
exchange rate BGN/ EUR at the date of the confirmation of the
order (media plan).

Art. 25 (1) The parties agree that in case the coordination of
the media plan precedes the signing of the individual contract,
the official Sales House’s Rate card for the respective channel,
valid at the time of the broadcasting, shall apply until the
signing of the individual contract. By sending the media plan,
the client declares its consent with the present General Terms.
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(2) Ceinc Xayc nma npaBso ga m3npawat ¢aktypa Ha
KAMEHTa 33 AbIXKUMO Bb3HarparkaeHue Ha 6asa ogobpeHus
MeXay CTpaHWUTe MeausA NaaH.

(3) 3a us3bsrsaHe Ha cbmHeHue, Ceknc Xayc mma
NpaBo [Aa MpPexBbp/iA B3eMaHUATA CU OT KAMEHTU upes
[0roBopu 3a uecua, GakToOPUHT UAK APYTY NPEXBBbPAUTENHU
cnocobu, Kakto M aa b6bae 3amecTBaH OT TPeTo /vue B
3a4b/KeHuATa cn, 6e3 Aa U3UCKBa AONMbBAHUTENHO Cbriacue
OT KAneHTa.

(4) KnueHTbT HAMa NpaBo Aa NPexBbpAas CBOM Npasa
Nno MHAMBUAYANHWUA foroBop uam ObwuTe yC0BUA Ha TpeTH
nmua, 6e3 U3pPUYHOTO NpeaBapUTENHO MUCMEHO Cbriacue Ha
Ceinc Xayc.

3a6aBa B nnawaHeTo

Yn. 26. (1) B cnyyali Ha 3abaBa B NnallaHeTo, aKo njaTeHaTa
CyMa He e A0CTaTbyHa 3a NoracaBaHe Ha BCUYKM 3a4b/IXKeHUn
Ha KnuneHTa, Ceiinc Xayc mmaT nNpaBo Aa onpegenat peaa Ha
noracaBaHe Ha 3a4b/IKEHMATA Ha K/AMEHTa He3aBUCMMO Koe
3a4b/KEHME e 3anABM/ Ye MNoracaBaT peKknamogaTenat Uaum
areHUMATa M HE3aBMCMMO OT OCHOBaHMATa 3a naallaHe
NOCOYEHU B NAATEXKHUTE LOKYMEHTH.

(2) Ceinc Xayc ma npaBo Aa He 3anoYHe Uam aa cnpe
M3nbyBaHe Ha TbProBcKo/M cbobuweHue/a uau  gpyr/u
peknameH/u matepuan/um B CAyyal ye He ca NOAYYMAWM OT
KAMEHTa ObMXUMO nnawaHe. B To3m cayyait Ceinc Xayc He
ObAXKAT KaKBUTO M Aa e obesleTeHns, HeYCTOMKN UAK Apyrn
KOomneHcaumm.

(3) AreHumATa M peknamogaTenat ca CoOAUAAPHO
OTrOBOPHM 3a 33a4b/XKEHMATA NO CbrAacyBaHWUTE MeXKAay
CTpaHUTE MeanA NiaHoBe M Mo UHAMBUAYANHUTE AOFOBOPU.

(4) B cnyyat Ha 3abaBa B  NAalWlaHeTo,
peknamoJaTenaT M areHumMAaTa Abakat Ha Ceinc Xayc
3aKOHHaTa /iMxBa 3a 3abaBeHO NnallaHe 3a BCEKU JeH OT
3abaBata cunTaHo cneq 30-TMA AeH OT AaTaTa Ha U34aBaHeTo
Ha ¢aKTypa OT cTpaHa Ha Ceinc Xayc.

V. CPOK. MPEKPATABAHE HA ENCTBUETO HA [JOrOBOPA.
nocneguun ot HEM3NBL/IHEHUETO HA JOTOBOPA

Cpok

Yn. 27. (1) CpoKbT Ha M3bYBAHE Ha TbProBCKUTE CbObLLEHMA
W OpyrM  peknamHM  maTtepuanM ce  onpegens B
WMHAWBUAYANHUA AOTOBOP, CKAOUYEH MeXAY CTpaHuTe u/unmn B
CbrnacyBaHMa mexay CTpaHUTe meana naaH.

(2) Cpok®bT Ha aeicTBME HA MHAMBUAYANHUA 4OTOBOP
ce onpeaensa B Hero, Kato O0OroBOPbLT ce nNpeKkpaTasa C
M3TUYAHETO Ha CPOKa Ha AeWCTBME, B C/lydall ye ca U3Nb/HEHU
3a4b/IKEHMATA Ha CTPaHMTE NO Hero.

(3) UHauBMAyanHMAT [OroBOpPbT MOXKe Aa bbae
npeKpaTeH NPeACcpPOYHO MO B3aMMHO Cbl/lacue Ha CTpaHuTe.
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(2) Sales House shall be entitled to send to the client
an invoice for the remuneration due on the basis of the media
plan coordinated between the parties.

(3) For the avoidance of doubt, Sales House is entitled
to transfer its receivables from clients by way of cession
agreements, factoring or other transfer methods and to be
substituted in its obligations by a third party, without an
additional consent by the client.

(4) The Client shall not transfer its rights pursuant to
individual contract or the present General Terms to any third
party, without the explicit prior written consent of Sales
House.

Delay in payment

Art. 26. (1) In the event of a late payment, if the amount paid
is not sufficient to cover all payments due by the client, Sales
House has the right to set the order of repayment of the
client's obligations regardless of which obligation the
advertiser or the agency claimed to pay off and regardless of
the grounds for payment indicated in the payment documents

(2) Sales House has the right not to start or to stop
the broadcasting of commercial communication/s or other
advertising material/s if it has not received the payment due
by the client. In this case, Sales House does not owe any
damages, penalty or other compensation.

(3) The agency and the advertiser shall be jointly and
severally liable for the obligations under the media plans
coordinated between the parties, as well as under the
individual contracts.

(4) In the event of late payment, the advertiser and
the agency owe Sales House the legal interest for late payment
for each day delay as from the 30'" day after the date of issuing
of an invoice by Sales House.

V. TERM. TERMINATION OF THE CONTRACT.
CONSEQUENCES UPON NON-FULFILLMENT OF THE
CONTRACT
Term

Art. 27. (1) The term for broadcasting of the commercial
communications and other advertising materials shall be
specified in the individual contract signed between the parties
and/or the media plan coordinated between the parties.

(2) The effective term of the individual contract shall
be specified in it, and the contract shall be terminated upon
expiration of the effective term provided that the obligations
of the parties thereto have been fulfilled.
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I'Ipera'raBaHe Ha AeﬁCTBMETO Ha gorosopa

Yn. 28. (1) B cnyuali ye Celinc Xayc CUCTEMHO He U3MbAHABAT
3a4b/IXKEHMETO CM 33 KOMMEHCMpPaHe Ha KAneHTa no yn. 23 ot
O6LwmMTe yCcNoBUA, KAWEHTBLT, CTpaHa N0 WHAMBUAYANHWA
[O0roBop, MMa NpaBo Aa pasBajavn UHAUBUAYANHUA LOTOBOP C
eJHOMEeCeYHO MUCMEeHO npeau3BecTMe, C KOeTo Ha
HacpellHaTa CTpaHa Mo 40rosopa e AafeHa Bb3MOXHOCT 33
OTCTPaHABaHE Ha HapyLeHMWeTo.

(2) B cnyyalt Ye KNMEHTBT CTPaHA NO UHAMBUAYANHUA
[OroBOp CUCTEMHO He M3MbJHABA 33a4b/KEHUATA CU Mo
nHguBMayanHua gorosop, Ceinc Xayc uma npaso Aa passanm
WHOMBUAYaNHWA  OOrOBOP C  eAHOMECeYHO  MUCMEHO
npegm3BecTne, C KOETO Ha HacpeLLHaTa cTpaHa No Aorosopa e
AafleHa Bb3MOXHOCT 32 OTCTPaHABAHe Ha HapyLleHMeTo.

(3) ,CucTemHO” NO CMMUCBHIA Ha TO3U Y/EH € TPU UAKn
noseye MbTW 3a CPOKA Ha AeWACTBME HA WHAMBUAYANHUA
[0roBop.

Yn. 29. AKO KAMEHTBLT CTpaHa No UHAVBUAYANHWUA AOroBOpP
3abasu nnawaHeTo no gorosopa, Celnc Xayc nma npaso A4a
pa3Bain  WHOMBUAYANHWA L[OrOBOP C OTNpaBAHE Ha
e4HOMECeYHO Npean3BecTme A0 KIMeHTa.

Yn. 30. B cnyyalh Ha pa3BansaHe Ha L0OroBopa, ako KANEHTLT —
CTpaHa No Jorosopa - e M3npasHaTta cTpaHa, To Ceinc Xayc
Ob/IKM BpblLUAHe Ha npegniaTteHuTe CyMMu, 33 KOUTO He ca
M31BbYEHN THPrOBCKM CbOBLEHUA WAW APYrU  PEKNaMHU
dopmu g0 AaTaTa Ha pasBasIAHETO Ha JOroBopa.

Yn. 31. B cnyyar 4ye B CpPOKA Ha AEWNCTBME HA [0OroBopa,
M3MbAHEHMETO Ha 334b/XKEHMATA Ha CTpaHuTe 6bae
Bb3NPEnATCTBAHO OT B/IE3IN B CMNA HOPMATUBHU UM
aAMWHUCTPATUBHM aKTOBE, HaKa3aTe/IHW NOCTAHOBEHNA UK
peweHuna Ha HCC, BcAKa OT CTpaHUTe No A0roBopa MMa nNpaBo
[a o npekpaTn C NUCMEHO YyBeAOM/EHWE, U3NPATEHO A0
HacpellHaTa cTpaHa, 6e3 Aa ce AbaKaT obesleTeHus uam
HeycToMkn. B  TO03M cnywyam Ceiinc  Xayc Bpbwar
npeaniaTeHUTe CyMM, 332 KOUTO He ca U3NbYEHU TbPrOBCKU
CbObOLEHNA UAM ApYyrM peknamHu dopmn A0 faTaTa Ha
NpeKkpaTABAaHETO Ha [AOroBopa, ako MMa TaKMBa. KNMeHTbT
Ob/KKU 3analllaHe Ha LeHaTa 3@ U3TbYEHUTE B NporpammTe
TbProBCKM CbOBLLEHMA U ApYyrKM peknamHu opmu 4o AaTaTta
Ha NpeKpaTABaHe Ha AEeMCTBMETO Ha A0roBopa.

Yn. 32. BbB BCMYKM C/ly4amn Ha NpeacpoYHO npeKkpaTABaHe Ha
OEeNCTBMETO  Ha  [0roBOpa,  BK/AOYUTENHO  nopagum
HeusNb/IHEHWe, peKNaMoaaTeNAT U areHUMATa ce 3a4b/XKasaT
[a 3annaTtaT He3abasHo Ha Celinc Xayc LeHaTa 33 U3byYeHUTe
B NpOrpamuTe TbProBCKM CBHOOLLEHMA U ApPYrU PEKNaMHU
dopmn po pataTa Ha npekpaTABaHe Ha AeWCTBMETO Ha
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(3) The individual contract may be terminated before
the expiration of its effective term by mutual agreement of the
parties.

Termination of the contract

Art. 28. (1) In the event Sales House systematically fails to fulfil
its obligation to compensate the client in accordance with art.
23 of the General Terms, the client, a party to the individual
contract, has the right to terminate the individual contract
with one-month prior written notice giving the counterparty
to the contract the opportunity to remedy the violation.

(2) If the client, a party to the individual contract
systematically fails to fulfill its obligations under the individual
contract, Sales House has the right to terminate the individual
contract with one-month prior written notice giving the
counterparty to the contract the opportunity to remedy the
violation.

(3) “Systematically” within the meaning of the
present article is three or more times during the effective term
of the contract.

Art. 29. If the client, party to the individual contract, delays the
payment under the contract, Sales House has the right to
terminate the individual contract by sending a one-month
prior notice to the client.

Art. 30. In the event of termination of the contract, if the client
is a non-breaching party, Sales House shall reimburse the
prepaid amounts in return for which no the commercial
communications or other advertising materials have been
broadcast until the date of termination of the contract.

Art. 31. In the event during the effective term of the contract
the parties are prevented from fulfilling their obligations due
to effective legislative or administrative acts, penal decrees or
decisions of NCS, each party shall be entitled to terminate the
contract by a written notice sent to the counter party and no
compensations, indemnities or penalties shall be due. In this
case Sales House shall reimburse the prepaid amounts in
return to which no commercial communications or other
advertising materials have been broadcast until the date of
termination of the contract, if any. The client owes payment
of the price for the commercial communications and other
advertising materials broadcast on the channels until the date
of termination of the contract.

Art. 32. In all events of early termination of the contract,
including due to non-fulfilment of obligations, the advertiser
and the agency shall immediately pay Sales House the price for
the commercial communications and other advertising
materials broadcast on the channels up to the date of the
termination of the contract. This provision shall survive the
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fJoroeopa. Hactoswata pasnopenba e npunoxuma v aeincrsa
W cnep, npekpaTtaBaHe LeiCTBMETO Ha OrOBOpA.

Yn. 33. (1) B cayyait ye B MHAMBUAYANHMA [OTOBOP M/Un
CbrnacyBaH meXay CTpaHUTe MeamAa MAaH, KAWEHTbT
(peknamogaten wAM  areHuua) e noen  3af4blKeHue
(rapaHumn) 3a obuy, HeTeH BlOAMKET, cpeLly KOeTo e Moayyun
OTCTBbNKM OT uUeHaTta no Tapudata Ha Ceinnc Xayc, npu
HeM3NbJHEHWE MWW HETOYHO (HEeMmbAHO) M3MbJAHEHME Ha
rapaHumsaTa, Ceinc Xayc Mma npaBo 4@ Ha4YMC/IM HEYCTOMKA 3a
HEW3Mb/IHEHME, CbOTBETHO 3@ HETOYHO M3MbJAHEHWe, Ha
rapaHTMpaHuA BIOLKET, KAaKTO cneaBa:
- 15% ot pa3nnkaTta mexay rapaHTMpaH U peanusmpaH
6roaxkeT npun fo 10% HensnbAHEHWE Ha rAaPaHUUATA;

- 20% oT pa3nnKaTta mMexay rapaHTMpaH U peanusmpaH
6roakeT npun 8o 20% HensnbJHEHWE Ha raPaHLUATA;

- 25% ot pasnukarta mexay rapaHTUpaH u peannsupa
6rogkeT npu  Hag 20% HeusnbAHEHWEe Ha
rapaHumaTa.

(2) 3a peanunsmpaH oT KAMEHTA HETEH BLOAMKET MO CMUCBHA Ha
Obwute ycnosua M UHAMBUAYANHUA [OrOBOP Ce OTYMTaT
€AMHCTBEHO NAAaTEHUTE CXEMM Ha U3 bYBAHE (3a8BKM) B CPOKaA
3a naawaHe No MHANBMAYAHUA A0rOBOP.

(3) KnneHTbT AbAKM 3annalLaHe Ha HeycToMKaTa B cpok Ao 10
paboTHU AHWM OT U3NpaLLaHeTo Ha yBegomaeHueTo ot Celinc
Xayc 3a ToYHaTa Ab/KUMA CyMma.

Yn. 34. B cayyah 4e peknamogaTtenAt  U3nos3ea
nocpeaHNYecTBOTO Ha areHums, naaWwaHmATa,
0b6e3LeTeHNATa U HeyCTOMKUTE MO TO3M Pasgen ce AbaKar
CONMMAApPHO OT pekfamogaTtensa U areHuuaTa B cpok go 10
paboTHM AHM OT NosyyaBaHe Ha yBeLOMAEHME OT CTPaHa Ha
Ceinc Xayc.

Yn. 35. B uHaMBMAYaNHMA AOrOBOP MoraT Aa 6b4aT yroBapaHu
M Apyrn obesweTeHna N HEeYyCTOMKN 3a HEU3MbAHEHUE UK
HETOYHO W3NbJIHEHME HA 33Ab/PKEHUATA HA KAMEHTA MO
Jorosopa.

VI. KOHONAEHUUANHOCT U 3ALLUTA HA IN4HU AAHHU

Yn. 36. (1) CtpaHuTe ce 3agb/XKaBaT 43 He pasKpuBaT nog,
KakBaTo M ga 6uno dopma MHPopmaumsa, CbCTaBAsBaALLA
TbProBCKa TallHA Ha HAcpelLHaTa CTpaHa Nno 40roBopa, OCBEH
C W3PUYHOTO MMUCMEHO CbrAacMe Ha HacpellHaTa CTpaHa.
BcAKa OT cTpaHMTe MMa NpaBo ga npenoctasa MHbopmaums,
CbCTaBNABALLA TbProBCKa TallHA 3a HacpeljHaTa CTpaHa Ha
TPETO NIMLE — OPUANYECKM NN PUHAHCOB CbBETHUK, O4UTOP
W CBbP3aHM C HEro /ML, N0 CMUCH/IA Ha TbProBCKMA 3aKOH.
(2) No cmucbna Ha HacToAwmTe O6WM ycnoBusA
TbpProBcKa TaliHa 3a Cennc Xayc e MHPoOpMaLMA U [aHHWK,
CBbP3aHM C XO4a HA MPEeroBopuTe, CbAbP)KAHMETO U
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termination of the contract and shall remain applicable and
effective.

Art. 33. (1) If under the individual contract and/or the media
plan coordinated between the parties the client (an advertiser
or an agency) has undertaken obligation (guarantee) of a total
net budget in return to which it has obtained discounts from
the price in accordance with Sales House's Rate card, failure to
fulfil or to fulfil properly (in full) such a guarantee shall entitle
Sales House to Charge a penalty for not keeping the
guaranteed budget, respectively improper fulfilment, as
follows:

- 15% from the difference between the guaranteed
and the actually realized budget if up to 10% of the
budget guarantee is not kept

- 20% from the difference between the guaranteed
and the actually realized budget if up to 20% of the
budget guarantee is not kept

- 25% from the difference between the guaranteed
and the actually realized budget if more than 20% of
the budget guarantee is not kept.

(2) For the actually realized budget within the meaning of the
individual contract and the General Terms shall be calculated
only the Broadcasting schemes (orders) that have been paid
within the payment term as per the individual contract.

(3) The client shall reimburse the penalty within 10 working
days from the sending of the exact amount by Sales House.

Art. 34. If the advertiser uses the mediation of an agency, the
payments, compensations and penalties under this section
shall be due jointly and severally by the advertiser and the
agency, within a period of 10 working days after receiving a
notification sent by Sales House.

Art. 35. Other compensations and penalties for failure to fulfil
or to properly fulfil client’s obligations under the contract may
be agreed and included in the individual contract.

VI. CONFIDENTIALITY AND PERSONAL DATA

PROTECTION

Art. 36. (1) Parties undertake not to disclose in any form
information that is a trade secret of the counterparty to the
contract except with the explicit written consent of the
counterparty. Each party is entitled to provide information
that is trade secret of the other party to a third party — legal or
financial adviser, auditor and to related parties within the
meaning of Commercial Act.

(2) For the purpose of the present General Terms,
trade secret of Sales House is information and data related to
the course of negotiations, the content and the provisions of
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YrOBOPKUTE MO CKAKOYEHU UHAUBUAYANHW OOTOBOPU, MMEHA
Ha peKknamogaTtenu, rapaHTMpaHu Oloa)KeTu, CpoKose 3a
M3NbAHEHME, TapaHuMW, OTCTbMNKKW, 6OHycH, U  Aapyrm
npedepeHUManHN ycnoBuA, YroBOPKU MPU HEU3Mb/HEHWE,
KaKTO U WHPOpPMaLMA 33 OpraHM3auuMATa M TbProBcKaTa
penHoct Ha Ceihnc Xayc, HOy-Xxay M JIMMHWU [OaHHW Ha
cnyxutenute. PaskpnBaHeTo Ha MHGOpPMaLLMA, CbCTaBNABALLA
TbProBCKa TailHa, Ce CMATA 3a CbLLECTBEHO HapyLlleHWe u
MOXXe [fAa JosBede [0 MpeKkpaTABAaHe Ha CKAYeHuA
UHAMBMAYaneH porosop. He ce cmATa 3a pasKkpuBaHe Ha
TbProBCKa TaHa MHPOpPMaLMATA 33 GaKTa Ha CK/OYBAHE Ha
WHAMBUAYANHUA LOrOBOP.

(3) He e Tbproecka TaliHa MHbOPMaUMA, KOATO e
ny6aM4yHO onoBecTeHa UM 06LLOA0CTbMHA.

(4) 3a HapywaBaHe Ha 3a4bAKeHMATa NO HACTOALWMSA
YneH, Heu3npaBHaTa CTpaHa Ab/MAXKM Ha M3NpaBHATa
HeyCTolKa, B paamep Ha 10% (4eceT Ha cTo) OT CTOMHOCTTa Ha
AoroBopa, Ho He noseye ot 10 000 nB., 6e3 AAC. Mpu
HacTbNUAW BpeaM B MO-TONAM pa3mMep OT YroBopeHaTa
HeycToMKa, Celinc Xayc cu 3ana3Ba NpaBoOTO A3 NpeTeHAmpa
BCUYKM BPeAn - NPETbPMeHn 3arybum u nponycHaTi NonA3u Hag
Tasu cyma.

Yn. 37. JInyHute paHHKW, KouTo KAMeHTbT npenoctaBa Ha
Ceitnc Xayc npu M nNo nNoBoJj CKAOYBaHE Ha A0roBop no
HacToswmTe Ob6wM ycnosus, ce 06paboTeaT U CbXxpaHABaT OT
Celinc Xayc B cvorsetcteue ¢ PernameHt (EC) 2016/679 Ha
EBponerickna napnameHT n CbBeTa OTHOCHO 3alMTaTa Ha
du13nYecKknTe LA BbB BPb3KA C 06paboTBAHETO HA JNYHU
AaHHU M OTHOCHO CBOBOAHOTO ABMMEHWME HA TaKMBa AaHHU
(,GDPR"). MoppobHa uHbOPMAUMA 3@ [AHHWUTE, KOUTO
06paboTtBa Ceic Xayc KaTo aAMUHUCTPATOP Ha IMYHU AaHHU
W KOOpAMHATUTE 3a BPb3Ka € JINLETO 32 KOHTAKT, OTrOBapALLO
Ha BbBMNPOCKM MO 3aWMTa Ha JAHHUTE; LennTe M MNpPaBHOTO
OCHOBaHMe 3a 06paboTBAHETO HA JIMYHUTE  [AHHM,
BKNHOYMTEIHO U KOraTo 06paboTBaHETO € HeobX0AMMO C Lien
3aLmMTa Ha erMTMMHMA nHTepec Ha Ceinc Xayc; Kateropuute
noNy4aTenn Ha NIMYHW JAHHW; CPOKDBT, 3@ KOWTO Le ce
CbXPaHABAT /IMYHUTE AAHHW; NpaBaTa Ha CybEeKTUTE Ha AaHHU
BbB BPb3Ka C 06paboTBaHETO OT cTpaHa Ha Celnc Xayc, KakTo
n MHPopMaLMA 3a HaUMHa, MO KOMTO CbLLMTEe MOraT aAa 6baaT
ynpaxHeHU 1 BcAKa gpyra uHpopmauma, koato GDPR nsnckea
ha 6bae npepoctaBeHa Ha KiaveHTUTe, ce CbabplKa B
MonntukaTa 3a NOBEPUTENHOCT Ha IMYHUTE AaHHWU Ha Celnc
Xayc, Q[OCTbMHA Ha MWHTEPHET CcaliTa Ha [APYXKecTBOTO
www.saleshouse.bg/about

VIl. APYTU PA3MOPEABU

Yn. 38. B cnyyait Ha npoTrBopeune mexay ObmTe ycnosms u
YrOBOPEHOTO B WHAMBUAYANHWUA 4OroBOP, NPEAMMCTBO MMa
YroBOPEHOTO B MHAMBUAYANHUA JOTOBOP.
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a signed individual contracts, names of advertisers,
guaranteed budgets, term, guarantees, discounts, bonuses
and other preferential terms and conditions, provisions
concerning the non-fulfillment as well as information about
the organization and commercial activities of Sales House,
know-how and employees’ personal data. The disclosure of
information that constitutes trade secret is considered a
material violation and may result in the termination of the
individual contract. The information about the fact of signing
of the individual contract is not considered as disclosure of a
trade secret.

(3) Information that has been disclosed publicly or is
publicly available information is not trade secret.

(4) For any violation of the obligations under the
present article, the defaulting party shall owe the correct party
a penalty amounting to 10% (ten per cent) of the contract
value, but not more than 10 000 BGN, excluding VAT. In the
event that the amount of the damages exceeds the agreed
penalty, Sales House has the right to claim all damages - losses
incurred and lost profits, above this amount.

Art. 37. The personal data that the Client provides to Sales
House upon and in relation with the conclusion of a contract
under these General Terms shall be processed and stored by
Sales House in accordance with Regulation (EU) 2016/679 of
the European Parliament and of the Council on the protection
of natural persons with regard to the processing of personal
data and on the free movement of such data ("GDPR").
Detailed information on the data that processes Sayles House
in its capacity as data controller, as well as the contact details
of the Contact Person responsible for data protection; the
purposes and legal basis for the processing of personal data,
including where such processing is necessary in order to
safeguard the legitimate interest of Sale House; the categories
of personal data recipients; the retention periods; the data
subjects' rights in relation to Sale House processing activities,
as well as information on how they may be exercised and any
other information that GDPR requires to be provided to the
Client, is included in the Personal Data Privacy Policy of Sales

House, available on the company's website at
www.saleshouse.bg/about.
VILI. OTHER PROVISIONS

Art. 38. In case of discrepancies between the General Terms
and the clauses of the individual contract, the provisions of the
individual contract shall prevail.
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Yn. 39. Bcaka oT cTpaHUTe No UHAUBUAYANHUA AOrOBOpP ce
3a4b/XKaBa Aa He yBpexza AobpoTo Mme Ha HacpeliHaTa
CTPaHa U/WNK Ha HEUHW CRYKUTENN.

Yn. 40. KnveHTbT HAMA NpaBoO Aa NpexBbpAasa npasata U
3a4b/IXKeHMATa CY No A0roBopa Ha TPeTu Anua.

Yn. 41. B cnyyait ye HAKoA OT pasnopenbute Ha O6wuTte
YCNOBUA WNN WMHAMBWAYANHUA [OTOBOP € HedeWCTBUTEesNHa,
TOBa HAMA Aa Bfeye HefencTBUTENHOCT Ha ObwumTe ycnoBua
n/vnn vHausuayanHusa gorosop. HegecreutenHarta knaysa
ce 3aMeCTBa OT NOBE/IUTE/IHUTE NPABMAA Ha 3aKOHa.

Yn. 42. 3a HeypegeHUTe BbNPOCK Ce Npuaarat pasnopenoute
Ha fleMcTBaLLOTO 3aKOHOAATeNCTBO Ha PenybavKa bbarapus.

Yn. 43. CnopoBeTe mexKay CTpaHUTE NO NOBOA Th/IKyBaHETO Ha
Knaysute Ha Ob6WMTE yCnoBUA U UHAWBUAYANHUA [OrOBOP,
KaKTO M NOBOA, Ha M3MbJIHEHNETO UM, Ce peLuasaT No B3aMMHO
Cbraacue, a KOraTo NOCTUraHETO My Ce OKaKe HEBb3MOXHO, OT
KOMMeTeHTEH CbA, cbe ceganmue B rp. Codus.

Hactoawwure O6|J.I,VI ycnosmAa Ca U3rotBeHU Ha 6bnrapcm4 n
aHTIMACKN e3UK, KaTo B cnyqaﬁ Ha HEeCbOTBETCTBUE MeEXAY
TEeKCToBeTe e BannaeH 6'bl]rapCKMFIT TEeKCT.

MpunoxeHne Ne 1 Cpokose u MpunoxeHue N2 2 TexHU4eckn
M3WCKBaAHWUA 33 U3/TbYBAHE B MPOrpamMumTe ca Hepasge Ha vyacT
OT HacToAwmTe ObLWwM ycnosus.

Hactoswmte O6wmM ycnosua ca npuet Ha 01.01.2018 r.
HacToswarta nsmeHeHa sepcua Ha ObwuTte ycnosua Baunsa B
cuna ot 11.02.2020 .

Art. 39. Each party to the individual contract undertakes not
to harm the counter party’s reputation and/or its employees’
reputation.

Art. 40. The client has no right to transfer its rights and
obligations under the contract to third parties.

Art. 41. In the event that any of the provisions of the General
Terms or the individual contract is invalid, this shall not cause
the invalidity of the General Terms and/or the individual
contract. The invalid provision is replaced by the imperative
rules of the law.

Art. 42. The present General Terms and the individual
contracts are governed by the Bulgarian Law.

Art. 43. Disputes between the parties on the interpretation of
the provisions of the General Terms and the individual
contract, as well as on their implementation shall be settled by
mutual agreement, or if such an agreement cannot be
reached, by the competent court in Sofia, if such an agreement
cannot be reached.

This General Terms are made in Bulgarian and English
language and in case of discrepancies between the provisions,
the version in Bulgarian language shall prevail.

Appendix Ne 1 Terms and Appendix Ne 2 Technical
Requirements for broadcasting on the channels are an integral
part to the present General Terms.

The present General Terms are adopted on 1% Jan 2018. The
present amended version of the General Terms shall enter into
force on Feb 11t 2020.

JNnua, ytebpannn Obwmte ycnosus/ Persons approving the General Terms:

Becena lumosa/ Vessela Dimova
Ynpaswuten ,,CEMIC XAYC” OO/, / Manager, Sales House OOD
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