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OGLLUN YCNOBUA
3a Bb3/1araHe Ha U3/Tb4BaHETO Ha TbProBCKK C'b06LLI,EHMF| B
TeNneBnM3nOoHHU Nporpamm, NnpoaaBaHn
ot ,,CEM/IC XAYC“ EOO[,

.  NPEAMET

Yn. 1. (1) Hacrtosawmte O6WM yCNOBMA pernameHTUpaT
OTHOLWIEHUATA BbB BPb3Ka C Bb3/1araHeTo Ha M3/MbYBaHE Ha
TbProBCcKM cbobLieHna B nporpamute Discovery Channel, TLC,
ID Ha DISCOVERY COMMUNICATIONS EUROPE LIMITED u
[PYrM Nporpamu, no OTHOLWeHWe Ha KouTo ,CEMNC XAYC”
004, EMK 204554910 nma npaso ga npoaasa pPeKkNamHo
BPEMEe 3a M3/bYBAHE Ha TbProBCKM CbobLeHMA (no-gony
obLwo ,nporpammn®).

(2) HacTtoswwute O6WM ycnoBMA ce npuemaTt oT
,CEMNC XAYC“ EOOf, EMK 204554910 (no-gmony ,Ceiinc
Xayc”). OTHoweHuATa mexay Celinc Xayc U HEroBUTe KAMEHTU
- peknamogatenu, peknamHu U meama areHumu (no-gony
obwo ,Kanent” nnum ,KnneHtn”) ce ypexaart Bb3 OCHOBA Ha
UHAMBUAYaNEeH [OroBop W HacToAwmTe O6wwu ycnosus. B
C/y4all Ha HeCcbOTBETCTBME Mexay HacToawmTe 0O6wm
yCnoBMA U NpeaBUAEHOTO B MHAMBUAYANHUA AOrOBOpP, UMa
CWa YroBOPEHOTO B ,Or0BOPa.

(3) B cnyyalt ye Kbm pgaTtaTa Ha Bb3naraHe Ha
M3NBYBAHETO  Ha  KOHKPETeH  pekNameH  maTtepuan
WHAMBUAYaANEH MUCMEH [AOroBOP He e NOoAMUCaH Mexay
Celinc Xayc u KnueHTa, ¢ Bb3naraHeto 3a nybauMKyBaHe Ha
CbOTBETHMA peknameH matepuan KameHTsT (peknamopgaten
WAK areHumsa) ce cbriacaBa M npuema HactoawmTte O6LWwwm
YyCA0BMA U ce 3abmKasa Aa v cnassa. [loTebpaeHata ot
[BeTe CTPaHW 3aABKa 3a pek/sama - Meaus NaaH Mma cunata Ha
CK/IOYEH MHAMBWMAYaANEH AOroBop mexay cTpaHute (Ceinc
Xayc n KnueHr).

Yn. 2. (1) Hactoawmte O6WM ycnoBus moraT ga bvaar
nsameHaHn ot Ceinc Xayc epHOCTpaHHO. M3meHeHuATa M
AonbaHeHWATa Ha ObwuTe ycnosma ce Nyb6aMKyBaT Ha calTa
Ha Celinc Xayc: www.saleshouse.bg

(2) EpHOCTpaAHHUTE U3MEHEHUS W AOMbAHEHWUA Ha
O6wuTe ycnosus no an. 1 wmmat geicteue M obBbpP3BAT
CTpaHWTe No 3aBapeHu JOrOBOPHU OTHOLWEHMA, KOraTo:
1. Celinc Xayc ysegomm KnveHta 3a npomeHute B Obwute
ycnosus 4pe3 ny6auMKyBaHeTO MM Ha caita u/vam upes
yBegomneHve o KnueHta no enekTpoHHa nowa uam 4ypes
ApYr agpec 3a KopecnoHaeHUMA Ha KaneHTa; 1
2. KnneHTLT MMa Bb3MOXKHOCT A3 ce 3ano3Hae C NpoMeHuTe B
O6wuTe ycnosua B 7-4HEBEH CPOK. AKO B TO3M CPOK KANEHTLT
He M3npaTM MMCMEHO Hecbr1acKe C HarnpaBeHUTe NPOMEHW, TO
M3MeHeHUTe U/MAKM CbOTBETHO AOMb/AHEeHW O6M ycnosus
068bp3BaT KAMeHTa M ce npuaarat BbB B3aMMOOTHOLLEHMATA
Ha KnuneHTa cbe Celinc Xayc.
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GENERAL TERMS
For assigning of the broadcasting of commercial
communications on the television channels
sold by Sales House EOOD

I SUBJECT

Art 1. (1) The present General Terms regulate the relations on
the broadcasting of commercial communications on the
channels Discovery Channel, TLC, ID of DISCOVERY
COMMUNICATIONS EUROPE LIMITED as well as other
channelsin respect of which Sales House OOD, UIC 204554910
is entitled to sell advertising time for broadcasting of
commercial communications (hereinafter commonly referred
to as “channels”).

(2) The present General Terms are adopted by Sales
House EOOD, UIC 204554910 (hereinafter referred to as “Sales
House”). The relations between Sales House and its clients —
advertisers, advertising and media agencies (hereinafter
commonly referred to as “Client” or “Clients”) are regulated
on the basis of an individual contract and the present General
Terms. In the event of discrepancies between the present
General Terms and the provisions of the individual contract,
the clauses of the contract shall prevail.

(3) In the event that at the date of assigning of the
broadcasting of a particular advertising material an individual
written contract between Sales House and the Client has not
been signed, by assigning of the broadcasting of the respective
advertising material the Client (an advertiser or an agency)
shall acknowledge and accept the present General Terms and
shall undertake the obligation to comply with them. An
advertising order — media plan, which has been approved by
both parties shall have the force of an individual contract
concluded between the parties (Sales House and Client).

Art. 2. (1) Sales House in entitled to unilaterally amend and/or
supplement the present General Terms. The amendments and
supplements of the General Terms are published on Sales
House’s website: www.saleshouse.bg

(2) The unilateral amendments of the General Terms
specified in para. 1 have an effect and are binding for the
parties to the existing agreements in case that:
1. Sales House informs the Client about the amendments in
the General Terms by publishing them on the website and/or
by notification to the Client sent to Client’s e-mail or to
another Client’s address for correspondence; and
2. The Client shall have the opportunity to get acquainted with
the amendments of the General Terms within a period of 7
days. If by the end of this period the Client does not sent a
written disagreement with the amendments, the amended
and/or respectively, supplemented General Terms shall be
binding for the Client and shall be applicable to the relations
between the Client and Sales House.
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Yn. 3. (1) TbproBcKM CbOBLLEHNA MO CMMCbAA HA HAacToAWMTE
06wy ycnosus ca ayamo-B1M3yanHM TbProBCKM CbobLeHMA no
CMMUCBAIA HA 3aKOHa 3a paaMoTo 1 TenesmsusTa (3PT) n morat
3 BKJ/IOYBAT PeKNaMM, CMOHCOPCTBO (CMOHCOPCKM 3acTaBKK),
TEeNEeBU3NOHEH Na3ap, NO3ULMOHMPAHE Ha NPOAYKTU, KaKTO U
APpYrv peknamHu Gopmu, HesabpaHeHM OT 3aKOHa.

(2) ToproBcKK CbobLLEHMA CE M31BYBAT MO Bb3NaraHe
Ha  KauveHTa, CbracHO  yc/ioBMATA,  MOCOYEHW B
WHOMBUAYANHUA [0roBOP W Hactoawmte O6WM ycnoswus,
cpelwy 3annalaHe Ha Bb3HarpaxaeHwe, onpegeneHo
cbobpasHo TapudaTa/ute Ha Ceiinc Xayc, aeicrealua/v Kbm
JaTata Ha cbriacyBaHe Ha MegMsA NaaHa 3a CbOTBETHaTa
KamnaHus.

(3) KnneHTbT npepocTaBa Ha Celnc Xayc peknamHuTte
mMaTepuann 3a u3nbyBaHe B FOTOB BWJ, M3rOTBEHM Cropes,
M3UCKBAHMATA HA WHAMBMAYaANHWUA LOrOBOP, HAcCToALWMUTE
06wy ycnoBua M TEXHUYECKUTE M3UCKBAHMA, MOCOYEHU OT
Celinc Xayc 3a cboTBeTHaTa/UTe nporpama/u.

(4) HeteH 6logykeT No cMMUCba Ha HacToAwwMTe O6uwm
YCNOBMA U UHAMBUAYANHUTE AOTOBOPU € CymaTa, epekTUBHO
n3pasxofBaHa (3annaTeHa) OT KAMEHTa 33 M3/byBaHe HaA
TbProBCKMU CbObLLEHMA B NPOrpamuTe, cieg HauncasasaHe Ha
OTCTBNKUTE N Npeay HaumcnasaHe Ha A4C.

Il. BDB3NATAHE, NO3ULNOHUPAHE U U3NTbYBAHE

Yn. 4. Cennc Xayc npeanara Bb3MOXKHOCT 33 U3MbYBAHE Ha
TbProBCKM CbOBLLEHUA B OTAENHWUTE MPOrpamu, Kakto U B
nakeTu oT Nporpamu.

Yn. 5. (1) Ceitnc Xayc npoaasa peknaMmHO Bpeme Ha NpuHumna
Ha 06BBP3aHOCT Ha uUeHaTa cbc 100 npoueHTa rapaHTUpaHu
PEATUHT TOYKKU 3a cnefHuTe uenesun rpynu: 18-49, W25-54,
M18-49. MapaHTMPAHETO Ha PEeNTUMHI TOYKM e Ha 6asa obLy
KpaeH 6poli 3aABeHN PENTUHT TOUKM HA KamMNaHWA 33 eguH U
Cbll, NPOAYKT, YCAyra WAM MapKa B NporpamuTe, B KOUTO e
3aABEHa pekaama, Npu KOeTo Te ce KOMMNeHCUpPaT B3aMMHO.

(2) An. 1 Ha TO3M YNeH He ce NpuAaara 3a NporpamuTe,
KOMTO He Ca BKJ/IIOYEHWN B MUIAMBAMETPUYHUTE CUCTEMM.

(3) MapaHumMATa Ha PEWTUHr TOYKM e B CUa Camo
koraTo Ceic Xayc M3BbpLUBA AeTANAHOTO NIaHWPAHe No AHK,
4YacoBM MOACK U NPOrpamu.

(4)KomneHcaumu 3a HeLOCTUTHATU PEUTUHT TOUYKM ce
NPaBAT 4Ype3 KOMMNEHCATOPHU M3/MbYBAHMA B pPaMKuTe Ha
peKksamHaTa KaMMnaHWA Ha eguH U Cbly, NPOAYKT, ycayra uan
MapKa. KpasaT Ha KamnaHuATa ce cbobLyaBa Ha Ceitnc Xayc Kbm
MOMEHTa Ha 3aABABAHETO I, B C/ly4ail Ye e No4aAeHa Ha YacTu
M KOrato M3nu3a M3BbH KaneHgapeH meceu. B cayyain Ha
Hef0CTaBEHU PEUTUMHT TOYKM (MO cMUCbAA Ha an. 1 Ha Tosu
YNeH) cnes Kpas Ha KamnaHuATa:

1. KnneHTsT We 6bae KomneHcMpaH 3a NporpammTe, B KOUTO
He ca OMAM [OCTaBEHW CLOTBETHUTE PENTUHI TOYKU upes
KOMMEHCAaTOPHWU M3bYBaHMA NO peda Ha Y. 5, an. 1;
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Art. 3. (1) Commercial communications within the meaning of
the present General Terms shall be audio-visual commercial
communications within the meaning of the Radio and
Television Act (RTA) and they shall include advertisements,
sponsorship  (sponsors tags), teleshopping, product
placement, as well as other advertising forms that are not
contrary to the applicable law.

(2) Commercial communications shall be broadcast
upon assighment by the Client in accordance with the terms
set by the individual contract and the present General Terms,
and against payment of a remuneration specified in the Sales
House’s Rate card/s effective at the date on which the media
plan of the relevant campaign has been agreed upon.

(3) The Client shall submit to Sales House the
advertising materials ready for broadcasting and prepared in
accordance with the requirements of the individual contract,
the present General Terms and the technical requirements
specified by Sales House for the respective channels/s.

(4) Net budget within the meaning of the present
General Terms and the individual contracts shall be the
amount effectively spent (paid) by the client for broadcasting
of commercial communications on the channels after applying
the discounts and before charging VAT.

. ASSIGNING, POSITIONING AND BROADCASTING

Art. 4. Sales House offers broadcasting of commercial
communications on a separate channel, as well as on bundles
of channels.

Art. 5. (1) Sales House sells advertising time on the principle of
price commitment with 100 percent guaranteed rating points
for the following target groups: 18-49, W25-54, M18-49. The
guarantee of rating points is based on the total final number
of ordered rating points of a campaign of one and the same
product, service or trade mark on the channels, whereas these
shall be mutually compensated.

(2) Para. 1 of this article does not be applied to
channels which are not included in people-metric systems.

(3) The guarantee for rating points shall only apply
when Says House runs the detailed day, time zones and
channels planning.

(4) Any deficiency in rating points shall be
compensated by compensation broadcasts within the
advertising campaign of one and the same product, service or
trademark. The end of the campaign shall be reported to Sales
House at the time of its assighment, in case it is submitted in
parts and when expended beyond a calendar month. If any
rating points remain undelivered (within the meaning of para.
1 of the present article) after the end of the campaign:

1. The Client shall be compensated for the channels on which
the respective rating points have not been delivered in
accordance with art. 5, para. 1, by compensation broadcasts;
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2. [pexBbp/iAHETO Ha HeAOCTaBEeHWM PEeNnTUHI TOYKM 3a
KamnaHuA Ha Apyr NpoAyKT, ycayra wuaM mapka Ha cblimA
KnneHT e Bb3MOMHO, KOrato [0 Kpas Ha roguHata He ce
npeaBuMKAa peknama Ha NpoAyKTa, ycayrata wiaM mapkara,
noasexaty Ha KOMMeHcMpaHe. KomneHcatopHuTe
N31bYBaHMA ce No3nuMoHupat ot Ceinc Xayc.

3. B cnyyain, ye KnmMeHTbT HAMA 4a MMa KamnaHuKU 0 Kpaa Ha
roAuMHaTa, HefOCTaBEHUTE PEUTUHI TOYKM moraTt aa b6baar
M3NON3BaHM B pPaMKMTe Ha MbPBOTO TpUMmeceyne OT
cnepBallaTa KaseHgapHa roamHa.

(5) B cnyyalh uye nporpamuTe [OCTaBAT MNoBeye
AKTya/NHW PEeNTUHT TOYKM OT Te3W, KOMTO Ca rapaHTMpPaHu no
Tapudarta Ha Ceitnc Xayc 3a cboTBeTHATa Nporpama, KnmeHTsT
He AOb/IKM 3annallaHe Ha AOMbJHUTENHO aKyMy/AMpPaHWUTe
PEATUHT TOYKM.

(6) Monutukata 3a npogaxkbm Ha Ceinc Xayc e
HepasgesiHa YyacT oT HacToAwmTe O6LWM YCNOBUA.

3anaBABaHe

Yn. 6. 3a 3aaBABaHe Ha M3NbYBaHE HAa peKksama KameHTbT ce
3a4b/1’KaBa 4a u3nonssa obpaseu/popmynnp 3a 3asBaBaHe Ha
Ceinc Xayc.
Meausa nnaH

Yn.7. (1) TobproBckuTe CbobLEHNA Cce WU3TbyBaT B
nporpamara/nporpamuTe Ha Ceitnc  Xayc  cnopep
npeaBapuTenHo ofobpeH OT CTpaHWUTe meama naaH. Meaua
NNaHbT onpeaena: 4yacoBus/Te NOAC/M Ha M3NbYBaHE Ha
TbProBCKOTO CbobLlieHNe/q, C NOCOYEHO HaMMeHOBaHWe Ha
KamnaHuATa/Mute, NPOAbL/KMTENHOCT (BKA. HayanHa w
KpalHa gaTa), nocnefoBaTesIHOCT, HpoM U3NBUBAHMA, LLEHU U
NPUNOXUMM OTCTBINKM, aKO MMA TaKMBA M APYru YCNOBUA Ha
nsnbuBaHe. CbriacyBaHUTe Mexay CTPaHUTE MeauA NiaHoBe
Ca HepasaesHa 4yacT oT UHAMBUAYANHUA LOr0BOP.

(2) MpegnoxkeHne 3a megusa NnNaH ce U3roTes OT
KAneHTa (peknamogarten unm areHums) no obpasew, Ha Celinc
Xayc v ce npunara nNpu 3aABABAaHETO Ha pPeKaama Wau ce
usrotea ot Ceinc Xayc Bb3 OCHOBA Ha WHAMBWUAYANHWA
porosop. MNoTBbprKAABAaHETO Ha MeAWA MJaHa OT CTpaHa Ha
Ceiinc Xayc ce m3BbplwBa OT cayxuten Ha Ceinc Xayc no
€/1eKTPOHEH MbT HA e/IeKTPOHHATA NOLLLA 33 KOPECNOHAEHLMA.

(3) 3anBABaHETO Ha M3MbYBAHETO HAa KOHKPETHO
TbProBCcKO CbobLLEHME Ce M3BBbPLLBA OT KAMEHTA C U3NpaLlaHe
Ha MeZMeH NNaH B CPOKOBeTe, NocovyeHu B MpunoxkeHne 1.
Mpu HecnasBaHe Ha TO3U CPOK Ce Npuaara AoMbJAHUTENHATa
TAKCa 33 EeKCnpecHO 3aABABAHE Ha CXema, onpejesieHa
cbrnacHo MNoanTtuMKaTa 3a Nnpogaxkbu Ha Celinc Xayc.

(4) B cnyyait ye Ceitnc Xayc HAMa Bb3MOXKHOCT Aa
peannsnpa 3aaBKATa TaKa, KAKTO e HanpaBeHa OT K/MEHTa
(peknamogaten uam areHums), Ceinc Xayc u3npawa Ha
peKknamogaTtena WUAM areHuuATa CBOETO MNpeasioXKeHue, 3a
of06peHue. Jluncata Ha MMCMEH OTrOBOP B CPOK A0 eAMH AEH
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2. Undelivered rating points could possibly be transferred to a
campaign of a different product, service or trademark of the
same Client only when until the end of the year no other
advertisement of the product, service or trademark which is
to be compensated is planned. The compensation broadcasts
are positioned by Sales House.

3. In case the Client has no campaigns till the end of the year,
the undelivered rating points can be used in the first quarter
of the next calendar year.

(5) If the channels provide a greater number of actual
rating points than those guaranteed in the Sales House's
current Rate card for the respective channel, the Client shall
not owe payment of the extra accumulated rating points.

(6) The Sales Policy of Sales House shall be an integral
part of the present General Terms.

Ordering

Art. 6 For ordering of the broadcasting of an advertisement,
the Client shall use Sales House’s ordering sample/form.

Media plan

Art. 7. (1) Commercial communications are broadcast on Sales
House’s channel/s in accordance with a media plan
coordinated by the parties in advance. The media plan shall
specify the time zone/s for broadcasting of the commercial
communication/s, the name/s of the campaign/s, the duration
(incl. the start and end date), the order, the number of
broadcasts, the prices and the discounts, if any, as well as any
other broadcasting conditions. The media plans agreed by
both parties shall be an integral part of the individual contract.

(2) An offer for a media plan is prepared by the client
(an advertiser or an agency) according to Sales House’s sample
and attached when the advertisement is ordered, or it is
prepared by Sales House on the grounds of the individual
contract. The confirmation of the media plan by Sales House is
made by a Sales House’s employee via electronic means on the
e-mail for correspondence.

(3) The order for broadcasting of a particular
commercial communication is placed by the client by sending
a media plan within the terms specified in Appendix 1. In case
of failure to comply with this term an additional fee for express
ordering of a scheme is charged in accordance with Sales
House's Sales Policy.

(4) In case Sales House is unable to execute the order
as it has been placed by the client (an advertiser or an agency),
Sales House shall send its proposal to the advertiser or the
agency for approval. The lack of written response within one
day as of receiving the proposal shall be considered a silent
approval and consent with Sales House’s proposal.
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OT MoJlyyaBaHe Ha NPeaOKEHMETO Ce CYMTA 33 MbMANNBO
cbraacue ¢ npeanoxkeHneto Ha Celinc Xayc.

(5) M3npawaHeTo Ha npeanoXKeHneTo,
Cbl/1acyBaHETO W MOTBbP)KAABAHETO Ha MegMsA NJaHa ce
M3BbPLLBAT MO €/IEKTPOHEH MbT, KAaTO €/IeKTPOHEH AOKYMEHT,
Nno eNeKTPOHHa Mnowa, CbraacHo Y. 12 no-gony.

(6) KnneHTbT MOXKe Aa HanpaBu UCKaHe 3a OTMAHA Ha
M3MbYBAaHMA  HAW-KbCHO B  CPOKOBETE, MOCOYEHW B
MpunoxeHue 1 npeam partaTa Ha M3abYBAHe, onpeaeneHa B
cbrnacyBaHua meams naaH. Mpu HecnasBaHe Ha TO3M CPOK ce
npuaara AOMbAHUTENHATa TaKca 33 eKCnpecHa OTMAHA Ha
cxema, onpegeneHa cbraacHo MoanTuKaTta 3a Npogaxobu Ha
Ceinc Xayc.

Yn. 8. MpomeHn B MeAMNHNA NAaH, AbKaLLM Ce Ha NPOMEHMU
B MporpamMHaTta CXema Ha nporpamuTe, morat ga 6baar
npaseHn no BcAKo Bpeme oT Cerinc Xayc. Mpn Bb3IMOMKHOCT
NPOMEHUTE Ce CblrNacyBaT C PeKNaMoLaTeNa Uan areHumnsTa.

Yn. 9. (1) PeknamHuTe 6/10KOBE, KOMTO Ce CBLP3BAT C AAAEHO
npegasaHe, ca TO3U Mpean CaMOTO NpefilaBaHe UM BCUYKM,
KOMTO ro NPeKbCear.

(2) PeknamogaTenart unun areHUmMaTa MoXKe A4a Nocoum
B 3aABKaTa KenaH peknameH 610K n/uam nosmuma B 610K,
KaTo B TO3M C/Ayyal 3annala CbOTBETHATA HaAUEHKa,
onpegeneHa cbrnacHo lMonuTuKata 3a npoaarkbu Ha Cennc
Xayc.

Yn. 10. Cennc Xayc NO3NUMOHMPA 3@ U3TbYBAHE TbPrOBCKUTE
cbobLleHNA B MporpamuTte, Criopes CbraacyBaHWAa Mexay
CTpaHUTE MegmMa nNJaH U [JOKOJKOTO  cbobuieHueTo
CbOTBETCTBA Ha TEXHUYECKNTE U3NCcKBaHMA Ha Cernc Xayc n Ha
[OeMCTBaLLLOTO 3aKOHOAATENCTBO.

PeknamHu matepuanm

Yn. 11. (1) PeknamHute maTepuanuM ce nNpefocTaBAT oOT
KAveHTa (peknamopaten wam areHuums) Ha Celinc Xayc B
cpokoBeTe, nocoyeHn B MNpunoxeHne N2 1 KaTto roTos ayamo-
BM3yaneH 3anuc nog popmata Ha darn NO eNeKTPOHeH MbT
BbB GOPMAT M C KAaYecTBO, KOETO OTroBapA Ha TEXHUYECKUTE
M3NCKBaHWA, onucaHn B [lpunoxkeHne 2 3a BcAKa OT
nporpamure.

(2) @PainbT e o3arnaBeH ¢ MMETO Ha Kavna w
BpemeTpaeHeTo Mmy. [oToBMAT dain ce Kayea OT
KAveHTa/areHumMs Ha nocodeHo oT Celinc xayc HapodHo ftp
CbpBbpP KaTo yBegomasa Ceisic Xayc 3a TOBa NO e/IeKTPOHHA
nowa. Mmeto Ha danna cnegsa ga CbBMaga Cc UMeETO,
nodafeHo B meaua naaHa. B cayyai Ha 3amaAHa ¢ HOB Kaun,
TOW OTHOBO ce KauBa Ha ftp cbpBbp, 03arnaBeH ¢ HOBO UMe U
OTHOBO Ce TMyCKa YyBeAOMJIEHWEe MO e/IeKTPOHHA MoLa.
KnneHTbT wM3UCKBa noTBbpKaeHWe ot Ceilnc Xayc 3a
3amAHaTa. Mpu nauncata Ha TakoBa Celnc Xayc He Hocu
OTrOBOPHOCT 33 AOMYCHATU rPELLKMU.
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(5) Sending the proposal, coordination and approval
of the media plan shall be done electronically, as electronic
documents on e-mail, in accordance with Art. 12 below.

(6) The client is entitled to cancel the broadcastings
within the terms specified in Appendix 1 before the date of
broadcasting specified in the coordinated media plan. Failure
to comply with this term shall be subject to additional fee for
express cancellation of a scheme, charged in accordance with
Sales House's Sales Policy.

Art. 8. Sales House shall be entitled to change the media plan
at any time if this is due to any changes in the channels’
programming schedule. If possible, the changes shall be
coordinated with the advertiser or the agency.

Art. 9. (1) Commercial breaks associated with a particular
program are those preceding the program and those
interrupting the program.

(2) The advertiser or the agency can indicate in their
orders preferred advertisement block and/or a position in a
block, in which case an additional fee shall be due in
accordance with Sales House’s Sales Policy.

Art. 10. Sales House positions the commercial
communications for broadcasting on the channels in
accordance with the media plan coordinated between the
parties, provided that the communications comply with Sales
House's technical requirements and the applicable legislation.

Advertising materials

Art. 11. The advertising materials are submitted by the client
(an advertiser or an agency) to Sales House within the terms
specified in Appendix 1 in electronic format, in the form of
completed audio-visual records as a file, in a format and
quality that comply with the technical requirements specified
in Appendix 2 for each channel.

(2) The file is named with the name of the spot and
its duration. The file ready for broadcasting is uploaded by the
client/agency to a designated ftp server specified by Sales
House, and Sales House is notified by e-mail about the
uploading. The name of the file should match the name
indicated in the media plan. In case of substitution with a new
spot, the latter is also uploaded on ftp server with a new name,
and a notification is sent again via e-mail. The client requires
Sale House’s confirmation of the replacement. Sales House is
not liable for any mistakes that may occur in case of lack of
such confirmation.
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(3) Ceiinc Xayc He HOCM OTFOBOPHOCT 33 HETOYHO
U3MbJIHEHME MPU U3TbYBAHE HA TbPrOBCKM CbOOLLEHUSA, aKo
He e NogafeH TOYHMA K/UM, He Ca CNa3eHN U3MCKBAHUATA No
an. 2 wam nocoveHata MHOGOPMaUMA e HeBAPHA, HETOYHa,
HenbaHA u/Man e Hanuue aybavpaHe Ha HaMMEHOBAHUA C
NpeaxofHW 3asABKM, MAM  M300WO /MNCBa MNOCOYEHO
HanMeHOBaHME Ha KAuna, Uau B Apyru NogobHU caydau.

EneKTpoHHa KopecnoHAeHuuA

Yn. 12. (1) MNpu ckNtOYBAHETO Ha MHAMBUAYANEH LOroBop
CTpaHWUTE oOnpegenaT enNeKkTpoHHa nowa (e-mail) 3a
KOPEeCnoHAEHUMA W AuLe 33 KOHTAKT BbB Bpb3Ka C
W3MbJHEHWETO Ha AOroBOpPA.

(2) CtpaHuTe ce cbrnacasart, Ye BCUYKM AENCTBUA NO
npuemaHe, u3npawaHe M CbXpaHEHWEe Ha 3aABKWU, meaus
naaHoBe, cepTudPuKaTh U Apyra HGOpPMaLMA U LLOKYMEHTH 33
M3NbYBaHE Ha TbProBCKUTE CbOOLLEHMA U CBbp3aHaTa C TAX
KOPEeCnoHAEHUMA U YBEAOM/IEHUA,  BKAKOYUTENHO U
M3npawaHe Ha U3MEHEHMA U AOMbJHEHME Ha HACcToALUTE
O6bwn ycnosua, Tapudu wn dakTypu, morat ga bbaar
M3BbPLBAHN MO eNIeKTPOHEH MbT KaTO  E€/IeKTPOHHMU
AOKYMEHTM no cmucbaa Ha 3EAEN (3akoHa 3a enekTpoHHMA
OOKYMEHT W eNeKTPOHHWA MOAMUC), Ype3 nocoyeHuTe B
WHAMBUAYANHUA [LOrOBOP €NeKTPOHHM nowm. CTpaHuTe ce
CbracsABaT, Yye aKo MUCMOTO/ENEeKTPOHHOTO W3ABAEHUE e
NPOWU3NA3/0 OT e/IeKTPOHHATa NOoLLa Ha AnLe 33 KOHTAKT Ha
HAKOA OT CTPaHUTe, TO MUCMOTO CbC CUTYPHOCT CbAbPIKa
Ba/IMAHO U3NPATEHO BOJIEM3AB/IEHME OT CbOTBETHATA CTPaHa
no Aorosopa.

(3) ENeKTpOHHOTO M3ABAEHME CE CYMTaA 33 MOJYYEHO C

nocTbnBaHeTo My B  nocodyeHata OT  agpecata
nHdopMaLMOHHa cucTema (e-mail 3a KopecnoHaeHuMs).
(4) NoTtebpxkpaBaHe Ha  MNOAy4aBaHETO  Ha

€/1IeKTPOHHO U3AB/IEHME He e HeobXoAMMO, 32 Aa Ce CMATA, Ye
e NoJly4eHo OT agpecaTa, OCBEH aKO CTPaHWTE Ca YroBOPUAN
W3PWUYHO APYro B UHAMBWUAYANHUA AOTOBOP.

(5) OTHOCHO BpemeTo M MACTOTO Ha NoJlyyaBaHe U
M3npawaHe Ha eNeKkTPOHHOTO W3ABJeHMe ce npuaaraT
pasnopenbuTe Ha 3EAEN.

Yn. 13. Ceiinc Xayc nybauKyBa Ha CBOS MHTEPHET caWT
obpasunte/dopmynapute 3a AOKYMeHTM Mo Tean O6Lm
ycnosuA.

Ceptudukar. Peknamauum

Yn. 14. (1) Ceinc Xayc u3npala Ha areHuuaTa Wau
peknamogatensa ceptudumKaT 3a U3NbYBAHETO HA KOHKPETHaTa
KamnaHua B nporpamata/ute. CeptnduKaTtbT ce M3npawa no
€/IeKTPOHEH NbT, MO eNeKTPOHHA NOoLLA B CPOK 40 15 paboTHM
[OHW cnef Kpas Ha KamnaHuATa.

(2) B cnyyait ye areHUMsATa AW peKNamoLaTensaT He
Ca CbMlacHM C u3gafdeHua cepTuduUKaT, Te OTnpaBaT
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(3) Sales House shall not be liable for improper
performance in broadcasting of commercial communications
in case that a wrong spot has been submitted, or the
requirementsin para. 2 have not been met, or the information
provided is untrue, inaccurate or incomplete, and/or in case
that there is a repetition of names with previous orders, or if
the specified name of the spot is missing, as well as in other
similar cases.

Electronic correspondence

Art. 12 (1) Upon signing of an individual contract, the parties
specify e-mail addresses for correspondence as well as contact
person in relation to the execution of the contract.

(2) The parties agree that receiving, sending and
storing of orders, media plans, certificates and any other
information and documents for broadcasting of commercial
communications, as well as the related correspondence and
notifications, including also sending of amendments and
supplements to the present General Terms, rate cards and
invoices, can be done electronically as electronic documents
within the meaning of the Electronic Document and Electronic
Trust Services Act (EDETSA) via the e-mails specified in the
individual contract. The parties agree that if a letter/electronic
statement is sent from the e-mail of a party’s contact person,
such letter always contains a validly sent statement of the
respective party to the contract.

(3) The electronic statement is considered received
upon its reception into the information system (e-mail for
correspondence) specified by the addressee.

(4) A confirmation of the receipt of the electronic
statement is not be required for it to be deemed received by
the addressee unless the parties have explicitly agreed
otherwise in the individual contract.

(5) The provisions of EDETSA apply with regard to the
time and the place of receiving and sending the electronic
statement, the provisions of EDETSA shall apply.

Art. 13. Sales House shall publish on its website the
samples/forms of the documents provided under these
General Terms.

Certificate. Claims

Art. 14. (1) Sales House sends the agency or the advertiser a
certificate of broadcasting the particular campaign on the
channel/s. The certificate is sent electronically, by e-mail,
within 15 working days after the end of the campaign.

(2) If the agency or advertiser disagree with the issued
certificate, they shall send statement of objection to Sales
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Bb3paxeHne go Ceinc Xayc B CPpoK 40 7 paboTHU AHWU OT
n3gaBaHeTo Ha cepTuduKaTta. B cnyyald ye B NOCOYEHNA CPOK
He MOCTbMNAT MUCMEHN BbB3PAMKEHMA OT areHumMATa Wan
peknamogaTens, cepTMdUKaTLT ce cumTa 3a U3LAN0 npuet Hes
Bb3paXKeHUA.

(3) Mpu npeteHuun Ha KnaueHta, crnop wam
Hecbrnacue oTHOCHO MU3/TbYBaHETO HA TbProBCKO CbObLLEHME,
CTpaHUTe paspellasaT cnopa Ha 6a3a AaHHMTe OT Tpaduk
cuctemata Ha Cewnnc Xayc.

Bb3naraHe

Yn. 15. (1) Bcekn peknamogaTten nma npaBoTo A3 M3N0/3Ba
NoCpPeaHUYecTBOTO  Ha  areHuuMA,  BK/KYUTENHO  NpU
CK/IIOYBAHETO M U3MbAHEHMETO Ha MHAUBWUAYANEH AOTOBOP U
BbB Bpb3Ka C NNaHMPAHETO, Bb3/1araHeTo, NO3ULUOHMPAHETO
M U3/TbYBAHETO Ha TbProBCKUTE CbOBLLEHNA B NPOrpammTe U C
TAXHOTO 3ansallaHe Ha Ceinc Xayc.

(2) Ceiinc Xayc He [Ob/KM
Bb3HarpaxkAeHue Ha areHuumTe.

(3) B cnyyait Ye cTpaHM NO UHAMBUMAYANHUA JOTOBOP
Ca pekfamogaTen M areHuuaA, peknamogaTensaT u areHuumaArta
Ca COMAAPHO OTrOBOPHM 3a NALLLAHUATA NO AOroBOpa.

3annawlaHe wWaun

. WU3UCKBAHUA KbM CbABPHKAHUETO HA

TbPrOBCKUTE CbOBLLEHUA. OTTOBOPHOCT

Yn. 16. (1) Peknamopatenatr W areHumaTa noemat
334b/IKEHNETO U rapaHTUpPaT NO OTHOLWIEHME Ha TbProBCKUTE
CbOBLLEeHNs U apyrn peknamHu dopmu (06O ,peKNamHM
mMmaTepuann”), KOMTO Bb3araT 3a U3bYBAHE, Ye:

1. Ca u3paboTeHn B CbOTBETCTBME CHC 3aKOHA 3a PagMoTO U
TenesunsnaTa (3PT), 3aKoHa 33 aBTOPCKOTO NPaABO U CPOAHUTE
My npasa (3AMCHM), 3akoHa 3a mapkuTe W reorpadckute
03HayeHusa (3MT0), 3aKoHa 3a 3aWMTa HAa KOHKypeHLMATa
(33K), 3aKkoHa 3a 3awmTa Ha noTpebutenunte (33MM), 3aKoHa 3a
34paBeTo (33), 3aKoHa 3a TIOTIOHA, TIOTIOHEBUTE M CBbP3aHUTE
¢ Tax usgenus (3TTCU), 3aKoH 3a 3aLmTa OT AUCKPUMMHALMS
(334mckp.), 3akoHa 3a xa3apTa (3X) M 0CTaHANOTO NPUNONKUMO
3aKOHOZATE/ICTBO, PerynauyMoHHM NpaBuna, Tb/KYBATe/HU
aKTOBE M CaMOpPEerylaLMOHHU N KOPErylauuoHHU HOPMU;

2. MNpeactaBaT CTOKM U/MAuM  ycayrm wn/Mam Mapku  Ha
peKknamogaTtensa UAM MapKu, 33 KOUTO pPeKNamoaTenaT e
NoJIYYnN U3KAOYUTENHO NPABO Ha Nos3BaHe (Bb3 OCHOBA Ha
[OroBOp 33 U3KNHYUTENIHA NLEH3MA, BNUCAH B [bprKaBHMA
perucTbp Ha MapkuTe KbM [laTEHTHOTO BEAOMCTBO) B
cboTBeTcTBME CbC 3MTO;

3. MmaT 3aKOHOBO, [OrOBOPHO WM OTCTbMEHO MO Apyr
NleranieH HauuH NPaBo Aa PeKNaMMUpaT NPOAYKTa, ycayrata uam
MapKaTa;

4. WmaT 3aKOHOBO, [OrOBOPHO WAM OTCTbNEHO NO Apyr
NeraneH HayvH nNpaBo [a W3NOAN3BAaT 33 Te/EBU3NOHHO
M31bYBaHE BK/OYEHUTE B pPEKNAMHUTE MATEpUaNM MapKM,
peKNaMHU AEeBU3U U NOC/AAHWUA, CAOTAHW, MY3MKAJHMU,
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House within 7 working days after the issue of the certificate.
In the absence of written objections from the agency or
advertiser within the specified term, the certificate shall be
deemed to be fully accepted without any objections.

(3) In the event of the Client’s claim, dispute or
disagreement in relation to the broadcasting of a commercial
communication, the parties shall settle the dispute on the
basis of the data of Sales House's traffic system.

Assigning

Art. 15. (1) Each advertiser is entitled to use an agency,
including for the conclusion and executing of an individual
contract, as well as in relation to the planning, assigning,
positioning and  broadcasting of the commercial
communications on the channels and their payment to Sales
House.

(2) Sales House shall not owe any payment or
remuneration to the agencies.

(3) If an advertiser and an agency are parties to an
individual contract, the advertiser and the agency shall be
jointly and severally liable for the payments under the
contract.

111 THE REQUIREMENTS TO THE CONTENT OF THE
COMMERCIAL COMMUNICATIONS. RESPONSIBILITY

Art. 16. (1) With respect to the commercial communications
and other advertising forms (commonly “advertising
materials”), whose broadcasting is assigned, the advertiser
and the agency undertake the obligation and guarantee that:
1. The advertising materials are produced in accordance with
Radio and Television Act (RTA), Copyright and Related Rights
Act (CRRA), Marks and Geographical Indications Act (MGIA),
Competition Protection Act (CPA), Consumer Protection Act
(CPA), Health Act (HA), Tobacco, Tobacco and Related
Products Act (TTRPA), Discrimination Protection Act (DPA),
Gambling Act (GA) and the other applicable legislation,
regulation rules, interpretation acts, as well as self-regulation
and co-regulation norms.

2. The advertising materials show goods, and/or services,
and/or trademarks of the advertiser or trademarks of which
the advertiser has obtained an exclusive license (on the basis
of an exclusive license contract entered into the State Register
of Trademarks of the Patent Office) in accordance with MGIA.

3. They have a legal, contractual or granted in any other legal
way right to advertise the product, service or trademark.

4. They have a legal, contractual or granted in any other legal
way right to use for television broadcasting the trademarks,
advertising slogans and messages, musical, literary or other
protected works, records and subject matters of protection,
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NINTEPaTypPHU W APYrn 3aLLMTEHU NPOU3BEAEHMA M 3anucy,
KaKTO M nLaTa, peknammnpalLm NnpoayKkTa;

5. Ca ypeannum n3uAano B3aMMOOTHOLLIEHUATA CU, BKIKOYUTENTHO
No W3NON3BaHETO W WMyLEeCTBEHUTe, C aBTOpuUTe Ha
peKkNamHUTe MaTepuannm M C BCUYKM APYrM HOCUTENM Ha
aBTOPCKM M CPOAHM MpaBa, YMMTO NPOU3BEAEHMA, 3aMUCKU U
M3Mb/IHEHMA Ca BKJOYEHM B TAX, B CbOTBETCTBME C
u3nckBaHmata Ha 3AMNCM M oCTaHanoTo NPUNOKUMO
6b/IrapCcKo 3aKOHOAATENCTBO;

6. Ca NoNy4ymnm OT HOCUTENIUTE HA aBTOPCKU U CPOLHM Ha TAX
npasa WM OT CbOTBETHUTE YMbJHOMOLWEHM OT TAX
OpraHv3aumm 3a KONeKTUBHO ynpas/ieHMe Ha MpaBa, BCUYKM
Heobxo04MMM paspeLleHns 33 U3MNO0A3BAHETO Ha Cb3JadeHUTe
OT TAX OBEKTN Ha aBTOPCKO M CPOLHU MNpaBsa 3a BK/IOYBAHETO
MM B PEKNAMHUA MaTepuan, BKAKOUYUTENHO 3a NpepaboTka u
CMHXPOHM3AUMA M 33 U3MbYBAHE B MPOrpaMmTe 3a BCUYKM
HauyMHM Ha TAXHOTO W3/TbYBaHe, NpeAaBaHe, npenpeaasaHe,
BK/IIOUUTENIHO B €/1EKTPOHHU CbOBLLMTENIHU MPEXM Ha TPeTH
MU M B WHTEPHeT W ca 3annaTuauM npeaBapuTeNnHo 3a
M3M0N3BaHETO B CbOTBETHMUTE MPOrpamm;

7. M3nbyBaHeTO Ha peKkNaMHMTe maTepuanu B NporpamuTe He
HapyllaBa NpasBaTa Ha TPeTW /MLUA, BKOYUTENHO aBTOPCKM
WAV CPOAHM Ha aBTOPCKUTE NpaBa W He Noparkaa KakBUTO M Aa
61N0 OCHOBAHMA 33 NpPeTeHLMM 33 0besLeTeHNA AN Apyru
naawaHms;

8. PeknamMHOTO cbobLeHNe e Ha 6bArapcKu esuk;

9. PeknaMHUTE maTepuanu ca U3paboTeHn B CbOTBETCTBUE C

,,KpMTepMMTe 3@ OUEeHKa Ha CbAbpKaHUE, KOEeTo e
HE6ﬂaFOFIpM$|THO MAN Cb3aaBa OMNACHOCT OT yBpeXXAaHe Ha
¢)M3M‘-IECKOTO, NCNXN4eCKoTO, HPaBCTBEHOTO M/MI]M

CoLMaNnHOTO passBuTMe Ha geuata” no 3PT (,Kputepuute”),
npueTn oT CbBeTa 3a enekTpoHHu meamn (CEM) cbrnacysaHo
¢ ObprkaBHa areHUMA 33 3aKpWUIa Ha 4eTeTo;

10. PeknamHuTe maTepuanu ca M3paboTeHu B CbOTBETCTBUE C
HaumoHanHuTe eTMYHM npaBwsa 3a peksama WM TbproscKa
KOMYHWKauua, paspaboteHn ot CapykeHue ,HaumoHaneH
cbBeT 3a camoperynauma”  (HCC)  /http://www.nss-
bg.org/kodeks.php/

11. PeknamHUTe maTepmanm 3a XpaHu 1 HAMUTKKU, CbAbPKALLN
XPaHUTENHN CbCTaBKM U BeELLEeCTBA C XPaHWUTENEeH WK
dunsmonormnyeH edekr, No-cneumanHo CbabpKaLLM MA3HUHM,
TPAHCMACTHU  KWUCEAWMHW, CON/HATPUA UM  3axap, YMUTO
NpekomepeH MpuveM B XPAaHUTENHUA pPEXMM He e
npenopbyYnTENieH, B KOUTO KaTO U3MbJIHUTEAN YHacTBaT Aeua,
OTrOBapAT Ha BCUYKMU MPUIONKMUMU HOPMATUBHU U3NCKBAHUA,
npueTM eTUYHWM npaBuaa 33 peknama W TbProBcKa
KOMYHMKaumMa M gobpu  NpakTMKM B MHAYCTpUATA.
PeknamogaTtenaT v areHuuMATa rapaHTMpaT, Ye B TbProBCKM
CbobLLEeHNA 33 reHeTUYHO MoANdULMPaAHM XPaHU, He ydacTeaT
Aeua;

12. PeknamHuTe matepmanu Tpabsa ga oTroBapsaT Ha EAnHHMA
CTaHAAPT 33 pery/nauma Ha HMBATa Ha 3BYKa B peksamarta,
cbrnacHo npuetoTo O6LLO cnopasymeHue 3a peryampaHeTo Ha
3BYKa OT peknamuTe oT 6 despyapu 2013 r., (cbobpaseHn ¢
Mpenopbkata  R128 Ha EBponeiickua  cbl3  no
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included in the advertising materials, as well as the persons
advertising the product.

5. They have fully settled their relations, including those
concerning the usage and economic rights, with the authors of
the advertising materials, as well as with all other holders of
copyright and/or related rights whose works, records and
performances are included in the advertising materials in
accordance with provisions of the CRRA and the other
applicable Bulgarian legislation.

6. They have obtained from the copyright holders and related
rights holders or from the respective authorized collective
management organizations all necessary permissions for using
of the subject matters of copyright and related rights created
by them for including them in the advertising material,
including their adaptation and synchronization, as well as for
broadcasting on the channels for all means of their
broadcasting, transmission, re-transmission, including in
electronic communication systems of third parties and on the
Internet, and that they have paid in advance for the usage in
the relevant channels.

7. The broadcasting of the advertising materials on the
channels shall not violate any third parties’ rights, including
copyright and related rights, and shall not cause any claims for
compensations or other payments.

8. The commercial communication is in Bulgarian language.

9. The advertising materials are produced in accordance with
“Criteria for the assessment of content, which has adverse
effect on or creates risk of causing harm to the physical,
mental, moral and/or social development of children” under
RTA (“Criteria”), adopted by the Council of Electronic Media in
coordination with the State Agency for Child Protection.

10. The advertising materials are produced in accordance with
the National ethics policy for advertising and commercial
communication, developed by National Council for Self-
Regulation (NCS)/ http://www.nss-bg.org/kodeks.php/

11. The advertising materials for foods and beverages,
containing nutritional components and substances with
nutritional or physiological effect, in particular containing fat,
trans-fat acids, salt/sodium and sugar, whose excessive
dietary intake/consumption/ is not recommended, in which
children take part, comply with all applicable legal
requirements and ethical rules for advertisement and
commercial communication and good industry practices. The
advertiser and the agency shall ensure that children do not
participate in commercial communications for genetically
modified foods.

12. The advertising materials are in compliance with Unified
standard on the regulation of the sound level in commerecials,
adopted in accordance with the executed General agreement
on the regulation of the sound level in commercials as of
06.02.2013 (and in correspondence with Recommendation
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paguopasnpbCKBaHE OTHOCHO HOPMAIM3UPAHETO Ha 3BYKa Ha
nporpamute U AONyCTUMUTE MakcMmanHu Huea (European
Broadcasting Union, Loudness Recommendation EBU R128),
mexay CapyxeHue ,Acoumauma Ha ObArapckuTe pagvo u
Tenesu3NoHHM onepatopu - ABPO”, CapykeHue ,bbarapcka
acoumauma Ha peknamogatenute” u CapyxeHue ,bbarapcka
acoumauma Ha KOMYHWUKALMOHHUTE areHuun”.

13. 3nbyYBaHETO HA PEKNAMHM MaTepUany B NPorpamuTe He
HapyllaBa npasaTa, 4YecTTa, AOCTOMHCTBOTO M/uam nobpoTo
MMe Ha TPeTM Auua U He ropaxga KakButo M Aa 6uno
OCHOBaHMA 33 MNpeTeHUMM 3a obesleTeHus UAN Opyru
nnalwaHus;

14. Hanuue ca BCUYKM U3UCKYEeMU paspeLleHuns, perucTpauum,
cbrnacua, ofobpeHns, IMLEH3UU U Apyru NoA06HN, KOUTO ca
wanm  buxa 6uaM  HeobxoaMMM 33 pPeKNaMMPaHeTo Ha
npoAyKTta/ycnyrata/feHocTTa, npeAmer Ha 3asBKaTa 3a
peKknama.

(2) KnvMeHTLT HOCM WU3LANO  OTFOBOPHOCT  3a
[OCTOBEPHOCTTAa WM KOPEKTHOCTTa Ha AaHHWUTe W bakTuTe,
MOCOYEHU B PEKNAMHUTE MaTepuanu, BKIOYUTESIHO U 3a
3abnyaaBalla M HepaspelleHa cpaBHUTENIHA peKiama.

(3) B cnyyait, ue HAKOA OT NpPeaxoAHUTE AeKNapaunm
M rapaHuMu ce OKaXaT HEeUCTUHCKM WAW HEBEPHU UK
KNAMEHTBT He M3NBAHU HAKOe OT 3afb/IKEHUATa CU Mo Tesun
O6bwyn ycnosua u cnpsmo Ceinc Xayc 6baat npepsBeHu
npeTeHUMU OT TpPeTM /Mua BbB Bpb3Ka C M3/MbYBaHE Ha
peKnaMeH maTepuan UAM Ha TENEBU3UNOHHUAT onepaTop uUau
Ha Celinc Xayc 6b4aT HAaNOMKEHU UMYLLECTBEHU CaHKLMKU OT
AbprKaBHU opraHn uam Ceinc Xayc npeTbpnuv KaKBUTO M Aa e
pasxofu, pasHOCKM u/unu Bpeau, KnneHTsT (peknamogatenar
W areHuMATa) ce 3aAb/KaBaT He3abaBHO cfef NOKaHa Aa
obesweTtat Ceinc Xayc 3a HaNOXKEHUTE UMYLLECTBEHM
CaHKLMK, nNpeasBeHW NpeTeHuuW, NpeTbprneHn 3arybu u
PasHOCKH, BK/IIOYUTENTHO " CbaebHu Pa3HOCKM,
af,BOKATCKU/IOPUCKOHCYNTCKM Bb3HArpaxaeHua u apyru, 6es
3HayeHue aanu KNMeHTHT e cTpaHa UK He Mo Te3u NpeTeHLUm
WM NPOU3BOACTBA MO HasaraHe Ha UMYLLEECTBEHW CaHKLMK.

(4) B cnyyar, 4e Celinc Xayc npeueHu, uye
CbAbPKAHMETO Ha MpefoCTaBeH peknaMeH matepuan ABHO
NPOTMBOPEYM Ha NPeaXOoAHUTE 3ab/IKEHUA, AeKnapauuu u
rapaHuwmm, Ceitnc Xayc MMa npaBo Aa He Bb3/ara 3a UsnbyBaHe
B Nporpamute pekNaMHUA  MaTepuan [0  HerosoTo
pepaKkTupaHe, KaTo yBegomsaBsa KnveHra.

Yn. 17. KnMeHTHLT (peknamoatensaT U areHuMaTa) LWe ypexkaat
33 CBOA CMETKAa M3UAN0 M B CbOTBETCTBME C MPUIOHKMMOTO
3aKOHOZATE/NICTBO  BCAKAKBM  MpETeHUMM  Ha  Tpetu
NMUA/KOHTPONIHU OpraHM W/MAM HocuTeNuTe Ha npaBa Ha
WHTENeKTyaNHaTa cobCTBEHOCT MM APYTX NPaBa, BbB BPb3Ka
C W3NBYBAHETO HA  pPEeKSaMHUTE  MaTepuanu  KaTo
ocBoboxgaBat Ceinc Xayc OT BCAKAaKBa OTrOBOPHOCT MO
TaKMBa  NpeTeHuMW, HanpaBeHM nNo  cbaebeH  wuau
n3BbHCbAEOEH pes,.
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R128 of the European Broadcasting Union for Loudness
normalisation and permitted maximum level of audio signals),
between the Association of Bulgarian broadcasters — ABBRO,
the Bulgarian Association of Communications Agencies and
the Bulgarian Association of Advertisers.

13. The broadcasting of advertising materials on the channels
shall not violate third parties’ rights, honor, dignity and/or
their reputation and shall not result in any claims for
compensation or other types of payment.

14. All required permissions, registrations, consents,
approvals, licenses, etc. , which are or might become
necessary for the advertising of the advertised
product/service/activity, are obtained.

(2) The client shall be fully responsible for the
credibility and the accuracy of the data and the facts included
in the advertising materials, as well as for misleading and
forbidden comparative advertising.

(3) If any of the preceding declarations or guarantees
turn out to be false or untrue, or if the Client does not fulfil
any of its obligations under these General Terms and any
claims are submitted by third parties against Sales House in
relation to broadcasting of an advertising material, or if any
financial sanctions or fines are imposed by state authorities on
the television broadcaster or on Sales House, or if Sales House
suffers any expenses, costs and/or damages, the Client (the
advertiser and the agency) is obliged immediately upon
invitation, to compensate Sales House for the imposed
financial sanctions, fines, claims, damages and expenses
suffered, including legal expenses, attorney’s/legal adviser’s
fees, etc., irrespective of the fact whether the Client is a party
to these claims or proceedings for imposition of financial
sanctions or fines.

(4) If Sales House decides that the content of an
advertising material is clearly contradictory to the preceding
obligations, declarations and guarantees, Sales House shall be
entitled not to assign the advertising material for broadcasting
on the channels until it is edited, by notifying the Client.

Art.17. The Client (the advertiser and the agency) shall fully
settle and compensate at its own expense and in compliance
with applicable legislation, any and all claims by third
parties/regulatory bodies and/or holders of intellectual
property rights and other rights, in relation to the
broadcasting of the advertising materials and shall hold Sales
House harmless and release the Sales House from any liability
for such claims made in court or out-of-court proceedings.
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Yn. 18. Ceinnc Xayc ysegomaBa peKknamogartensa uau
areHUMATa 33  3anNo4YBaHETO Ha  AaAMWHUCTPATUBHO-
HaKasaTesiHa npoueaypa UK 3a NPeTeHUUN Ha TPeTH Anua B
KpaTbK CPOK C/ef MOAy4yaBaHETO Ha aKT 3a YCTAaHOBABAHe Ha
aAMUHUCTPATMBHO  HapylueHWe WAM  CbOTBETHO  Ccfef,
nonyyaBaHe Ha NpeTeHLMATa. YBeJOMAEHUETO MOXe Aa 6bae
M3BBbPLLEHO NO ENEKTPOHEH NbT MO pesa Ha uAa. 12 ot O6wuTe
ycnosuA.

Yn. 19. PeknamopgatenaT M areHumAta ce 3a4b/XKaBaT Aa
cbaencTeat Ha Ceinc Xayc B aAMMHUCTPATUBHO-HAKAa3aTeIHU
M cbAebHM nNPoOM3BOACTBA, CBbP3aHW C M3TbYBAHETO HA
peKknameH MaTepuas, Bb3/IOXKEH OT TAX, BKAKOYMTENHO A3
NpeaocTaBAT NPM NOWCKBAHE A0Ka3aTencTBa U AOKYMEHTH, C
KOMWTO pasnosarart.

Yn. 20 (1) TbproBcKMTE CbOBLLEHNA 3@ CTOKU U YCAYTU, YUETO
NPOM3BOACTBO MAW TbProBUA NOAJMEXKAT Ha JIMLLEH3MOHEH
peXum  CcbrnacHo  3akoHa 33  OrpaHW4YaBaHe  Ha
aAMWUHUCTPATUBHOTO  peryiMpaHe W aAMUHUCTPATUBHMA
KOHTPO/ BbpXY CTONAHCKaTa AeNHOCT MK 33 YMATO peKknama
Ceé M3WCKBA paspelleHne, morat fga 6baaT BK/AYBaAHW B
MeAUAHU YCAYTM camo cfef, NpeacTaBAHE Ha CbOTBETHMA
JIMLLEH3 MK pa3peLleHme.

(2) TbproBckuTe CbOOLWEHMA, YMETO CbAbPKaHME
MOXe [a ce CMeTHe 33 HebnaronpuATHW UKW Cb3aaBalum
ONacHOCT OT yBpexgaHe Ha ¢U3NYEeCKOTO, MCUXMYECKOTO,
HPaBCTBEHOTO W/UAM COUMANHOTO pa3BUTME Ha Jeuara,
BK/IIOYUTENHO CbOobpasHo Kputepuute no un. 16, an. 1, 1. 9 ot
Ob6wuTe ycnosms, ce No3nUMoHnpat mexagy 23:00 1 6:00 yaca.
PeknamogaTtenaT uau areHUMATa HAMAT NPaBoO Aa M3UCKBAT
Nno3vuMOHMpPaHe B [JPYro 4acoBO BpemMe Ha TaKbB TwM
TbProBCKU CbOBLLEHUA.

(3) ToproBckuTe cboObLLEHMSA, KOMTO NpeacTaBAABaT
HenpsAKa pekiama Ha CIMPTHU HAaNUTKM NO CMUCbJIA Ha 3aKoHa
32 34paBeTo ce nosuumoHupat mexagy 22:00 n 6:00 vaca.
MpAka peknama Ha CNWPTHU HaANWUTKM He Ce MW3/TbYBa B
nporpamure.

Yn. 21. (1) Celinc Xayc Mma nNpaBo Aa He U3bYM NOTBbPAEHM
OT HesA TbProBCKM CbOBLLEHNA CbrNacHO 0A406peHns meaneH
nnaH, 6e3 ToBa Aa BoAM A0 HebnaronpusTHM nocaegnum 3a
Ceinc Xayc, ako:

1. HacTbNAT GopPCMaXKOPHM 06CTOATENCTBA;

2. NpeLLEeHN, Ye C U3/TbYBAHETO Ha TbProBCKUTE CbOOLLEHUS ce
Hapywasat 3PT, 3AMCHM, 33M, 3MrIO, 33K, 33, 3TTCW, 33uckp.,
3X uan Apyro NpuaoKMMO 3aKOHOLATE/NCTBO, pPeLleHne Uau
pasnopexpgaHe Ha  HCC, perynauyoHHM  npasuna,
Tb/IKYBATE/HU aKTOoBE n camoperynauMoHHU 7
KOperynaumMoHHW HOpMU;

3. He CbOTBETCTBAT HA HAKOE OT M3UCKBaHWMATA W/MAM He
M3NbAHABAT 334b/KEHWATA, NpeABUAEHM B HACTOALWMUTE
06Lwwm ycnosua u/unv MHANBUAYaNEH 4OrOBOp;

4. B cnyyan Ha cbhebHU MAM U3BBHCHAEOHU NpPeTeHUUn Ha
TPEeTM AMLA BbB BPb3Ka C HapylaBaHe Ha AencTBalLoTo
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Art. 18. Sales House notifies the advertiser or the agency of
the initiation of an administrative penal proceeding or of third
parties’ claims within a short term after receiving of an act of
establishment of an administrative violation or, respectively,
after receiving of the claim. The notification may be sent
electronically in accordance with art. 12 of the present
General Terms.

Art. 19. The advertiser and the agency are obliged to assist
Sales House in administrative penal and legal proceedings
related to the broadcasting of advertising materials assigned
by them, including to provide upon request evidence and
documents available to them.

Art. 20. (1) Commercial communications for goods and
services which are produced or traded on a license basis in
accordance with Restriction of Administrative Regulation and
Administrative Control on Economic Activity Act or the
advertising of which requires a permission shall be included in
media services only after the respective license or permission
is presented.

(2) Commercial communications whose content can
be considered to have adverse effect on or to create risk of
causing harm to the physical, mental, moral and/or social
development of children, including according to the Criteria
under art. 16, para. 1, item 9 of the General Terms, shall be
positioned between 11:00 p.m. and 6:00 a.m. The advertiser
or the agency shall not have the right to require such
commercial communications to be positioned in other time
slots.

(3) Commercial communications that represent
indirect advertising of spirit drinks within the meaning of the
Health Act are positioned between 10:00 p.m. and 6.00 a.m.
Direct advertising of spirit drinks is not broadcast on the
channels.

Art. 21. (1) Sales House shall have the right not to broadcast
commercial communications confirmed by it in accordance
with the approved media plan and this shall not cause any
adverse consequences or effects on Sales House if:

1. force majeure circumstances occur;

2. it decides that the broadcasting of the commercial
communications violates RTA, CRRA, MGIA, CPA, HA, TTRPA,
DPA, GA or other applicable legislation, decision or resolution
of NCS, regulation rules, interpreting acts and self-regulation
and co-regulation norms;

3. they do not comply with any requirement and/or obligation
specified in the present General Terms and/or an individual
contract;

4.in the event of claims of third parties submitted to the court
or out-of-court in relation to violation of the applicable
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3aKOHOAATE/NICTBO YPE3 U3/NTbYBAHE HA PEeKaMHUA maTepuan
nnm WHULMMpPaHe afMMHUCTPATUBHO-HAKa3aTe IHu
NPoOu3BOACTBO MAW APYro NPOU3BOACTBO BbB BpPb3Ka C
M3NBYBAHETO Ha PEKNaMHMA MaTepuas, BKAUMTENHO M 3a
HapyLlaBaHe Ha NpaBaTa Ha TPeTU mua.

5. no npeueHka Ha Ceilnc Xayc wan TeneBU3MOHHUAT
onepaTop, KaTo Hanpumep NopasM NPoOMeHU B NporpamHara
cXemMa WAW  ApYrM MPOrpamHu, TEXHUYECKUM WAU  Opyru
NPUYMHK, 33 KOUTO areHuus W/MaM peknamogatenat ca
yBeZLLOMEeHW NpeaBapUTENHO MO eNeKTPOHHa noLa.

(2) Mo cmucbna Ha HactoawmTe O6wM ycnosuA
“®opcmarkopHn obcToATenctsa” ca: 0bABABAHE Ha PeXMM
“BOEHHO MOJIOXKEHUE”, peXMM “nonokeHne BOMHA” WK
APYro W3BbHPEAHO TMOJIOXKEHWE, KaKTO W MNpu Kpusu OT
HEeBOEHEH XapaKTep KaTo rPayKAaHCKM Bb/IHEHUSA, HEAOCTUT HaA
CYpOBWHM, NpupoaHu 6enctsus, /OWKM  METEOPOSIOrUYHM
YCNOBUA, TEXHUYECKM MOBpeauM NPV WU3NBYBAHETO M3BbLH
KoHTpona Ha Ceiinc Xayc, noBpeay B eN€KTPO3axpaHBAHETo,
B/IE3/IM B CW/IQ aKTOBE HA [AbPMKABHU OpraHu M Cayvyaum Ha
HenpeoaoAMMa cua No cMUcbaa Ha T3.

(3) B cnyyas no an. 1, 1. 5 cTpaHUTe cbriacysaTt HOB
MeaMA MAaH 3a NPOMyCHATOTO W31bYBAHE Ha TbProBCKUTE
cbobuleHus.

(4) Ceitnc Xayc ocurypsiBa NOAXOAALLO TEXHUYECKO
KauyecTBO Ha W31bYBAHETO HA TbProBCKUTE CbOOLLEHUA,
Cb0bOPaA3HO KauecTBOTO Ha U3NbYBAHETO HA MPOrpamuTe, HO
He MOXe [a rapaHTMpa KayecTBOTO Ha NPUEMAHEeTo Ha
CUrHana.

Yn. 22. (1) KoraTo Celinc Xayc npeueHu, 4Ye CbAbprKaHMETO Ha
NpefoCTaBeHO 33 M3/byYBaHE TbProBCKO CbobLLeHUe
npotMeopeun Ha un. 16, an. 1 u/mam un. 20 ot O6WMTe
YCNOBUA, TEXHUYECKMTEe W3MUCKBAHWMA Ha Ceinc Xayc wam
TENIEBU3NOHHUA OMNEepPaTop UM APYrU U3UCKBAHWA, NOCOYEHMU
B MHauBMayanHma porosop, Ceinc Xayc mma npaBo ga He
CTapTMpa W3Mb4YBAHETO, HE3aBUCMMO OT MNOTBbPAEHUA
MeZMeH N/aH, KaTo yBegoMsABa He3abaBHO peKknamogaTens
WK areHumsATa.

(2) B cnyyasa no an. 1 TbproBcKoTo CbobLyeHMe cnensa
Aa 6bae npepaboTeHO OT peknamogaTens UAM areHuMATa B
CbOTBETCTBME C M3UCKBAHMATA Ha Te3anm 06wy ycnosus,
WHAMBMAYANHUA [OOrOBOP W CbOTBETHUTE TEXHUYECKUTE
M3UCKBaHMA. AKO PEKIAMOLATENAT UAKN areHUMATA OTKaxe Aa
npepaboTn peknamHua matepuan, Ceinc Xayc Mma npaBo 4a
NpeycTaHOBWU M3bYBAHETO Ha TbProBCKOTO CbobLeHMe, 6e3
TOBa A3 Ce CYMTa 3a HEM3MbJIHEHUE.

(3) B cnyyalh uye W3NBYBAHETO Ha TbProBCKO
cbobleHne ce npeueHn oT HCC Kato HapylweHWe Ha
»HaunoHanHute ETnuHm MNpasuna 3a Peknama mn Tbproscka
KomyHukauwmsa B Penybavka bbarapus” n/wam Toit npenopbya
Ha TeNeBU3MOHHUAT onepaTop Aa NPeycTaHOBM U3TbYBAHETO
WAN NPOMEHU CbAbPKAHMETO Ha TbProBCKOTO CbOOLLEHME,
peknamogaTtenaT,  CaMOCTOATE/NIHO  MAW  NOCPEeACTBOM
obcnyKBallaTa ro areHuusa, noema 3aAb/KeHUeTo JAa
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legislation by broadcasting of an advertising material, orin the
event of initiation of an administrative penal proceedings or
any other proceedings in relation to the broadcasting of the
advertising material, including for violation of third party’s
rights.
5. At the discretion of Sales House or the broadcaster, such as
for example, due to changes in the programming schedule or
due to any other programming, technical or other reasons of
which the advertiser and/or the agency has been notified in
advance by e-mail.

(2) Within the meaning of the present General Terms
“force majeure circumstances” are: war or military regime or
other states of emergency as well as non-military crises such
as civil riots, raw materials shortage, calamities, act of God,
bad meteorological conditions, technical breakdowns of
broadcasting which are beyond the control of Sales House,
electric power breakdowns, effective legal acts of state
authorities, as well as force majeure within the meaning of the
CA.

(3) In the event specified para. 1, item 5, the parties
shall agree on new media plan to compensate the omitted
broadcasting of the commercial communications.

(4) Sales House shall provide broadcasting of the
commercial communications with proper technical quality in
accordance with the broadcasting quality of the channels, but
it cannot guarantee the quality of the received signal.

Art. 22. (1) If Sales House decides that the content of a
submitted commercial communication does not comply with
art. 16, para. 1 and/or art. 20 of the General Terms, the
technical requirements of Sales House or the television
broadcaster, or any other requirements specified in the
individual contract, Sales House shall have the right not to
start the broadcasting despite the confirmed media plan, by
promptly notifying the advertiser or the agency.

(2) In the event specified in para. 1 the commercial
communication should be edited by the advertiser or the
agency in accordance with the requirements of these General
Terms, the individual contract and the respective technical
requirements. Should the advertiser or the agency refuse to
edit the advertising material accordingly, Sales House shall be
entitled to suspend the broadcasting of the commercial
communication and this shall not be considered failure to
meet its obligations.

(3) In cases were the broadcasting of a commercial
communication is found by NCS in violation of the National
ethics policy for advertising and commercial communication
of the Republic of Bulgaria and/or NCS advises the broadcaster
to stop the broadcasting or to change the content of the
commercial communication, the advertiser, solely or through
its serving agency, is obliged to change the commercial
communication in accordance with the recommendations of
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npesefe TbProBCKOTO CbObLLEHME BbB BUA, CbOTBETCTBALL, HA
npenopbkute Ha HCC, KaTo eBeHTyaIHUTE pa3xoam ce noemaT
OT peknamogatensd. AKO pekfamogaTenaT OTKaxe fa ce
cbobpasn c pelweHneTo Ha HCC, Ceitnc Xayc Mma npaBo Aa
NpeycTaHOBM U3NBbYBAHETO Ha TbProBCKOTO CbobleHMe, 6e3
TOBA [a Ce CYNTA 33 HEU3MbJIHEHWME.

(4) Ceiinc Xayc He HocM OTrOBOPHOCT 3a
HebnaronpuATHM nocneauMum 3a peknamogatens u/wau
areHUMATa KaTo Hanpumep AOMBAHUTENHM PA3HOCKM 33
npepaboTBaHe Ha KAMNOBE M 3aCTaBKM U/MAN 3aKbCHEHUE HA
KamnaHua u ap.n.

KomneHcauuu

Yn. 23. (1) B cnyuyait ye Ceinc Xayc nponycHe ga M3abuu
TbProBCKO CbOOLIEHWE WMAW APYr peKnameH maTtepuan ot
[OOroBOpeHNA Mexay cTpaHuTe megma nnaH, Ceinc Xayc
KOMMNEHCMPA K/IMEHTA C U3TbYBAHE Ha CbLuuA Bpoli peknamHm
matepuanm, c nosnuMoHupaHe, paBHOCWU/IHO Ha
NPONyCHATOTO, CbrNacyBaHO NPeABapPUTENTHO C K/MEHTA.

(2) HewsnbuBaHeTO Ha  HAKOJKO  TbProBCKU
cbobuleHna uan 3abaBsHe B CTapTa Ha M3/bYBAHETO He ce
cyMTaT 33 YACTUYHO WAM  UANOCTHO HeWsnbAHeHMe Ha
JoroBopa OT cTpaHa Ha Cewnc Xayc, a ce KomneHcUpaT no
peaa Ha an. 1.

IV. UEHU UWHAYUH HA NNALWLAHE

Yn. 24. (1) LleHaTa 3a M31bYBaHE HA TbProBCKM CbOOLLEHMA B
nporpamuTte Ha Cennc Xayc ce onpezenat ot Tapuda Ha Ceinc
Xayc 3a cboTBeTHaTa nporpama u Moantukata 3a npoaaxKom
Ha Cernc Xayc, AeicTBaly Kbm gaTaTa Ha U3NbuBaHe.

(2) NpomsHata B Tapudata u [MoauTuKaTa 3a
npoaaxbu Ha Ceinc Xayc ce cbobuwasaT ot Ceinc Xayc Ha
K/MEHTa MO e/IeKTPOHEH NbT Ype3 eIeKTPOHHA MnoLa no peaa
Ha un. 12 ot ObwwTe ycnoBua nam ce nybanKysa B MHTEPHET
Ha MHTepHeT cTpaHuuaTta Ha Ceinc Xayc. Tapubute, TexHuUTe
MU3MEHEHUA W JoNbAHeHWA U MonuTMKaTa 3a npoaakbu Ha
Cewnc Xayc u HeliHUTE U3MEHEHWA M OOMbJIHEHUA BAM3aT B
CWa OT NO-paHHaTa OT ABeTe AaTW: AaTaTa Ha NybanKyBaHeTo
WM B MHTEPHET MW CbOBLLLABAHETO MM Ha KMEHTA.

Yn. 25. (1) B cnyyaunTte, KoraTo CbriacyBaHeTo Ha Meausa naaHa
npeaxoxpa noANUCBAHE Ha  WHAMBMAYaNeH [0rosop,
CTpaHMTEe Cce CbrlacABaT, 4Ye [0 NOAMNUCBAHETO Ha
WHAMBMAYANHUA [0rOBOp e ce npunara oduumanHaTa
Tapuda Ha Ceiinc Xayc 3a cbOTBeTHATa Mporpama, BaauaHa
KbM MOMEHTA Ha usnbusaHe. C n3npallaHeTo Ha Means Nnax
KAMEHTLT AEeKNapupa CbracMeTo cu ¢ Hactoswmte O6wm
yCcnoBumsA.

(2) Celinc Xayc uma npaso Aa n3npawat GakTypa Ha
KAMEHTa 33 Ab/XKMMO Bb3HarpaxgeHve Ha 6asa ogobpeHun
MeXKAY CTpaHUTe Meana NaaH.
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NCS whereby the advertiser shall bear the relevant expenses.
If the advertiser refuses to comply with the decision of NCS,
Sales House has the right to cease the broadcasting of the
commercial communication, which is not considered failure to
meet its obligations.

(4) Sales House is not be responsible for any adverse
effects on the advertiser and/or the agency, such as additional
expenses for edition of spots and tags and/or campaign delay,
etc.

Compensations

Art. 23. (1) In the event that Sales House omits to broadcast a
commercial communication or another advertising material
which is included in the media plan coordinated between the
parties, Sales House shall compensate the client by
broadcasting of the same number of advertising materials
with positioning equivalent to the omitted ones, which shall
be coordinated with the client in advance.

(2) Omission to broadcast several commercial
communications or delay in the start of the broadcasting shall
not be considered a full or a partial failure to perform the
contract by Sales House and shall be compensated as set forth
in para. 1.

IV. PRICES AND PAYMENT METHODS

Art. 24 (1) The price for broadcasting of commercial
communications on the channels is determined on the basis of
Sales House’s Rate card for the respective channel and Sales
House's Sales Policy effective at the time of the broadcasting.

(2) Amendments in Sales House’s Rate card and Sales
Policy are communicated to the clients by Sales House by e-
mail in accordance with art. 12 of the General Terms or they
are published on the Internet, on the Sales House’s Internet
site. The rate cards, their amendments and supplements, as
well as Sales House’s Sales Policy and its amendments and
supplements, become effective on the earliest of the following
dates: the date of their publishing on Internet or the date of
their notification to the client.

Art. 25 (1) The parties agree that in case the coordination of
the media plan precedes the signing of the individual contract,
the official Sales House’s Rate card for the respective channel,
valid at the time of the broadcasting, shall apply until the
signing of the individual contract. By sending the media plan,
the client declares its consent with the present General Terms.

(2) Sales House shall be entitled to send to the client
an invoice for the remuneration due on the basis of the media
plan coordinated between the parties.
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3abaBa B naawaHeTo

Yn. 26. (1) B cnyyali Ha 3abaBa B NnalaHeTo, ako naaTeHata
CyMa He e A0CTaTb4Ha 3a NoracaBaHe Ha BCUYKK 3a4b/IKEHUSA
Ha KaneHTa, Ceilnc Xayc MmaT Npaso 4a onpeaensT pega Ha
noracaBaHe Ha 3a4b/BKEHMATA Ha KAWEHTa He3aBUCUMO Koe
3a4b/KEHME e 3aABMA Ye NoracAsaT peknamopaTenat Uaum
areHUMsATa M He3aBMCMMO OT OCHOBaHMATA 3a MNJallaHe
NOCOYEHW B NAATEXHUTE AOKYMEHTH.,

(2) Celtnc Xayc Mma nNpaBo Aa He 3aMo4YHe nau aa crnpe
M3NbYBaHE Ha TbProBCKO/M cbobuweHne/a uan  gpyr/v
peknameH/n maTepuan/u B cayyait 4e He ca MOAYYUAM OT
KAMEHTa Ab/KMMO nnawaHe. B To3m cayyait Ceitnc Xayc He
ObAXKaT KAaKBUTO M A3 e 06e3WeTeHns, HeYCTOMKN Uan apyru
KOMMNeHcauuu.

(3) AreHumsaTa M peknamogatenaT ca CoAMZapPHO
OTrOBOPHM 33 3a4b/XKEHMATA MO CbIAacyBaHWUTE MeKay
CTpaHUTe Meama NAaHoBe M Mo UHAMBUAYANHUTE JOTOBOPU.

(4) B cnyyalh Ha 3abaBa B  MJsaLWaHeTo,
peknamogaTenaT M areHumaTa abakat Ha Ceinc  Xayc
3aKOHHaTa /iMxBa 3a 3abaBeHO nnallaHe 3a BCEKU [eH OT
3abaBara cunTaHo cneg 30-TvA AeH OT AaTaTa Ha U3gaBaHeTo
Ha ¢aKTypa oT cTpaHa Ha Ceinc Xayc.

V. CPOK. NPEKPATABAHE HA IEACTBMETO HA [ OrOBOPA.
nocneanumn ot HEM3NbLJIHEHMETO HA IOFTOBOPA

Cpok

Yn. 27. (1) CpOKbT Ha M31bYBAHE Ha TbProBCKUTE CbObLLEHMA
W gpyrM  peknamHuM  matepuann  ce  onpeaens B
WMHAMBUAYANHUA OOrOBOP, CKAKOUYEH MEXAY CTPaHUTE U/naun B
CbracyBaHMsa MeXAy CTpaHUTe meaua naaH.

(2) CpokbT Ha geicTBME Ha UHAMBMAYANHUA AOTOBOP
ce onpegensa B Hero, KaTo OOroBOpbT ce NpeKkpaTAsBa C
M3TUYaAHETO Ha CPOKa Ha AeWCTBMe, B C/ydait Ye ca U3MbAHEHU
3a4b/KEHUATA HA CTPaHMTE No Hero.

(3) UHauBMAyanHWAT [OroBOPLT MOXKe fa bbae
npeKkpaTeH NPeacpPOYHO Mo B3aMMHO Cblacue Ha CTpaHuTe.

MNpekpaTtaBaHe Ha AeﬁCTBMETO Ha Aorosopa

Yn. 28. (1) B cnyyaii ye Ceiinc Xayc CUCTEMHO HE U3NMbAHABAT
33a4b/IKEHMNETO CU 33 KOMMEHCMPAHe Ha KAWeHTa no ya. 23 ot
O6LwMTe YCNOBUA, KAMEHTLT, CTPaHa MO WHAMBUAYANHUA
[0roBop, MMa MpaBso Aa pasBaan UHAUBMAYANHUA JOTOBOP C
eJHOMeCce4yHO TMUCMeHO npegm3BecTMe, C KOeTo Ha
HacpellHaTa CTpaHa No AOroBopa e AafeHa Bb3MOXHOCT 3a
OTCTPaHABAHE Ha HapyLweHWeTo.

(2) B cnyyali Ye KAMEHTBLT CTPaHa NO UHAUBUAYANHUA
[JOroBOp CUCTEMHO He W3MbJHABA 33a4b/IKEHUATA CU Mo
nHguemayanHua gorosop, Ceinnc Xayc uma npaBso 4a pa3sanu
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Delay in payment

Art. 26. (1) In the event of a late payment, if the amount paid
is not sufficient to cover all payments due by the client, Sales
House has the right to set the order of repayment of the
client's obligations regardless of which obligation the
advertiser or the agency claimed to pay off and regardless of
the grounds for payment indicated in the payment documents

(2) Sales House has the right not to start or to stop
the broadcasting of commercial communication/s or other
advertising material/s if it has not received the payment due
by the client. In this case, Sales House does not owe any
damages, penalty or other compensation.

(3) The agency and the advertiser shall be jointly and
severally liable for the obligations under the media plans
coordinated between the parties, as well as under the
individual contracts.

(4) In the event of late payment, the advertiser and
the agency owe Sales House the legal interest for late payment
for each day delay as from the 30" day after the date of issuing
of an invoice by Sales House.

V. TERM. TERMINATION OF THE CONTRACT.
CONSEQUENCES UPON NON-FULFILLMENT OF THE
CONTRACT
Term

Art. 27. (1) The term for broadcasting of the commercial
communications and other advertising materials shall be
specified in the individual contract signed between the parties
and/or the media plan coordinated between the parties.

(2) The effective term of the individual contract shall
be specified in it, and the contract shall be terminated upon
expiration of the effective term provided that the obligations
of the parties thereto have been fulfilled.

(3) The individual contract may be terminated before
the expiration of its effective term by mutual agreement of the
parties.

Termination of the contract

Art. 28. (1) In the event Sales House systematically fails to fulfil
its obligation to compensate the client in accordance with art.
23 of the General Terms, the client, a party to the individual
contract, has the right to terminate the individual contract
with one-month prior written notice giving the counterparty
to the contract the opportunity to remedy the violation.

(2) If the client, a party to the individual contract
systematically fails to fulfill its obligations under the individual
contract, Sales House has the right to terminate the individual
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UHAMBUAOYANHUA  OOrOBOP C  eAHOMECeYHO  NUCMEHO
npeamsBecTue, C KOETO Ha HacpeLLHaTa cTpaHa No Aorosopa e
AafeHa Bb3MOMKHOCT 32 OTCTPaHABaHE Ha HapyLleHMWeTO.

(3) ,CnuctemHO” NO cMMUCBHNA HA TO3W YNEH € TPU UK
noseye MbTW 3a CPOKa Ha AENCTBME HA MHAMBUAYANHUA
[40roBop.

Yn. 29. AKO KAMEHTBLT CTpaHa No MHAMBWAYANHWUA O0roBOp
3abaBu nnawaHeto no gorosopa, Ceinc Xayc Mma npaso Aa
pasBannM  WMHAMBUAYANHWA AOrOBOP C OTNpaBAHe Ha
eJHOMeCeYHO npeausBecTMe A0 KANeHTa.

Yn. 30. B cnyyalh Ha pa3BansHe Ha AOTOBOPA, aKO KANEHTLT —
CTpaHa no Aorosopa - e u3npaBHaTta cTpaHa, To Ceinc Xayc
ObJ/IKM BpbLUAHE Ha npegniaTteHuTe CyMu, 32 KOUTO He ca
M3NBYEHU TbPrOBCKU CbOBOLLEHUA WAM APYrM  PeKNaMHu
dbopmum f0 gaTtaTa Ha pa3BanAHETO Ha JOrosopa.

Yn. 31. B cayyar Ye B CpOKa Ha AENCTBME HA [0roBopa,
M3MbJHEHMETO Ha 3af4b/BKEHUATA Ha CTpaHuTe bObae
Bb3NPENATCTBAHO OT BAE3AM B CWUIA HOPMATUBHU UK
aAMUHUCTPATUBHU aKTOBE, HAaKa3aTe/IHW NOCTAaHOB/IEHUA UK
peweHna Ha HCC, BcAKa OT cTpaHUTe No A0roBopa ma npaso
Ja ro npekpatu C NUCMEHO YyBeJdOM/IEHMEe, MU3NpaTeHo A0
HacpellHaTa cTpaHa, 6e3 ga ce Ab/KaT obesleTeHus uam
HeycTolMKn. B TO03n cnyyanm Ceihinc  Xayc  BpbLuaT
npeannaTeHnTe CymMu, 33 KOMTO He Ca U3NbYEHW TbProBCKM
CbobLEeHNA MAn Apyru peknamHu dopmu [0 fataTta Ha
NPeKpaTABaHETO Ha [AOroBOpa, aKo MMa TakMBa. KAMeHTbT
ObJ/IKM 3an/1alaHe Ha LeHaTa 3a M3/ibYeHuTe B nMporpamure
TbProBCKM CbOBLLEHMA U ApYrv peknamHu popmun Ao aatata
Ha NpekpaTABaHe Ha AEeNCTBMETO Ha AOroBopa.

Yn. 32. BbB BCMYKM CAyvaun Ha NpeacpoyHO nNpekpaTaBaHe Ha
OEeNCTBMETO  Ha  [J0roBOpa,  BK/OYUTENIHO  Nopagu
HensnbJHeHWe, PeKIaMOoaTeNIAT U areHUMATa ce 3a4b/KasBaT
[a 3annataT HesabasHo Ha Celinc Xayc LeHaTa 3a U3byeHUTe
B NporpamuTe TbProBCKM CbOOLEHUA U APYrU PeKNaMHu
dopmn [0 patata Ha npekpaTABaHe Ha AeWCTBMETO Ha
Aorosopa. HactoawaTa pasnopeaba e npuaoxmma v geicrsa
W cnep npekpaTaBaHe AelCTBMETO Ha 4OroBopa.

Yn. 33. (1) B cayyait ue B MHAMBUAYANHUA AOrOBOP U/MAn
CbrnacyBaH Mexay CTpaHuUTe MmeauA MAaH, KAWMEeHTbT
(peknamogaten wan  areHuma) e noen  3aab/KeHuA
(rapaHumu), cpelly KoMTo € Noay4Yna OTCTbMKa OT LeHaTa no
Tapudata Ha Celinc Xayc, Npyu HEU3MbIHEHUE UM HETOYHO
U3nNbaHeHWe Ha rapaHumute, Ceinc Xayc uma npaBo Aa
NPen3YNCAN BCUYKN U3TBYEHM THPrOBCKM CbOBLLEHMA U ApYTH
peKknamHu maTepuanum no aericreawata Tapmoa Ha Ceinc Xayc
KbM faTaTa Ha U3/Tb4Y4BaHe NO C/IeAHUA HAYMH:
1. no oTHoweHMe Ha 0BEMHUTE OTCTLMKWU ce npunara
HWMBOTO Ha OTCTbMKA, CNOpes PeasHOTO U3MbAHEHME
Ha 6lo4)KeTa Ha KAUeHTa;
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contract with one-month prior written notice giving the
counterparty to the contract the opportunity to remedy the
violation.

(3) “Systematically” within the meaning of the
present article is three or more times during the effective term
of the contract.

Art. 29. If the client, party to the individual contract, delays the
payment under the contract, Sales House has the right to
terminate the individual contract by sending a one-month
prior notice to the client.

Art. 30. In the event of termination of the contract, if the client
is a non-breaching party, Sales House shall reimburse the
prepaid amounts in return for which no the commercial
communications or other advertising materials have been
broadcast until the date of termination of the contract.

Art. 31. In the event during the effective term of the contract
the parties are prevented from fulfilling their obligations due
to effective legislative or administrative acts, penal decrees or
decisions of NCS, each party shall be entitled to terminate the
contract by a written notice sent to the counter party and no
compensations, indemnities or penalties shall be due. In this
case Sales House shall reimburse the prepaid amounts in
return to which no commercial communications or other
advertising materials have been broadcast until the date of
termination of the contract, if any. The client owes payment
of the price for the commercial communications and other
advertising materials broadcast on the channels until the date
of termination of the contract.

Art. 32. In all events of early termination of the contract,
including due to non-fulfilment of obligations, the advertiser
and the agency shall immediately pay Sales House the price for
the commercial communications and other advertising
materials broadcast on the channels up to the date of the
termination of the contract. This provision shall survive the
termination of the contract and shall remain applicable and
effective.

Art. 33. (1) If under the individual contract and/or the media
plan coordinated between the parties the client (an advertiser
or an agency) has undertaken obligations (guarantees) in
return to which it has obtained discounts from the price in
accordance with Sales House’s Rate card, failure to fulfil or to
fulfil properly such guarantees shall entitle Sales House to
recalculate all broadcast commercial communications and
other advertising materials under the Sale House’s Rate card
applicable at the date of broadcast, as follows:

1. regarding volume discounts, the relevant level of the
discount in accordance with the actually achieved budget of
the client shall apply;
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2. BcuukM ocTaHanM npegocTaBeHW NpeaBapuTeNHo
OTCTbNKM UM npedepeHUNM N0 WHAWBUAYANHUA
[0roBOp UM CbracyBaH Mmeaua NaaH, ce HamanasaTt
c25%

KNAMeHTLT Ab/KM He3abaBHO BpblaHe Ha pas3/vKaTta mexay
npeunsyncieHaTta AbAXUMa cyma no pega Ha T. 1 u/mam 2 n
npeasapuTeNHoO NpeaocTaBeHnTe OTCTbNKN U npedepeHuunn.
HacTtosawara pasnopeaba ce npuaara v B Cydait Ha pa3BansHe
Ha [JoroBopa MnoOpagu HeusMbjHEHWE UAW  HETOYHO
M3nbaHeHMe. BbB BCMYKM CAydau, Ob/KMMaTa cyma npu
HeusnbJHeHWe Ha BlogyKeTa He MOXKe Aa e no-ronama ot 25%
OT CymaTa Ha HeusMb/jHEeHWeTO Mo AO0roBopa WU Meaus
nnaHa.

Yn. 34. B cay4ah 4Ye peknamogaTtenAT  U3nos3Ba
nocpegHNYecTBOTO Ha areHuums, naawaHnATa,
o0b6e3leTeHNATa U HeYCTOMKMUTE NO TO3M pasfen ce Abaxar
CONNJAPHO OT peKnamogaTena u areHUMATa B Cpok o 10 aHu
OT NoJsly4aBaHe Ha yBeJoOM/IeHUe OT cTpaHa Ha Cennc Xayc.

Yn. 35. B UHAMBMAYANHWA SOrOBOP MOraT Aa 6b4aT yroBapaHu
W gpyrn o6esLLeTeHns U HeyCTOMKKU 33 HeM3MbJHEHUE UK
HETOYHO W3MbJHEHME Ha 334b/MKEHUMATA HA KAMEHTA Mo
Jorosopa.

VI. KOHOUAEHLUMNANHOCT

Yn. 36. (1) CtpaHuTe ce 3aAb/KaBaT 4a He pasKpuBaT nog
KakBato M ga 6buno ¢opma MHPopmaumsa, CbCTaBAABALLA
TbProBCKa TallHa Ha HacpelHaTa CTpaHa No A0roBopa, OCBeH
C M3PUYHOTO MMUCMEHO Cbl/lacMe Ha HacpeliHaTa CcTpaHa.
BcsAKa oT cTpaHMTe MMa NpaBo Aa NpefocTasa MHPopmauums,
CbCTaB/ABALLA TbProBCKa TallHa 3a HacpelyHaTa CTpaHa Ha
TPETO /ML — IOPUINYECKM N GUHAHCOB CbBETHUK, OAUTOP
W CBbP3aHM C HEero iMua No CMMUCHb1a Ha TbProBCKMUA 3aKOH.

(2) Mo cmucbna Ha HactoawmTe 06wy ycnosuA
TbProBcka TaliHa 3a Ceinc Xayc e uHbopmauma U AaHHW,
CBbP3aHM C X04a HA MpPeroBopuTe, CbAbP)KAHMETO U
YroBOPKUTE NO CKAHOYEHU WHAMBWUAYANAHWU LOrOBOPWU, UMEHA
Ha peKknamogaTtenu, rapaHTMpaHu Oloa)KeTH, Cpokose 3a
M3Mb/IHEHWE, TapaHUMK, OTCTBbMNKKM, OOHycH, U  gpyrm
npedepeHuManHn ycnoBuA, YyroBOPKU MNpPU HEU3MbHEHWE,
KaKTO U WHPOpMaLMA 3a OpraHusauuMATa M TbProscKaTa
penHoct Ha Cennc Xayc, HOy-Xay M JAWYHUM [AHHW HA
cnyxutenute. PaskprBaHeTo Ha MHGOpPMaLLMA, CbCTaBAABALLA
TbProBCKa TallHa, Ce CMATA 33 CbLUECTBEHO HapylueHue W
MOXe O3 [f[oBefe [0 MNpeKkpaTABAaHE Ha  CKAOYEHWA
uHAMBMAyaneH porosop. He ce cmATa 3a pasKpuBaHe Ha
TbProBCcKa TaHa MHbOpMaLmMATa 332 PaKTa Ha CK/oYBaHe Ha
WHAMBMAYANHUA 4OTOBOP.

(3) He e TbproBcka TalHa WMHpoOpmaLMs, KOATO e
ny6MYHO onoBecTeHa MAM 06LWOA0CTbMHA.

(4) 3a HapyLluaBaHe Ha 3a4b/XKEHMATA NO HACTOALLMA
YneH, Heu3npasBHaTa CTpaHa [Ab/XKM Ha WM3MNpasBHaTa
HeycTolKa, B pasmep Ha 10% (aeceT Ha CTO) OT CTOMHOCTTA Ha
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2. all other discounts and preferential conditions
granted in advance under the individual contract or the
coordinated media plan shall be reduced by 25%.

The client shall promptly reimburse the difference between
the due amounts recalculated in accordance with item 1
and/or 2 and the discounts and preferential conditions
granted in advance. This provision also applies in the event of
termination of the contract due to failure to fulfil or to
properly fulfil obligations. At any event in case of failure to
achieve the budget, the amounts due shall not exceed 25% of
the non-achieved amounts under the contract or the media
plan.

Art. 34. If the advertiser uses the mediation of an agency, the
payments, compensations and penalties under this section
shall be due jointly and severally by the advertiser and the
agency, within a period of 10 days after receiving a notification
sent by Sales House.

Art. 35. Other compensations and penalties for failure to fulfil
or to properly fulfil client’s obligations under the contract may
be agreed and included in the individual contract.

VL. CONFIDENTIALITY

Art. 36. (1) Parties undertake not to disclose in any form
information that is a trade secret of the counterparty to the
contract except with the explicit written consent of the
counterparty. Each party is entitled to provide information
that is trade secret of the other party to a third party —legal or
financial adviser, auditor and to related parties within the
meaning of Commercial Act.

(2) For the purpose of the present General Terms,
trade secret of Sales House is information and data related to
the course of negotiations, the content and the provisions of
a signed individual contracts, names of advertisers,
guaranteed budgets, term, guarantees, discounts, bonuses
and other preferential terms and conditions, provisions
concerning the non-fulfillment as well as information about
the organization and commercial activities of Sales House,
know-how and employees’ personal data. The disclosure of
information that constitutes trade secret is considered a
material violation and may result in the termination of the
individual contract. The information about the fact of signing
of the individual contract is not considered as disclosure of a
trade secret.

(3) Information that has been disclosed publicly or is
publicly available information is not trade secret.

(4) For any violation of the obligations under the
present article, the defaulting party shall owe the correct party
a penalty amounting to 10% (ten per cent) of the contract
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Aorosopa, Ho He nosevye oT 10 000 nB., 6e3 AAC. Mpu
HacTbNUAW Bpean B NO-TONAM pasmep OT YroBopeHaTa
HeycTolKa, Celinc Xayc cu 3ana3Ba NpaBoTO Aa NpeTeHAMpa
BCUYKM Bpeay - NpeTbprneHn 3arybum n nponycHaTi nonsu Hag
Tasu cyma.

VIl. APYTU PA3NOPEABU

Yn. 37. B cnyyait Ha npoTtmBopeumne mexagy ObwmTe ycnosms u
YroBOPEHOTO B WHAMBWAYAAHWA OOrOBOpP, NPeAMMCTBO MMa
YroBOPEHOTO B MHAMBUAYA/IHUA JOTOBOP.

Yn. 38. Bcaka oT cTpaHUTe No MHAMBUAYaNHWUA AOrOBOp ce
3afb/KaBa [a He yBpexaa fobpoTo MMe Ha HacpelyHaTa
CTpaHa U/MAKN Ha HEWHW CAYKUTENN.

Yn. 39. KaMeHTbT HAMA nNpasBo Aa Npexsbpad npasata wu
33a4b/IXKEHMATA CY NO AOrOBOpPA Ha TPeTU Anua.

Yn. 40. B cnyyait ye HAKoa OT pasnopenbdbute Ha ObwwuTe
YyCNOBUA WAU UHOMBUAYANHUA [LOTOBOP € HeAeWCTBUTEeNHa,
TOBa HAAMa Aa B/ie4e HeaencTBUTENHOCT HA ObwuTe ycnoBua
n/van MHaMBMAYaNHWUA AoroBop. HeaelcTeuTeNnHata Kaaysa
ce 3amecTBa OT NOBE/IUTENHUTE NPABM/A Ha 3aKOHa.

Yn. 41. 3a HeypegeHUTe BbNPOCK Ce NpuaaraT pasnopenoute
Ha [eMcTBalLOTO 3aKOHOAATeNCTBO Ha PenybavKa bbarapus.

Yn. 42. CnopoBeTe MeXAay CTPaHUTe Mo NOBOA Th/KYBaHETO Ha
KnaysuTe Ha O6WMTE yCNOBUA U UHAMBUAYANHUA LOrOBOP,
KaKTO M NOBOJ, Ha U3MbJIHEHNETO UM, Ce peLlaBaT Nno B3aMMHO
Cbraacue, a KOraTo NOCTUraHETO My Ce OKaKe HEBb3MOXHO, OT
KOMMeTeHTeH Cby, CbC ceganmue B rp. Codua.

HacTtoawmnTe 06LLI,M ycnhosuAa Ca U3roTtBeHU Ha 6'bflrapCKM n
aQHTNUMMACKU €3UK, KaTo B cnyqaﬁ Ha HeCbOTBETCTBME MeXOY
TEKCTOoBETE € Ba/iInaeH 6bﬂrapCKMﬂT TEeKCT.

MpunoxeHune Ne 1 Cpokose 1 MpunoxkeHne N2 2 TexHU4eckn
M3UCKBAHWA 32 U3/TbYBAHe B NpOrpamuTe ca HepaszaesiHa 4yacT

oT HacToAwmTe OB6LM YCAOBUS.

HacroswmTte O6wm ycnosua Bam3at B cuia Ha 01.06.2018 .

value, but not more than 10 000 BGN, excluding VAT. In the
event that the amount of the damages exceeds the agreed
penalty, Sales House has the right to claim all damages - losses
incurred and lost profits, above this amount.

Vil OTHER PROVISIONS

Art. 37. In case of discrepancies between the General Terms
and the clauses of the individual contract, the provisions of the
individual contract shall prevail.

Art. 38. Each party to the individual contract undertakes not
to harm the counter party’s reputation and/or its employees’
reputation.

Art. 39. The client has no right to transfer its rights and
obligations under the contract to third parties.

Art. 40. In the event that any of the provisions of the General
Terms or the individual contract is invalid, this shall not cause
the invalidity of the General Terms and/or the individual
contract. The invalid provision is replaced by the imperative
rules of the law.

Art. 41. The present General Terms and the individual
contracts are governed by the Bulgarian Law.

Art. 42. Disputes between the parties on the interpretation of
the provisions of the General Terms and the individual
contract, as well as on their implementation shall be settled by
mutual agreement, or if such an agreement cannot be
reached, by the competent courtin Sofia, if such an agreement
cannot be reached.

This General Terms are made in Bulgarian and English
language and in case of discrepancies between the provisions,
the version in Bulgarian language shall prevail.

Appendix Ne 1 Terms and Appendix Ne 2 Technical
Requirements for broadcasting on the channels are an integral

part to the present General Terms.

The present General Terms comes into effect on 1 Jan 2018.

Nuua, ytebpaunm O6wmTe ycnosua/ Persons approving the General Terms:

Becena [lnmosa/ Vessela Dimova
Ynpasuten ,,CEM/IC XAYC“ 00/, / Manager, Sales House OOD
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