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THE SHLES HOUSE

[lpeanaraHu KaHanu

YcnosuaTa, ONUC3HU M0O-40NY, CE OTHACAT 38 BCUYKU 1B KaHanu, 4ueto
PeKnaMHo speMe ce npeanara o1 TSH: kaHanute Ha fluckasbpu (Discovery
Channel, TLC, ID, Travel Channel, Fine Living Network u Food Network), Kaxan 3,
WNess, TV Evrops, Bulgaria On Air, Bloomberg, kaKTo U 33 HoBU TB KaHanu, 8
cnyyad, ve TaKusa bbaaT 4063BEHU.

TSH pasnpegens nnaHUpaHUS OOAMET H3 KAUEBHTA N0 K3HANU CMPAMO
UenesaTa rpyna Ha K/UEHT3 U TOB3 H3 KON OT TPUTE OCHOBHU 8YyauTOpUU
KOpecnoH4upa.

TSH rapaHTupa Ha 100% pelTuHr TOYKU, OMUCBHU B [eTalnu BbB BCAK3
MECeYHs Tapuda, KSKTO 33 CTSHASPTHATS PeKaMs, Taka U 33 BCUYKU
aNTEPHATUBHU  PeKNaMHU  (OpMU, C  U3KAKYEHUE H3  MPOAYKTOBOTO
No3ULUOHUPaHe. U3KslueHue npasaT KaHasUTe, KOUTO He C3 BKMKYEHU 8
nudnbameTpuyHaTa cuctema. UHOPMaBUUATS 38 PEUTUHIU U MOHUTOPUHT We
Ce QT4UTa CnpaMo AaHHUTe Ha HunceH Agmoctep buarapus 33 KaHanuTe Ha
Discovery u cnpamo (AP AygueHc MexbpmeHT bbarapus 33 0CTaHanuTe
KaHanu.

[8paHUUATE H3 PeUTUHr TOYKU e B Cuna CaMo KkoraTo TSH u3sbpwsa
AeTalNHOTO NA3HUPaHe NO A4HU, Y3COBU NOACU U nporpaMu. [naHupaHeto ce
U3BbPWB3 N0 Hal- eIEKTUBHUN H3YUH 38 MOCTUr3HE H3 UEUTe Ha BCAK3
KaMMNaHUS, K3TO e CbODP33EHO C KOHKPETHUTE N3apaMeTpu U OrpaHUYeHUs Ha
BCEKU UHAUBUAY3sIEH 40r080p.

1

Channels offered r

The below conditions apply to all TV channels, which advertising time is sold
by TSH: Discovery channels (Discovery Channel, TLC, ID, Travel Channel, Fine
Living Network and Food Network), Channel 3, Wness, TV Evropa, Bulgaria On
Rir, Bloomberg, and any ather TV channel that may be added.

TSH allocates the Clients' budget based on client's specific target group and to
which of the three base audiences it corresponds.

TSH guarantees 100% rating points for all of its TV channels as described in
detail in each monthly rate card, for standard advertising and for all
alternative advertising forms, except for product placement activities. An
exception from the latter are the channels not currently included in the
peoplemeter system. The ratings and monitoring data will be delivered by
Nielsen Admosphere Bulgaria for the channels of Discovery, Inc. and by GARB
Audience Measurement Bulgaria for the rest of the channels.

The rating points guarantee is valid only when TSH is responsible for the
detailed planning per days, time slots and programs. The planning is done in
the most effective way for reaching the targets of each campaign, taking into
consideration the parameters and the limitations of each individual contract.
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THE SALESHOUSE  Pa3npeaeneHue nNo KaHanu u ayautopuu

Bcuuku
ALL
Discovery Channel
TLC
1D
Eurosport

Travel Channel
FLn
Food Network
TV Evropa
Channel 3
Whess TV

tHeHu
FEMALE
Discovery Channel
TLC
ID
Eurosport
Travel Channel
FLN
Food Network
TV Evropa
Channel 3
WNess TV

TSH pasnpegens biogMeTa No KaHanU CNPSMO UenesaTa rpyna Ha KAUeHTa U
T0B3 H3 KOA OCHOBH3 8YdUTOPUS OTrosaps. TOYHOTO pasnpedesneHue ce
(UHBAU3UPS C KNUEHT3, KaTo TO TPSHBa A3 e CbobPas3eHo ¢ NocoYeHUTe Mo-

rope rpaHuLU.

* Eurosport we ce npeanara ot tonu 2019r, KaTo 0ToraBa BlogikeTa 38 KaHana We ce npepasnpeaenu Meway

0CT3HanuUTe KaHanu.
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Channels Distribution by audience

Mbe
MALE
Discovery Channel

e

ID

Eurosport

Travel Channel

FLN

Food Network

TV Evropa

Channel 3

WNess TV

TSH allocates the Clients’ budget in the channels based on the client's specific
target group and to which base audience it corresponds. The exact channel
distribution is finalized with the client and it should be in line with the limits

shown above.

* Eurosport will be available as of Jul 2019. Its budget will be distributed to the ather channels till then.
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TSH  npogasa  peknamMHOTO  BpeMe  Ha
NPeACTaBNAB3HUTE K3HANU CMpPAMO 183 4acosU
nosca:

Mpatim Talm (NT) - 18:00 - 00:00
UssbH Mpatim Tatim (ONT) - 00:00 - 18:00

Bcuuku PeKNaMHU briokose npedu u 8 onpeaeneHo
npedaBaHe Ce aCouuupaT CbC CbOTBETHOTO
npedasaHe. AKo Ha43noTO UNU KP3AT Ha NpeaaBaHe
Ca Ha rPpaHUUaTe Memay ABa 4aC0BU MOACU, BCUHKU
PeKNaMHU brnokose, aCouyuupeHU C A3AeH0To
pedasaHe Ce CHUTAT 3a U3fbYeHU B YaCOBUA [0AC
Ha NpeasBaHeTo, KbM KOETo Ce YUCsuU TO.

1

r

TSH sells the commercial time of the represented
channels with regard to two time zones:

Time Slots

Prime Time (PT) - 18:00 - 00:00
Outside Prime Time (OPT) - 00:00 - 18:00

All commercial breaks before and in 3 respective
program are associated with this program. If the
beginning/end of a program is on the verge of any
of the time zones, all associated breaks to the
program are considered as aired in the time zone of
the program.

=]

=



AN

SH

Tesmeshouse  DPYTHU UBHU 33 PeUTUHS TOYK3

Uenesa rpyna Target Group

bpytHa UPT  Gross CpP

A 18-49

Gross cost per rating point

F 25-54 M 18-49

TSH onpegens ropHute BpYTHU UEHU H3 PeUTUHr
TOYK3 H3 peknaMmHuTe Uu3nbysaHus. UeHute we
bbaaT MNpuNaraHu KbM 3PaHTUPSHUTE  PeUTUHS
TOYKU 38 BCAKO eAHO NpeaasaHe 0T TapudaTa cneq
HAYUCNABAHE H3  MPUANOMUMUTE  KOeMUUUEHTU,
ONUC3HU B HACTOAWBTA MOMUTUKA. [BpaHTUPaHUTE
PeUTUHr TOYKU Wle BbaaT 0noBecTaBaHU 33 BCeKU
Mecey OT r0dUHAT3, HaU-KbCHO edH3 CeaMuUa
npedu Ha4anoTo H3 Meceua.

1

TSH defines the above gross costs per rating point
of the advertising spots. The CpPs will be applied to
the guaranteed rating points for each program in
the Rate card after calculating all applicable
coefficients described in the present Sales Policy.
The guaranteed rating points will be published each

month latest one week before the beginning of the
month.
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Gross packages cost

bpoil usnbysaHus 33 4 ceamuuu / Number of airings in 4 weeks period

(Des
Feb

Huso biogker
Level Budget
] 5500

AHy
Jan

Map
Mar

Anp
Apr

EN
May
100

HOHU
Jun

nu
Jul
129

Cen
Sep
109

Asr
Aug
144

96 | 91 | 109

2 8 250 281 | 226 | 196 | /4

174 | 180 | 226 | 251 [ 189 | 168 | 161 | 189

11550

4a4 | 357 | 309 | 274

214 357 | 396 | 296 | 263 | 285 | 296

TSH npeanara Tpu HUB3 H3 MakeTu C (UKCUPBHU BPYTHU
brogaeTtu u bpol usnbysaHus. U3nbysaHUATS Ce pa3npedenst
MeM Y BCUYKU KaHanu, npeanaraHu ot TSH, kato nowe 70% ot
TAR Ce N03uUUoHUpaT B rpynata Ha Discovery Channels.

[pu Te3U NPeaNoMeHUn He Ce rapaHTUPaT PeUTUHr TOYKU.

[lpu KNUMoBE C AbMMUHS, pa3nuyHa oT 30", bpos U3NbYBBHUA
Ce NpeusyucnABsa, 33 43 Ce 33Na3u HUBOTO Ha brogera.
Bb3MOMHU €3 MUHUMBAHU OTKNOHEHUS B TOYHUTE BHAKETU
Nopaau 33KPbIIABBHUA.

1

TSH offers three levels of packages with fiked gross budgets
and number of airings. The airings are distributed among all
channels offered by TSH and at least 70% of them will be
aired in the group of Discovery channels.

No rating guarantees are made for these packages.

For copy lengths different than 30", the number of airings are
recalculated to keep the budget level.

Minimal deviations in the budgets are possible due to

rounding.
=l
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bpyTHU ueHU Ha usnbvysaHe Gross costs per spot

THE SALES HOUSE
Kanan AHy (Des Map Anp Mal OHU 0nu fsr Cen Okt Hoe flex
Channel Feb Mar RApr May Jun Jul Aug Sep Oct Nov Dec
PT PT | OPT | PT | OPT | PT [OPT | PT |OPT | PT | OPT | PT | OPT | PT | OPT | PT [OPT | PT | OPT | PT | OPT | PT | OPT
Discovery Channel 96 120 | 276 | 138 | 312 | 156 | 312 | 156 | 300 | 150 | 240 | 120 | 216 | 108 | 288 | 144 | 324 | 162 | 336 | 168 | 288 | 44
TLe 96 | 48 | 120 | 60 | 138 | 69 [ 166 [ 78 | W6 | 78 | O | 75 | 120 | 60 | 108 | b4 | 44 [ 72 | 62 | 8 | 168 | 84 | W4 | T2
ID 96 | 48 | 120 | 60 | 138 | 69 | 156 | 78 | 156 [ 78 | @ | 75 | 120 | 60 | 108 | 54 | 44 | 72 [ 162 | 8 | 168 | 84 | w4 | 72
Travel Channel 96 | 48 | 120 | 60 | 138 | 69 | 156 | 78 | 156 [ 78 | @ | 75 | 120 | 60 | 108 | 54 | 144 | 72 [ 162 | 8 | 168 | 84 | w4 | 72
EEANINI OGS 96 | 48 | 120 | 60 | 138 | 69 | 156 | 78 | 16 | 78 [ 160 | 75 | 120 | 60 | 08 | 54 | 144 | 72 | 162 | 8 | 168 | 84 | 144 | T2
Food Network 48 | 24 | 60 | 30 | 69 | 35 | 78 | 39 | 78 | 39 | 75 | 38 | 60 | 30 [ 54 | 27 | 72 | B | 8 | 4 | 8 | 42| 712 | 36

Bbs BCEKU OT MpeanaraHuUTe kaHanu Moxe 43 ObdaT 33KYneHu
OTAGNHU U3NBYB3HUN B KOHKPETHU NPOrpaMu, CNPAMo UeHUTe 8

ropHata Tabsnuua. HaMa orpaHuyeHue 33 6pos  33kyneHu
U3/TbYBBHUS UNU BPOS U3N0S3BAHU KaHANU.

llpu 38KynysaHe N0 ropHUTE UEHU HEe Ce rapaHTUPaT PeUTuHr
TOYKU.

flpu Knunose C gbmkuHa, pasnuyHa oT S0°, ce npunarat
CbOTBETHUTE KOB(UUUBHTU, ONUC3HU B H3CTOAWATA NOSUTUKS.

TSH cu 33na3sa npasoTo 43 0098883 P33NUYHU UEHU OT rOpHUTE
33 CMeyuanHu nporpamu npes roguHaTa.

1

A single spot to be aired in a specific program can be bought in all
channels according to the prices in the above table. There are no
limitations for the number of airings to be bought as well as for
the number of channels used.

No rating points guarantees are made for such airings.

For copy lengths different than 30", coefficients are applied,
described in the present Sales Policy.
TSH has the right to announce different prices from the above for
special programs in the course of the year.

-
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mesmeshse  HOBQPUUUBHTU 33 AbMMKUHA

r

Price for: Equals to:

Length coefficients

=

5" cnot | 50% ot uena 33 30" 35" cnot [ 120% ot uena 33 30" 5" spot 50% & 30" price 35" spat 120% & 30" price
10" cnot | 60% ot ueHa 33 30" 40" cnot | 140% ot ueHs 33 30" 10" spot 607 « 30" price 40" spot 1407% » 30" price
15" cnot | 80% ot ueHa 33 30" 45" cnot | 160% ot uena 38 30" 15" spot 80% r 30" price 45" spot 1607% x 30" price
20" cnot | 85% ot ueHa 33 30" 50" cnot | 180% ot ueHa 33 30" 20" spot 85% x 30" price 50" spot 180% 30" price
25" cnot | 95% ot ueHa 33 30" 55" cnot [ 190% ot uena 33 30" 25" spot 95% & 30" price 55" spot 190% & 30" price
30" cnot | 100% ot ueHa 3a 30" 60" cnot | 200% ot ueHa 33 30" 30" spot 100% 30" price 60" spot 200% r 30" price

TSH onpegens ropHaTa Ckana 33 U3YUCAAB3HE H3 UEHUTE HA
PEKNAMHUTE U3/IbYBBHUR, KOUTO €3 KPaTHU Ha b. Ckanata e
e[HAKBA 33 BCEKU OT TenesU3UOHHUTE KaHanU, npedMer Ha
HACTOAWATa MONUTUKE 33 npoaadbu. Crotosete € MeMAUHHU
AbMKUHU (MUHUMYM 3 CeKYHAU) Ce 38KPbINABAT KAKTO Ceass:
338bpwseawuTte Ha 1,2, 6 u 7 - KbM no Huckats, 8 H3 3, 4,8 u 9 -
KbM N0-BUCOKATa CTOUHOCT.

33 KOe(UUUEHT 33 ObSMUHU, P33IUYHU OT rOpHUTE, MOMe A3 Ce
0bbpHeTe KbM npeacrasuten Ha TSH.

1

TSH defines the above scale for calculating the prices of the spots
which length is divisible by 5. The scale is equal for each of the
channels subject to the present Sales Policy. The prices of spots
with different lengths (minimum 3 seconds) are calculated as
follows: the ones whose length ends in 1, 2, 6 and 7 shall be
rounded to the lower price and the ones whose length ends in 3, 4,
8 and 9 shall be rounded to the higher price.

For length coefficient different than the above, please check with
TSH representative.
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L Ao
HoecuyueHTu 33 AP popmMu AR Forms Coefficients
THE SALES HOUSE
Bug opma Unaeto K"bM Here [bmKuHa 8 CeKYHAU AA Forms Inde t0-30 Length in seconds
33 30" cnot spot price
CnoHCopcKU 33CTaBKU 100% I"+T Sponsorship tags 100% 7"+T
CnoHCOPUPaH NPOMO-3HOHC 60% aHOHC + 10" Sponsored promo 60% promo + 10"
bpaHAupaHa Wanka peknama 100% Bkl Branded Break Bumps 100% Dol
Hopu3oHTanHa hopMa 1007% 10" Cut-in 100% 10"
BepTukanHa (opMa 100% 10" Skyscraper 100% 10"
Hopus. + 8epT. hopma 150% 10" Content split 150% 10"
MpoaYKTOBO NO3ULUUOHUP3HE 300% Cnopea CbabPHaHUETO Product placement 300% Content depending
CNOHCOPCTBO Ha KaHan 104% 15" Channel Sponsorship 104% 15"
Bvnpoc/ 0Trosop 162% 10" +10" Break Keepers 162% 10" +10"
TBopyecka uges 136% 30" Smart Ideas 135% 30"
bpaHaupaH cnoT 135% Cnopeq AbAMUHATA H3 CNOTa Ident Commercial 135% Acc. To Client's spot length
Peknamen uam 810% 180" Commercial Vignette 810% 180"

TSH onpegens ropHaTa CKana 33 U3YUCNNB3HE HA UEHUTE H3 3NTePHATUBHU
peknaMHu hopmu. CkanaTa e edHaKBa 33 BCEKU OT TenesU3UOHHUTE KaHanu,
npeaMeT Ha HaCTOAWLATS NOUTUKS 38 NPOLIMOU.

33 hOpPMU, P33NUYHU OT rOPHUTE, MOMe 43 Ce 0BbpHeTe KbM NpeacTasuTen
Ha TSH. Bb3MOMHO e He BCUYKU OPMU 43 C3 HBNUYHU 33 U3MbYB3HE BbB
BCUYKU NPEACT3BAHU KBHANU - 33 noseye UHAOPMaUUs Mowe 43 Ce
0bpbwiate kbM TSH.

1

TSH defines the above scale for calculating the prices of the alternative
advertising forms. The scale is equal for each of the channels subject to the
present Sales Palicy.

For length coefficient different than the above, please check with TSH

representative. It is possible not all of the above forms to be eligible for airing
in all represented channels - please check for further information with TSH.
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THE SALES HOUSE

[lpaliM-TalM KoeduUUeHTU

Prime Time Coefficients

% ot brogketa 8 T / % of the budget in PT

s 30% < 50%

< 40%

< 60%

< 10% < 80% > 80%

807

1107%

1207 1507 1407

TSH onpegens ropHaTa Ckana 33 U3YUCNNB3HE Ha
UBHUTE H3 pPeKNaMHUTe U3nbysaHUf. Ckanata e
BAH3KB3 33 BCEKU OT TesneBUSUOHHUTE KaHaNU,
NpeamMer Ha HaCTOAWAT3 MNOAUTUK3 33 NPOA3MoU.
KoeduuueHTute ce  MpunaraT  KbM  ChedHuUTe
NpeanaraHu BUAOBE H3 33KYNYsaHe H3 PEKA3MHO
BpEMe CMPAMO NPOUEHT3 OT OHAMeTs, UHBECTUP3H B
[paim Talm:

- 033083 OPYTH3 UEH3 H3 PEUTUHI TOYK3

- BPYTH3 N3KeTHa UeHa H3 U3NbyBaHe

1

TSH defines the above scale for calculating the prices
of the spots. The scale is equal for each of the
channels subject to the present Sales Policy.

The coefficients are applied to the following ways of
buying advertising time, according to the budget
investment in Prime Time:

- on the base gross cost per rating point
- on the gross package price per spot

=]
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THE SALES HOUSE

MeceyHu KoecuyueHTu

Mai
May

Mecey,
Month
Unaexc/ Index

QHy  Qes
Jan  feb

Map
Mar

Anp
Apr

Monthly Coefficients

TSH onpegens ropHaTa Ckana 33 U3YUCNNB3HE Ha
UEHUTE H3 PeKNamMHUTe U3AbYBBHUA MNpes roguHars.
Ckanata e eaHakBa 33 BCeKU OT TesesU3UOHHUTE
KaHaNu, npPeaMeT H3 HACTOAWATa MOAUTUKS 33
NpoaaMou.

KoeduuueHTute ce npunaraT KbM 63308318 OPYTH3
UeHa Ha PelTUHr TOYKa Cnopes Meceua Ha UsfbysaHe.
KoeduuueHTuTe Ca Beye NPUOMeHU KbM BpPYTHUTE
M3KETHU UEHU, ONUC3HU B HACTOAWATa NOUTUKS.

1

TSH defines the above scale for calculating the prices
of the spots during the year. The scale is equal for
each of the channels subject to the present Sales
Policy.

The coefficients are applied on the base gross cost per
rating point for the respective month of airing.

The coefficients are already applied to the gross
package prices, described in the present Sales Palicy.
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THE SHLES HOUSE

OrcTbnKU

OTcTbNKU

KymynupaH obem

UHausugyaneH obem

PvCT B 06eM3
[aKeTHa

PaHHO 40roBapsHe [peannauiaHe

AR dopmu KynysaHe Ha cnoTose
PeknamogaaTenute U PeKNaMHUTE areHuuu, KouTo UMaT f0rosop 3a
U3TbYB3HE H3 TeNeBU3UOHHU TbProscKU CbobuwlieHus ¢ TSH, moraT ga
Ce Bb3N038aT OT MNPEASIOMEHUTE MO-HATATbK OTCTBAKU NpU
fNpuemMaHe U CNa3BaHe Ha YCMOBUATE 33 TARHOTO MPedOCTaBAHe.
PeknamMHUTe 8reHuUu MOraT A3 NMoemaT rapaHuuu U 4a noanucsat
0r0BOPU OT UMETO H3 CBOUTE KAUEHTU, 8KO C3 MpeasapuTesnHo
0BM13CTEHU 33 T0B3 U B P3AMKUTE H3 NPELOCT3BEHUTE UM
NP3BOMOULUS.
[peaocTaBaHeTo U MOAYY3B3HETO, H3 KOATO U A3 e OT U3bpoeHuTe
OTCTBNKU, HE e NPeaB3PUTENHO YCnosue 33 CK/YBSHE H3 40rosop
33 U3/1bYB3HE H3 TbProBCKU CbOBUIEHUS.
OTCTBNKUTE Ce U34UCNABAT H3 YeTUPU NOCseaosaTesHU HUB3, KaTo 8
HAKOU OT HUBASTS € Bb3MOMHO 43 UM3 CYMUPSHEe Ha noseye OT eduH
BU/ OTCTBKA, CbIN3CHO TabnuuyarTa.

1

Discounts

Discounts

Level 1 Cumulative Volume

Level 2 Client Volume

Level 3 Volume Growth Early negotiating Prepayment
Level 4 Package AR Forms Spot buying

Advertisers and advertising agencies who have signed a contract for
broadcasting of TV commercial communications with TSH may be
granted the discounts described onward if they accept and observe
the terms for discount acquisition. The advertising agencies can
make guarantees and sign contracts on behalf of their clients in
case they are authorized in advance for doing this and within the
provided pouers.

Granting and obtaining any of the described discounts is not a
precondition for the conclusion of 8 contract for broadcasting of TV
commercial communications.

The discounts are calculated on four consecutive levels and within
some of the levels there can be more than one discount which are
summed up, according to the table. J
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Annual Net Client Volume

Discounts Level 1 & 2

Annual Cumulative Net Volume

THE SHLES HOUSE
foguweH KYmynaTuseH Het 0bem oauweH HeteH 06em Ha KAUeHT
Haa OtcTbNKa Haa OtcTbNKa

20 000 5700

30 000 %% 9600 2%
40 000 % 17500 %
60 000 4% 30 000 4%
80 000 5% 40 000 5%
130 000 6% 60 000 6%
350 000 8% 120 000 8%
550 000 10% 180 000 10%
750 000 12% 240 000 12%
950 000 14% 320 000 14%

Over Discount Over Discount

20 000 ) 5700

30 000 2% 9600 %
40 000 % 17500 %
60 000 4% 30 000 4%
80 000 5% 40 000 5%
130 000 6% 60 000 6%
350 000 8% 120 000 8%
550 000 10% 180 000 10%
750 000 12% 240 000 12%
950 000 14% 320 000 14%

0TcTbNKa 33 KYMYNaTuseH 0beM - npedocTass ce cpewly rapaHTupaHe Ha roguuweH obem
33 kaHanuTe, npeanarau ot TSH 33 nepuogsa 1 aHyapu - 31 aexemspu 2019. HetHusT brogker e
P3BEH H3 CYM3Ta OT BCUYKU CHEMU H3 U3MbYB3HE, 3398EHU U U3MbYEHU 8 Te3U KaHanu 33
2019r, cneg HayuCN|BaHE Ha OTCTHMKU.

ﬂpu [3P3HTUP3HE H3 MO-BUCOK 0beM, No-BUCOK3T3 OTCTLMNKA BU33 B CUM OT MEceua Ha
NUCMEHOTO rapaHTuUpaHe bes a3 ce npasu npeusyucnaBaHe H3 3aaBKuTe OT npegHuUTe Meceuu.
ﬂpu Heu3nb/IHeHUe H3 (3P3HTUP3HUA broger 8 KP3aaA Ha [rOAUH3TS, OTCTbNKATa Ce
npeusyucnasa CnpPamMo PeasnHo NoCTUrHaTuA 06eM Ha areHyuATa.

OTcTbNKa 33 06eM Ha KAUBHT - BCUYKU ycnosua 33 0TA3B3HE H3 rOPHATa OTCTbMNKa C3 B
CUNB, HO Ce 0TYUTa 0beMa Ha UHAuBUAYaNeH KNUBHT.

[lgeTe OTCTBNKU He Ce U3KAKYBAT B33UMHO U MOraT 8 Ce Non3saT e/lH0BPEeMEeHHO npu
U3nbsHEHUEe Ha YCnoBuUATa 33 0TA3B3HETO UM.

1

Cumulative volume discount - it is granted according to the guaranteed net budget for the
channels, represented from TSH for the period Jan 15t - Dec 315 2019. The net budget is equal
to the sum of all schemes, ordered and broadcasted in these channels in 2019 after deducting
all applicable discounts.

If & higher volume is guaranteed, the higher discount is granted from the month of
guaranteeing the higher volume in written without recalculating the schemes from the
previous months. If the guaranteed budget is not reached at the end of the year, the volume
discount will be recalculated according to the actually achieved budget of the agency.

Client Volume Discount - all conditions for granting the discount from the above are valid
but the valume of an individual client is calculated.

The discounts are not excluding one another and can be used simultaneously if the
conditions for granting them are kept.
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Discounts Level J

THE SHLES HOUSE
HeteH pbeT OrcTbNKa ABaHCOBO NNawlaHe OrcTBNK3 PaHHO f0roBapsHe OtcTbnKa
Net Growth Discount Advance Payment Discount Early negotiating Discount
107 4% Ha kamMnaHus/ Campaign 2% 14.12. 2018 127
30% 8% foguwHo/ Annual 4% 28.12.2018 9%
40% 1% 18.01.2019 5%

0TcTbNKA 33 PHCT B8 068M3 - NPeAOCTaBA Ce H3 KNUEGHTU, KOUTO reHepupaT pbeT
8 HeTHaTa uHsecTuuus 33 2019r cnpamo 2018r 33 BCUYKU KaHA3AU, NPEACT3BAHU OT
TSH. Mpu gocTuraHe/rapaHTUPaHE H3 NO-BUCOK PBCT, NO-BUCOK3T3 OTCTbLMKA
8N1U33 B CUN3 OT Meceua Ha rapaHTUPaHeTo/nocTuUraHeTo bes NpeusyucnaBaHe Ha
NPeAROAHU 3398KU. AKO rapaHTUPBHUAT PbCT He e AOCTUTHAT B KP3s H3 rOAUHATS,
0TCTbNKAT3 Ce NPeu3yuCNnBa CNPAMO PeasnHo NOCTUrHATUS obem.

OTcTbnKa 33 npegnaawaHe — npenocTass ce 33 100% asaHC0BO NpeannaulaHe
H3 KAMNAHUA UAU Ha rapaHTUPaHUs roguweH bogxet 8 cpok 40 2 paboTHU AHU
npequ HayanoTo Ha KaMNaHUSTS. AKO KNUEHTBT UM3 NpeaUWHU 3363seHu
NN3UBHUS, OTCTLNKATA He MOxe 43 bbae HauucneHa, A0pU A3 UM3 HanpaseHo
npeannaulaHe.

NB! 33 HOBU KNUEHTU 33abMmKuUTENHO ce npasu 100% npeannaulaHe.

0TCTbNKA 33 PAHHO Q0roBapAHe - NPeAOCTasA Ce Ha KAUEHTU, KOUTO Nognuwart
rOAUWHO CNOPa3yMeHUe 8 NOCOYEHUTE CPOKOBE.

1

Net Growth Discount - it is granted to clients wha generates growth in the net
investment for 2019 vs 2018 for all channels, represented by TSH. If a higher
growth is guaranteed, the higher discount will be applied from the month of the
guaranteeing in written without recalculation of previous orders. If the
guaranteed growth is not reached, the discount is recalculated according to the
actually achieved growth.

Prepayment Discount - it is granted if 100% prepayment of a campaign or of the
annual budget is made up to 2 working days before the campaign start. If the
client has previous delayed payments the discount is not granted even if the
prepayment is done on time.

N8B! New clients should prepay 100% in any case.

Early negotiating discount - it is granted to clientc who sign an annual
agreement in the respective deadlines.
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bpol KaHanu OrcTbnKa AP broaxer cnpamo obwus 0TCTbNKS KynysaHe Ha cnotose  OTCTBNKS
Number of channels Discount AA Budget vs Total Discount Spot Buying Discount
Mone/ At Least 5 8% Mone/ At Least 107 6% be3 rapaHuus Ha PeUTUHr

MoHe/ At Least 8 12%

[oHe/ At Least 20%

10%

10% Mo rating guarantee

Mone/ At Least Tl 14%

[lakeTHa OTCTbNKA- NPeAOCTaBA CE HA KAUBHTU, KOUTO
non3saT onpedeneH Opol KaHanNu OT NPeACTaBAAB3HUTE
TaKkusa 0T TSH.

Otctbnka 38 AP dhopMu - nNpedocTass Ce Ha KNUBHTU, KOUTO
U3M0N38aT YaCT OT bHOAMKETa CU 33 a/TePHATUBHU (HOPMU Ha
peknama. 0TCTbNKATS Ce NPeaoCcTass KAKTO Ha KaMN3HUS, TaK3
U H3 roguWwHa 6333 Npu Hasnuyue Ha rapaHuUs 33 UHBECTULUA
8 AP hopMu 0T roguWwHUA BIOAMET Ha KIUeHTS.

KynysaHe Ha cnoTose - NPeaOCTaBa Ce HA3 KAUGHTU, KOUTO
U3M0N383T NAKETHUTE UEHU, ONUC3HU B HACTOAWIBTA NOAUTUKS.

1

Package Discount - it is granted to clients who use a certain
number of channels from the portfolio of TSH.

AR Forms Discount - it is granted to clients who invest a
certain part of their budget in AR forms. The discount can be
used on a campaign basis as well as through the year if there
is @ guarantee for AR forms budget from the client's annual
budget.

Spot buying discount - it is granted to clients who use the
package prices described in the present Sales Policy.

=]
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HagueHka KoeduuueHt Surcharge Coefficient

Usbop Ha ok 107 Break choice 107
[Tbpsa/nocneaHa nosuyus 8 bok 307% First/last in break 30%
Bropa/npeanocnedna nosuyus 8 bsok 157 Second/before last in break 157
Usbop Ha b0k + No3uLus 40% Break choice + position 407%
[1bpB3 U NoCseaHa no3uuus 8 60K 357% Fisrt and Last in Break 397
TaHAEMHO U3NbYBaHE B 610K 207" Tandem spots in one break 0%
CbBMECTHA peknaMa 0o 40% Co-advertising up to 40%
KoMbuHUpaHa peknama 80% Combined advertising 80%

* BbpKY UEHATa Ha BTOPUA CNOT

B Cﬂg‘-lalj, 4Ye HKAUBHTLT Menae A3 KYnu KOHKPeTeH PekfnaMeH bnok unu
nosuuus 8 bnok, ce MpunaraT ropHUTE HaAUEHKU.

HagueHka 33 CbBMECTHa peKnama ce Npunara KoraTo 8 MaTepuana NPUCHCTea
Ma3pKa Ha APYr KAUEHT 8 40 30% 0T AbMKUHATA.

HagueHka 33 KOMBUHUPSHA PekNamMa Ce NPuNara KOraTo MPUCHCTBUETO Ha
APYr KNUEHT 8 MaTepuana e 8 Hagd 30% 0T AbMKUHATA.

* applied on the second spot price

In case a client wants to buy a certain advertising break or a position in such,
the above surcharges are applied.

Co-advertising surcharge is applied if a brand of another client is presented in
the commercial material in up to 30% of its length.

Combined advertising surcharge is applied when the presence of an additional
client is in more than 30% of the material's length.
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EKCNPECHO 33787B3HE/0TMAH3 H3 CHEMB 100 ns Urgent order/canceling of a campaign 100 8GN
33KbCHEHUR NPU N0A3B3He Ha MaTepuas 100 ns Late submission of a material 100 BGN
Pa3auyHa AbMKUH3 HA MaTepuana” 100 n8 Different length of 8 material® 100 BGN
OTMAH3 H3 U3TbYB3HUA Cs1ef CROK3 33 3358KU 1007 Cancelling of airings after the deadline 100%™
* 0T N0Q3AEHATa B 33A8KATA * than the one submitted in the order
** 0T HeTHaTa CTOUHOCT 33 AHUTE U3BBH CPOK ** of the net value for the days outside deadlines

B cnyyal Ha nogasaHe UNU OTMAHA HA3 33R8KU UNMU U3nbYBaHUA  In case of ordering/ cancelling of campaigns or material outside
U3BbH OnpegeseHue CPOKOBE Ce MPUsaraT ropHUTe TaKCU. the set deadlines the above fees are applied.



SH |
A tD 3aknioyuTtennu ycnosus - Final arrangements r I

THE SALES HOUSE

Bcuyku cymu, nocoyeHu 8 HacToawata nonutuka ca B Al amounts in the present Sales Policy are in Bulgarian levs
bbarapcku nesa u bes sknoyeH [/IC. and without VAT,

Bcuyku nnawaHus 33 3398eHU U U3nbyeHu kaMmnaHuu cneasa Al payments for ordered and aired campaigns should be
13 ObaaT HanpaseHu B cpok A0 30 aHu cnegd usgasaHe Ha  made up to 30 days after issuing the invoices.

(hakTypa.

HactoswaTa nonutuka Ha TSH e sanuaHa 3a uanata 2019r. u  The Sales Policy is valid for the whole 2019 and it arranges the
ypesaa YcnosusTa 38 TbprosCckUTe CbobUIeHUS, usnbyeHu 8  conditions for airings of commercial materials in the course of
paMKuTe Ha roguHaTa. Ta Moxe a3 bbae npomeHeHa ¢ 15 gHu  the year. It can be changed with 15 days notice and it will be

NpeaussecTue U We bbae 0nosecTeHa Ha calTa Ha TSH. announced on the web site of TSH.
HoHTaKTU: Contacts:

Cetnc Hayc 004 Sales House Ltd

Codpus 1527 Sofia 1527

Yn. NaHatot Bonos 1, et. 4 1 Panayot Volov str, fl. 4
wwuw.saleshouse.bg wwuw.saleshouse.bg
sales@saleshouse.bg sales@saleshouse.bg
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