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wsose JOWU NPUHUUNU

YcnosuaTa, ONUCBHU NO-A0AY, CE OTHACAT 33 BCUYKU B KaH3NU, YUETO PEKN3MHO
speme ce npeanara o1 TSH - Discovery Channel, TLC, ID, Travel Channel, Eurosport 1,
Duck TV, Nickelodeon, Nick Jr, Nicktoons, Cartoon Netwark, BG On Rir, WNess, KakTo U
33 HoBU 1B KaHanu, 8 cny4al, Ye Takusa HbaaT A063BEHU.

Bceku KnueHT MoMe A3 u3bepe Meday 83 BUAS 33KYNYB3HE HA PEKN3MHO Bpeme —
C UEHa H3 PeUTUHr TOYK3 UAU UEHa Ha U3bYB3HE.

lpu 33KynysaHe 4Ype3 UeHa Ha PeUTUHr TOYKU, AOCT3BAHETO UM CE rapaHTUPa Ha
100% 33 BCUYKU PeKN3MHU (DOPMU, C U3KMYEHUE H3 NPOAYKTOBO NO3UUUCHUP3HE.
UHdopMauunTa 33 peUTUHIU U MOHUTOPUHS Ule Ce 0TYUTa CNpaMo AsHHUTE Ha (AP
AyaueHc MexbpMeHT bbarapus unu Apyra cucTema, Noco4eHa ot TSH.

[3paHUUAT3 Ha PeUTUHr TOUYKU e B Cunad camo korato TSH u3Bbpwea AeTaliNHOTO
NN3HUP3HE MO AHU, Y43COBU NOACU U NporpaMu. TSH pasnpeaens nnaHupaHUs bromker
Ha KAUBHTA N0 K3H3NU CNPAMO UeNesaTa rpyna Ha KUEHT3 U TOB3 H3 KOS OT TPUTe
OCHOBHU 3YAUTOPUU KOPECTOHAUP.

lpu 33KYnysaHe Ype3 UeHa H3 U3MbUB3HE, KAUBHTUTE MOraT A3 U3BUPAT KOHKPETHU
KaHaAU U NpeaasaHus bes orpaHuYeHuUe 8 BP0OS UM, K3TO NPU TaKUB3 KaMNBHUU He Ce
r3p3HTUPAT PEUTUH TOYKU.

U npu aBaTa Ha4YUHA H3 KYNyBaHe, Cneaga A3 Ce HaYUCAAT Pa3NUYHUTE
K0e(MUUUEHTU, H3AUBHKU U AOMBAHUTENHU T3KCU, ONUC3HU B HACTOAWIATA NOAUTUKS,
KbeTO Te €3 NPUNOKUMU. KAUEHTUTE MOraT A3 N0N3B3T BCUYKU BUAOBE OTCTBK,
ONUC3HU B HACTOAWIBT3 NOAUTUKE, KO OTrOB3PAT H3 YCNOBUATA 33 NOA3B3HETO UM.

1

General Principles r

The below conditions apply to all TV channels, which advertising time is sold by TSH
- Discovery Channel, TLC, D, Travel Channel, Eurasport 1, Duck TV, Nickelodeon, Nick Jr,
Nicktoons, Cartoon Network, BG On Air, Wiess and any other TV channel that may be
added.

Clients can choose between two types of buying advertising time - price per rating
point or price per spot.

When buying rating paints, their delivery is guaranteed 100% for all advertising forms,
except for product placement activities. The ratings and monitoring data will be

delivered by GARB Audience Measurement Bulgaria or other system, specified by
TSH.

The rating points guarantee is valid only when TSH is respansible for the detailed
planning per days, time slots and programs. TSH allocates the Clients” budget based
on client's specific target group and to which of the three base audiences it
corresponds.

When buying number of spots, clients can choose specific pragrams and channels
without limitations of their number. No rating guarantee is done for such campaigns.

For bath ways of buying, all coefficients, surcharges or additional fees described in
the present Sales Policy should be applied, wherever applicable. The clients can use
all the discounts described in the present Sales Policy if they accept and observe

the terms of their acquisition.
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THE SALES HOUSE BpUTHU UeHU Ha uU3nb4ysaHe

leHa 33 30"
30" Price

KaHan

Channe
Nickelodeon
Nick Jr
Nicktoons
Cartoon MNetwork
Duck TV

leHa 33 30"
30" Price

250

KaHan
Channe
Discovery Channel

Eurosport

Bb8 BCeKU OT MpeanaraHuTe KaHanu Mode a8 ObaaT 33KYneHu
OTAENHU U3MbYBBHUS B KOHKPETHU Nporpamu, cnpsmo 63308ute
BpYTHU UeHU B ropHaTa Tabnuua. Hama orpaHudeHue 3a 6pos
33KYNEHU U3MBbYB3HUS UNU BP0S U3NON3B3HU KaHaNU.

[pu 33KYNyBaHE N0 ropHUTE UEHU He Ce rapaHTUpaT PeUuTUHr TOYKU.
UeHuTe ce (huHaNU3UpaT Cred HaYUCANBaHe H3 BCUYKU MPUNOMKUMU
KOB(UUUEHTU, H3AUEHKU U OTCTBbMKU, ONUCBHU B HACTOAWATS
NONUTUK.

TSH cu 33na3sa npasoTo A3 0058783 PA3NUYHU UEHU OT OpHUTE 33
CMeuuasnHu NporpamMu npes roAuHaTa.

1

Gross costs per spot

UeHa 33 30"
30" Price

UeHa 33 30"
30" Price

Fine Living Network
Food MNetwork

KaHan
Channe

KaHan
Channe

115

Travel Channe

A single spot to be aired in 8 specific program can be bought in all
channels according to the prices in the above table. There are no
limitations for the number of airings to be bought as well as for the
number of channels used.

Mo rating points guarantees are made for such airings.

The prices are finalized after calculating all applicable coefficients,
surcharges and discounts, described in the present Sales Policy.

TSH has the right to announce different prices from the above for
special programs in the course of the year.
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Tesaesiouse  DPYTHU UEHU 33 peliTUHr TOYKa

Uenesa rpyna Target Group

bpytHa UPT  Gross CpP

A 18-49

Gross cost per rating point

L M 168-49

TSH onpegens ropHuTe 63308U BPYTHU UEHU H3
PEUTUHr TOUYK3 H3 PeKN3MHUTE U3bysaHUA. UeHuTe
ue bbaaT NpuNaraHu KbM rapaHTUPaHUTE PeUTUHr
TOYKU 33 BCAKO eAHO NPeaasaHe 0T TapudaTa cref
H3YUCNNB3HE H3 BCUYKU NPUAOMUMU KORUUUBHTU,
H3AUEHKU U OTCTBbMKU, OMUCBHU B HACTOAWLAT3
NONUTUKE. [BP3HTUPBHUTE PeUTUHr TOYKU ule bbaaTt
0MOBeCTAB3HU 33 BCEKU Meceu OT roauHaTa, Hal-
KbCHO efH3 CeaAMUUa NPedu Ha4ya10To H3 Meceus.

1

TSH defines the above base gross costs per rating
point of the advertising spots. The CpPs will be
applied to the guaranteed rating points for each
program in the Rate card after calculating all
applicable coefficients, surcharges and discounts
described in the present Sales Palicy. The
guaranteed rating points will be published each
month Iatest one week before the beginning of the
month.
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THE SALES HOUSE P83I'Ip8,EI,BHBHUB N0 KaHanNu U ayautopuu

Bcuuku
ALL
Discovery Channel
TLC
ID
Eurosport
Travel Channel

Duck TV
Nickelodeon
Nick Jr.
Nicktoons
Cartoon Network
BG On Air
WNess TV

tHeHu
FEMALE
Discovery Channel
TLC
ID
Eurosport
Travel Channel
Duck TV
Nickelodeon
Nick Jr.
Nicktoons
Cartoon Network
BG On Air
WNess TV

TSH paanpeaena brogera no KaHanu CNpAaMo uenesata rpyna Ha KUeHTa U
TOB3 Hd KOA OCHOBH3 ayauTopul OTroBapA. ToyHoTo paanpegesneHue ce
CIJUHSﬂLISUpS C KfIUEHT3, KaTo TO TpﬂﬁBB 13 e Cb06p838H0 C NnocovyeHuTe Mno-

rope rpaHulU.

1

Channels Distribution by Audience

Mbase
MALE
Discovery Channel
TLC
ID
Eurosport
Travel Channel

Duck TV
Nickelodeon
Nick Jr.
Nicktoons
Cartoon Network
BG On Air
WNess TV

TSH allocates the Clients” budget in the channels based on the client's specific
target group and to which base audience it corresponds. The exact channel
distribution is finalized with the client and it should be in line with the limits

shown above.
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BbpRy B3T3 BUAS UEHU — 33 PEUTUHr TOYK3 U 33 U3MTbYB3HE,
Ce HaYUCNNBAT YLTUPU BULS KOBDUUUEBHTU:

[paliM-TaliM KoedUUUEHTU - 6330BUTE UEHU €3 U34UCMeHU
Npu u3non3eaHe Ha a0 90% o1 bloaxeTa B8 [IpalimM-Talm. pu
P33MUYEH MPOUEHT Ce U3M0M38aT KOeMUUUEHTUTE, OMUC3HU
No-Hadony,.

MeceyHU K0e(UUUBHTU - H3YUCNABAT Ce CNPsaMo Meceus, B
KOUTO Wle Ce U3NbYaT PeKnaMHuUTe GopMU.

KoeuUUBHTU 38 AbLMMUHE - H3YUCANBAT Ce CNPAMO
[b/MUHAETA H3 PEKN3MHOTO U3MTbYBaHE

KoeduuueHtu 33 AP ¢opMu - u3non3saT ce npu
A/ITePH3TUBHUTE  PEKM3MHU (DOPMU  CMPAMO  KOHKPETHUS
(opmaT, kolTo Ule ce U3nosasa

HagueHKu - u3non3eaT ce Npu *ensHue 33 rapaHTUPaHe Ha
npedepeHUUsNHO  NO3ULUCHUPSHE UnU NPU  Hanuyue Ha
CbBMECTHA PEKNaMA C APYr KAUEHT.

1

Coefficients r

For both types of pricing, four types of coefficients are
applied:

Prime Time coefficients - the base prices are calculated for
budgets distributed up to 50% in Prime time. If another
percentage will be used, the below described coefficients
should be used.

Monthly coefficients - they are applied according to the
month in which the advertising will be aired.

Length coefficients - applied on the standard advertising
spot according to its length.

AR Forms coefficients - applied based on the specific
format that will be aired.

-

Surcharges - used when premium positioning is required or
co-advertising is present in the advertising form.

=1
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[lpaiM-TalM KoeuuueHTu

Prime Time Coefficients

70 o1 Blomkera s [T / 7% of the budget in PT

<40%
907

<00%

< 30%

<60%
1107

> 807%
1407

< 80%
1307

< 0%
12075

TSH npoassa pexnaMHOTO BpeMe Ha MPeACTaBAB3HUTE
kaHanu cnpamo Mpatim Talim (NT) nosca, nedurupaH ot 17:30 -
01:00.

Bcuuku pexnaMHuU bnokose npeau U 8 onpedesneHo npeaasaHe
Ce 3CoUUUPaT CbC CHOTBETHOTO NPeaasaHe. AKo Ha4anoTo usu
KPBAT Ha NpPedasaHe C3 H3 rPaHUUBTa Meay a83 YaCosu
NOACU, BCUYKU PeKNMHU DN0K0Be, 8COUUUPBHU C A3eHOTO
NpedasaHe Ce CYUTAT 33 U3MbYeHU B8 Y3COBUS MOAC HA3
NPeaasaHeTo, KbM KOeTO Ce Yucnu To.

[OpHUTE KOBUUUEHTU Ce Mpunarat U KbM [188T8 BUA3 UEHU
CNPAMO NPOUEHT3 OT B1oAMeTa, UHBECTUPaH 8 [1palM TalMm.

1

TSH sells the commercial time of the represented channels
based on the definition of the Prime-Time (PT) slot - 17:30 -
01:00.

All commercial breaks before and in a respective program are
associated with this program. If the beginning/end of 8
program is on the verge of any of the time zones all
associated breaks to the program are considered as aired in
the time zone of the program.

The above coefficients are applied to the both price types,
according to the budget investment in Prime Time.
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MeceyHu KoeuyueHTu

(Des
Feb
105%

\EN
May
130%

Meceu fAHY
Jan

Ungexc/ Indes | 80%

Map
Mar
120%

Anp
Apr
130%%

Month

Monthly Coefficients

OHU
Jun
125%

Nex

Dec
120%

Hoe
Nov
140%

Okt
Oct
135%

Cen
Sep
12074

0nu  Asr
Jul Aug
105% | 90%

TSH onpeaens ropHata Ckana 33 U3YUCNNB3HE H3
UEHUTE H3 PeKNaMHUTe U3NbYBBHUS NPe3 rofAuHaTa.
Ckanata e efHakB3 33 BCekU OT TesesU3UCHHUTE
KOH3NU, MPEeAMET H3 HACTOAWAT8 MOUTUKE 33
NpoaaMou.

KoeduuueHTuTe Ce NpunaraT U KbM 118373 BUA3 UEHU -
H3 peUTUHr TOYK3 U H3 U3MbYBaHe, Cnopesa Meceud Ha
U3MbYB3HE.

1

TSH defines the above scale for calculating the prices
of the spots during the year. The scale is equal for
each of the channels subject to the present Sales
Policy.

The coefficients are applied on both type of prices -

the base gross cost per rating point and to the spot
price, for the respective month of airing.
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messesrse  HOBUUUEHTU 33 abmkuHa  Length coefficients
5" cnot 50% 0T UeHa 33 30" 35" cnot | 120% ot ueHa 33 30" 5" spot 50% r 30" price 35" spot 120% » 30" price
10" cnot | 60% ot ueHa 38 30" 40" cnot | 140% o1 ueHa 33 30" 10" spot 60% & 30" price 40" spot 1407% » 30" price
15" cnot | 80% 0T ueHa 33 30" 45" cnot | 160% ot ueHa 33 30" 15" spot 80% % 30" price 45" spot 160% & 30" price
20" cnot | 85% 01 ueHa 33 30" 50" cnot [ 180% ot ueHa 33 30" 20" spot 85% & 30" price 50" spot 1807% 30" price
25" cnot | 95% 0T ueHa 33 30" 55" cnot [ 190% ot ueHa 35 30" 25" spot 95% % 30" price 55" spot 190% & 30" price
30" cnot | 100% ot ueHa 33 30" 60" cnot | 200% ot ueHs 35 30" 30" spot 100% = 30" price 60" spot 200% & 30" price

TSH onpegens ropHaTa Ckana 33 USHUCAABBHE H3 UEHUTE Ha
PEKNAMHUTE U3MbYBBHUS, KOUTO C3 KpaTHU Ha 5. (CKanata e
eH3KB3 33 BCEKU OT TesneBUSUOHHUTE KaHanNU, npeamer Ha
HACTOAWATE NONUTUKE 33 npoaadbu. Cnotosete € MeMAUHHU
ABMKUHU [MUHUMUM 3 CEKYHAU) Ce 3aKPbINNBaT KaKTO Creass:
33BbpWBauuTe Ha 1,2, 6 U 7 - KbM N0 HUCKATS, 8 H3 3, 4, 8 U 9 -
KbM N0-BUCOKETa CTOUHOCT.

33 KOE(UUUBHT 33 ABLAMUHU, P33NUYHU OT ropHUTE, MOMe A3 Ce
00bpHETe KbM npeacTasuTen Ha TSH.

1

TSH defines the above scale for calculating the prices of the spots
which length is divisible by 5. The scale is equal for each of the
channels subject to the present Sales Policy. The prices of spots
with different lengths [minimum 3 seconds) are calculated as
follows: the ones whose length ends in 1 2, 6 and 7 shall be
rounded to the lower price and the ones whose length ends in 3, 4,
8 and 9 shall be rounded to the higher price.

For length coefficient different than the above, please check with
TSH representative.

-
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mesnenose  Hoeduuuentu 33 AP popmu AR Forms Coefficients
Bua dopma Urgexc H,,bM e [bMMUHa 8 CeKYHAU AA Forms e tom Length in seconds
33 30" cnot spot price
CnoHcapcku 38cTasku 135% I+T Sponsorship tags 135% I'+T
bpaHAUP3HA WaNKa peKnama 135% Oikaol Branded Break Bumpers 136% ilkaol
T80pYeCKa Uen 135% 30" Smart |deas 135% 30
bpaHaupaH cnot 135% Cnopea AbMKUHATA HA CNOTa |dent Commercial 136% Acc. To Client's spot length
Bbnpoc/ Otrosop 162% 10" +10" Break Heepers 162% 10" +10"
PexnaMeH unm 810% 180" Commercial Vignette 810% 180"
HopusoHTanHa MopMa 100% 10" Cut-in 100% 10"
BepTukanHa hopMa 100% LU Skyscraper 100% 0"
Hopus. + BepT. GopMa 150% LU Content split 150% 10"
lpoayKT080 NO3UUUOHUP3HE 300% Cnopesa CbAbPMaHUETO Product placement 300% Content depending
CnoHCOpCTBO HA KaHan 104% 15" Channel Sponsarship 104% 15"

TSH onpegens ropHaTa CKaMa 38 USHUCAABBHE H3 UEHUTE H3
aNTepHATUBHU pexnaMHu opMu. Ckanata e eHaKBa 33 BCEKU OT
TeNeBUSUOHHUTE  K3HANU, NpPeaMer Ha HACTOAWATd MOAUTUKS 38
npoaaou.

33 (opMU, P83UYHU OT rOPHUTE, MOMe 3 Ce ODbpHETE KbM
npeactasuten Ha TSH. Bb3MOMHO € He BCUYKU (OPMU 3 €3 HANUYHU
33 U3bYB3HE BbB BCUYKU MPEACTABAHU K8HaNU - 33 Mosede
UH(DOPMaUUS MOMe 13 ce 0bpbulaTe kbM TSH.

1

TSH defines the abave scale for calculating the prices of the alternative

advertising forms. The scale is equal for each of the channels subject
to the present Sales Palicy.

For length coefficient different than the above, please check with TSH
representative. It is possible not all of the abave forms to be eligible for
airing in all represented channels - please check for further information

with TSH.
-




H

L
THE SALES HOUSE

Surcharge Cocfficient

Usbop Ha bnok 107 Break choice 107
[TbpBa/nocneaHa no3uuus 8 bnok 307 First/last in break 507
Bropa/npeanocneaHa no3uuus 8 6ok 157 Second/before last in break 1574
U360p Ha 610K + No3uLUR 407 Bresk choice + position 407%
[TbpB3 U nocneaHa nosuyus 8 610k 357 Fisrt and Last in Break 557
T3HAEMHO U3NbYBaHe B HOK 207" Tandem spots in one break 207"
CbBMECTHA pPeKk1aMa 10 40% Co-advertising up to 40%
KoMbUHUP3H3 pernama 80% Combined advertising 807

* BbPKY UBHATa Ha3 BTOPUA CNOT

B cngqaﬂ, 4e KAUEeHTbT Mefae [fa KYnu KOHKPETeH PernaMeH 610K unu
nosuyus 8 brok, ce Mpunarat ropHUTE HaAUEHKU.

HagueHka 33 CbBMeCTH3 peknamMa Ce Mpunara KoraTo 8 MaTepuana
NPUCHCTBA MaPKa Ha APYr KNUBHT B A0 30% OT AbNMUHATS.

HagueHka 33 KOMBUHUPSH3 peknaMa Ce MPuAara Korato NPUCHCTBUETO Ha
APYr KNUEHT B MaTepUasna e 8 Haa 0% OT AbMUHATA.

* applied on the second spot price

In case a client wants to buy a certain advertising bresk or a position in

such, the abave surcharges are applied.

Co-advertising surcharge is applied if a8 brand of another client is presented

in the commercial material in up to 30% of its length.

Combined advertising surcharge is applied when the presence of an

additional client is in more than 30% of the material's length.

=l
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OtcTbnKU

PexnamogaTenuTe U peKnamMHUTe 8reHuul, Kouto UMaT A40ro8op 38
U3/1bYB3BHE H3 TeNeBU3UOHHU TbProscKu chbobuleHus ¢ TSH, Morat
13 Ce Bb3N0M3BaT 0T NPeANOMEHUTE MO-HATATbK OTCTLAKU MNPU
NpUEMaHe U Cna3saHe Ha3 YCNOBUATA 33 TAXHOTO NPedoCTassHe.
PeKnaMHuUTe areHuuu MoraT 13 Noemat rapaHuuu U 4a noanuceat
£10r0BOPU OT UMETO H3 CBOUTE KMUBHTU, 3K0 C3 NPeaBapuTesHo
0BM3CTEHU 33 TOB3 U B8 P3MKUTE H3 MPEAOCTBEHUTE UM
NP3BOMOULUS.

[penocTaBaHeTo U NOYY8B3HETO, H3 KOATO U A3 € 0T U3bpoeHuTe
OTCTBbMKU, He e MNPeasapuTeNnHo Ycnosue 33 CKAKYBAHE H3
£10r0BOP 33 U3NbYBAHE H3 THPrOBCKU ChOBUIEHUS.

BCUYKU U3N0N3B3BHU OTCTBNKU C U3KAKYEHUE H3 KPOC-MeaulHaTa
OTCTBbMK3 Ce CYMUPAT U OBWUST NPOUEHT Ce Mpunara Bbpry
CbOTBETHUS BUA DPYTH3 UEH3 - 33 PeUTUHr TOYK3 UNu 33
U3/bYB3HE.

Kpoc-MeaulHaTa  OTCTBbMKE Ce  HBYUCANB3 BbPRY HETHAT3
UEHa Cned NpunaraHe Ha CyYmMara 0T BCUYKU OCTBHBNU OTCTHIKU.

1

Discounts r

Advertisers and advertising agencies who have signed a contract
for broadcasting of TV commercial communications with TSH may
be granted the discounts described onward if they accept and
observe the terms for discount acquisition. The advertising
agencies can make guarantees and sign contracts on behalf of
their clients in case they are authorized in advance for doing this
and within the provided powers.

-

Granting and obtaining any of the described discounts is not a
precondition for the conclusion of 8 contract for broadcasting of
TV commercial communications.

Al discounts used except for the cross-media are summed up and
the total percentage is applied to the gross price used - per rating
point or per spot.

The cross-media discount is applied on the net price after applying
the sum of all the other discount.
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OtcTbnKU

loauweH KymynatuseH Het 0bem/ Annual Cumulative net volume

Discounts

(oguuweH Hetex 06eM Ha knuent/ Annual Net Client Volume

Haa/ Over Orcrbnka/ Discount Haa/ Over Otctbnka/ Discount Haa/ Over Orcrbnka/ Discount Hag/ Over Orcrbnka/ Discount
12000 % 235 000 9% 3000 % 77 000 9%
16 000 2 350 000 10% 5000 2% 110 000 10%
23000 % 525 000 1% 8 000 % 160 000 1%
35 000 4% 785 000 12% 12000 4% 225 000 12%
50 000 5% 1170 000 1% 18 000 5% 320 000 15
70 000 6% 1755 000 14% 26 000 6% 455 000 14%
105 000 1% 2630 000 15% 37000 1% 645 000 15%
160 000 8% b4 000 8%

OTcTbKS 33 KYMYnaTuseH 0beM — NpeaocTass Ce Cpeuly rapaHTUPaHe Ha3 roaulleH
00eM 33 kaHanuTe, Npeanararu ot TSH 33 nepuoaa 1 aHyapu - 31 aexemspu 2021 HetHuaT
BI0ET e PaBeH H3 CYMaTa OT BCUYKU CKEMU Ha U3/bYB3HE, 33518EHU U U3MTbYEHU 8 Tesu
kaHanu 3a 2021r, cnea HaYUCNNB3HE HA OTCTHKL.

ﬂpU r3p3aHTUPaHe Ha NO-BUCOK 0beM, N0-BUCOKATa OTCTBIKA BAU33 B CUM3 OT MECeUd Ha
MUCMEHOTO 3PaHTUPaHE bes 1o ce MPasuU NPEeus4uCNABaHe H3 33ABKUTE OT NpedHuTe
Meceuu.

ﬂpU HeU3MbsIHEHUE H3 3P3HTUP3HUA broaer 8 KP3A H3 rO0AUHAT3, OTCTLMKAT3 Ce
npeusvucnaBa CnpaMo PeasnHo NoCTUrHaTUA 06eM Ha areHuusTa.

OTcTbNKa 33 06eM Ha KAUBHT — BCUYKU yCnosua 3a 0TaBaHE H3 rOPHAT3 OTCTbIK3 Ca
8 CUA3, HO Ce 0T4uUTa 06ema Ha UHAUBUAYASEH KSUBHT.

[lgeTe OTCTLMKU HE Ce U3KMYBAT B33UMHO U MOraT 3 Ce No3saT €4HOBPEMEHHO Npu
U3MMbsIHEHUE H3 YCNOBUATI 33 OTAIBIHETO UM.

1

Cumulative volume discount - it is granted according to the guaranteed net budget for
the channels, represented from TSH for the period Jan Tst - Dec 31st 2021 The net budget
is equal to the sum of all schemes, ordered and broadcasted in these channels in 2021
after deducting all applicable discounts.

If 3 higher volume is guaranteed, the higher discount is granted from the month of
guaranteeing the higher volume in written without recalculating the schemes from the
previous months. If the guaranteed budget is not reached at the end of the year, the
volume discount will be recalculated according to the actually achieved budget of the
agency.

Client Volume Discount - all conditions for granting the discount from the above are
valid but the volume of an individual client is calculated.

The discounts are not excluding one anather and can be used simultaneously if the
conditions for granting them are kept.
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Discounts

THE SHLES HOUSE

HereH pbet OtcTBNKS ABaHCOBO NNaulsHe OrcTbNKa PaHHO aorosapsHe OrCcTBNKS

Net Growth Discount Advance Payment Discount Early negotiating Discount

New Client 5% Ha kamMnaHus/ Campaign 2% 18.12.2020 127
15% 6% foguwHo/ Annual 4% 08 .01.2021 9%
30% 1% 29.01. 202 5%
50% 8%
80% 10%

0TcTbNKa 33 PbCT B 068M3 — NPEAOCTaBA Ce Ha KNUBHTU, KOUTO reHepupaT pbeT B
HeTHaTa UHBecTuuus 33 2021r cnpamo 2020r 33 BCUYKU KaHaNU, NpeacTassaHu o1 TSH.
Mpu A0CTUraHe/rapaHTUPaHe HA MO-BUCOK PbCT, NO-BUCOKATA OTCTHNKA BAU33 B CUN3
0T Meceus Ha rapaHTUPBHETo/nocTuraHeTo 6e3 npeusyucnsgaHe Ha NPeAXoAHU
3098KU. AKO rapaHTUPBHUAT PBCT He e A0CTUTHAT B KP3AR Ha roUHATS, OTCTLNKATA Ce
NPeU3YUCNNBA CMPAMO Pe3AHO NOCTUrHATUS 0beMm.

0TcTbnKa 33 NpeannawaHe - npedoctass ce 33 100% aB3HCOBO NpeannaulsHe Ha
KBMN3HUS UNU Ha rapaHTUPaHUS roauweH BroaKeT 8 Cpok A0 2 paboTHU AHU Npeau
HAY3N0TO HA3 K3MNaHUATA. AKO KNUBHTBT UMa MPeAUWHU 33638eHU NA3UIBHUS,
OTCTBNKAT3 He MOMe 13 Obe HAYUCNeH3, A0PU /18 UM3 HaNPaBeHo NpeanaaulaHe.
MBI 35 HOBU KAUEHTU 33abAMUTENHO ce npasu 100% npeannaulaHe.

OTcTbNKa 33 PaHHO A0rosapaAHe - MNPeAoCcTaBa Ce Ha KAUEeHTU, KOUTO noanuwar
r0AuWHO Cnopasymenue 8 Noco4eHuTe CPOKOBE.

1

Net Growth Discount - it is granted to clients who generates growth in the net
investment for 2021 vs 2020 for all channels, represented by TSH. If 3 higher growth
is guaranteed, the higher discount will be applied from the month of the
guaranteeing in written without recalculation of previous orders. If the guaranteed
growth is not reached, the discount is recalculated according to the actually
achieved growth.

Prepayment Discount - it is granted if 100% prepayment of a campaign or of the
annual budget is made up to 2 working days before the campaign start. If the client

has previous delayed payments the discount is nat granted even if the prepayment
is done on time.
NB! New clients should prepay 100% in any case.

Early negotiating discount - it is granted to clientc wha sign an annual agreement

in the respective deadlines.
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AP bromker cnpamo obulus OTCTBKS

AR Budget vs Total Discount
[lone/ At Least 10% 67
[lone/ At Least 15% 8%
[lone/ At Least 207 10%

Otctbnka 33 AP dopMu - npedocTass ce Ha KAUEHTU,

KOUTO U3NO0N3B3T YaCT OT OlOAMeTa CU 33 a/TepHaTUBHU
(POPMU H3 peknama. OTCTbNKATa Ce NPeaocTaBn KaKTo Ha
KOMMBHUR, TaK3 U HA rOAUWHS 0333 NPU H3AUYUe H3
rpaHUUN 33 UHBecTuuus 8 AP dopMu 0T roguwHUS
BIOAMKET H3 KAUEHTB,

KynysaHe Ha cnoToBe - MPEAOCTABA Ce H3 KAUGHTL,
KOUTO U3N0383T BPYTHUTE UEHU HA U3bYBaHe.

OTcTbNKa
Discount

HynysaHe Ha cnoTose

Spot Buying
be3 rapsHUUA H3 PeUTUHS

o rating guarantee

AR Forms Discount - it is granted to clients who invest 3
certain part of their budget in AR forms. The discount can
be used on 3 campaign basis as well as through the year
if there is 8 guarantee for AR forms budget from the
client's annual budget.

Spot buying discount - it is granted to clients who use
the gross prices per spot.
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OTCcTBbNKS
Discount
10%
15%

bpol KaHanu

Number of channels
[loHe/ At Least 6
[loHe/ At Least 10

[lakeTHa OTCTBbNKAE — NPeaoCTass Ce Ha KAUEHTU, KOUTO NOA3BaT
onpegdesneH bpol KaHanu OT NPeACTaBNNB3HUTE T3KUBS OT TSH.

Kpoc MegulHa OTCTBNKA - NPeAOCTaBA Ce HA3 KAUEHTU, KOUTO
rapaHTUpaT HetHa unsecTuuus 8 The Web House (TWH) u/unu
SmartAd 8 onpegdeneH pasMep Haf rapaHTUPaHUS BloaMeT 8 TSH.
Hauyucnsga ce BbpRrY HETHAT3 CTOUHOCT Cef H3YUCAABaHE H3
CYMB3T3 Ha BCUYKU OCT3H3MU OTCTLNKU.

0TCTBNKS
Discount

Kpoc meauu (% Hag TB)

Cross Media (% over TV)
[loHe/ At Least 15%
[loHe/ At Least 25%

* [lo gorosapsaHe, HO He noseye o1 127

* Upon negatiation, but not more than 12%

Package Discount - it is granted to clients who use a certain
number of channels from the portfolio of TSH.

Cross Media Discount - it is granted to clients, who guarantee an
investment in The Web House (TWH) and/or SmartAd equal to 3
certain percentage above the guaranteed budget in TSH. It is
applied on the net amount after applying the sum of all other

discounts.
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EKCNPECHO 33589B83HE/0TMAH3 HA CKeMa 100 n8 Urgent order/canceling of a campaign 100 BGI
38KbCHEHUE NPU N0/3B3HE H3 MaTepuar 100 n8 Late submission of 3 material 100 BGI
P33n1UYH3 AbMHUHE H3 MaTepUBNa” 100 n8 Different length of 3 material” 100 BGI
0TMAH3 Ha U3BbYBBHUA Cnef CPOK3 33 3398KU 100%™ Cancelling of airings after the deadline 100%™
" 0T N0A3M.HAT B 337BKATA * than the one submitted in the order
** 0T HeTHaTa CTOUHOCT 38 AHUTE U3BBH CPOK " of the net value for the days outside deadlines

B cnyual H3 noaaBaHe UU OTMAH3 H3 339BKU UU U3MbusaHUS  In case of ordering/ cancelling of campaigns or material outside
U3BbH OnpeaeseHue CPoKose Ce NpusaraT ropHuTe TaKCu. the set deadlines the above fees are applied.
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Bcuyku cymu, MOCOYEHU B HACTOAWST3 MOUTUK3 C3 B
bbnrapcku nesa u 6es sroyeH [A/C.

BCuyku NnawaHUS 33 3398HU U U3fbYEHU KaMMaHUU Cneass
13 ObaaT HanpaseHu B CPOK A0 S0 AHU cned U33B3HE H3
(PaKTypa.

HacToswarta nonutuka Ha TSH e BanuaHa 33 usnata 2021r. u
ypesaa YcnosunTa 33 TbProsCckUTE CbOBUIEHUS, U3NbYEHU B
P3MKUTE Ha roauHaTa. Ta MoMe 43 bbae npoMeHeHs ¢ 15 aHu
NpedussecTue U uie bbae onosecTeHa Ha calTa Ha TSH.

KoHTaKTU:

Cetnc Hayc 001

Codpusr 1527

Yn. NaHator Bonos 1, er. 4
wwuw.saleshouse.bg
sales@saleshouse.bg
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Final Arrangements J

All amounts in the present Sales Palicy are in Bulgarian levs
and without VAT.

All payments for ordered and aired campaigns should be
made up to 30 days after issuing the invoices.

The Sales Policy is valid for the whole 2021 and it arranges
the conditions for airings of commercial materials in the
course of the year. It can be changed with 15 days notice and
it will be announced on the web site of TSH.

Contacts:

Sales House Ltd

Sofia 1527

1 Panayot Volov str, fl. 4
Wwwuw.saleshouse.bg
sales@saleshouse.bg



